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SPOT  NEWS  AND  FEATURES  ABOUT  NEWSPAPERS,  ADVERTISERS  AND  AQENCIES 


A  Presideirtial 
news  parley 
on  hay  slack 
at  LBJ  Ranch 

Dallas  paper 
started  TippHI 
fund  with  $300; 
nowSdOIMlOO 

Hew  New  York 


Governor  Green's  administration  in  Illinois  wanted  good  public  relations.  So  what 
did  they  do?  Hired  newspaper  men  around  the  state  for  various  odd  jobs.  Hid  their 
salaries  among  the  millions  of  transactions  involving  the  taxpayers'  money.  ■  Great 
idea.  Worked,  too.  Until  Chicago  Daily  News  reporter  George  Thiem  got  wind  of 
it.  Working  with  Roy  Harris  of  the  .St.  Louis  Post  Dispatch  he  spent  hundreds  of 
hours  going  through  the  state's  financial  records  .  .  .  check  by  chetis.  voucher  by 
voucher.  ■  Iheir  evidence  blew  the  lid  off  one  of  the  worst  scandals  in  Illinois 
political  history.  His  brilliant  and  tireless  newspaper  work  earned  a  Pulitzer  Prize 
for  disinterested  and  meritorious  public  service  — the  eighth  of  12  for  the  Chicago 
Daily  News.  ■  One  l‘itlilzer  is  an  At hievemenl— Twelve,  a  Tradition. 

CHICAGO  DAILY  NEWS 


1949:  Payola 
in  the  state 
capital... 


airport  uaned 
for  KoHuedy 
(See  page  34) 

Canham  leads 
staff  report  ‘M 
on  the  forces 
of  change 


how  to 
get 
more 

out  of  Balti 

Since  1950,  the  population  of  metropolitan  Baltimore 
has  jumped  23^v,  the  fourth  largest  increase  among 
America’s  top  ten  markets.  In  this  same  period,  retail 
sales  have  doubled  —  soared  to  $2  billion  a  year  — 
greater  than  the  total  retail  purchases  in  21  states! 

Put  more  into  the  News-Post  and  you’ll  get  more  out 
of  booming  Baltimore.  The  News-Post  delivers  more 
circulation,  more  family  coverage,  more  readers  for 
your  advertising  dollar  than  any  other  daily  news¬ 
paper.  And  the  News-Post  itself  has  put  more  into 
Baltimore  with  a  vast  multi-million  dollar  expansion 
program  that  provides  the  finest  facilities  in  the 
nation  for  the  best  and  fastest  newspaper  service 
to  the  families  of  this  great  and  growing  area. 


Baltimb^^^^^ws-Post 

Represented  Nationally  by  Hearst  Advertising  Service  Inc. 


In  Baltimore, 

the  News-Post  reaches 

MORE  Total  Households 

MORE  Households  with 
three  or  more  persons 

MORE  Households  with 
Children 

MORE  Households  with 
Men  under  45 

MORE  Households  with 
Women  under  45 

than  any  other 

daily  newspaper! 


THE  HEARST  NEWSPAPERS 


Albany  Tinas-Unian 
Albany  Knickarbackar  Naws 
Baltimara  Naws-Past  and  Sunday  Anancan 
Bastan  Racard  Amwican  Md  Sunday  Advartiser 


Las  Anfales  Harald-Examinar 
New  Yark  Jaurnal-Amarican 
San  Antonia  Ufht 
San  Francisco  Examiner 


San  Francisca  Naws  Call  Bulletin 
Seattle  PesMntallifencer 
Pictariai  Sunday  Macaxina  Graup 
Puck— The  Comic  Weakly 


50.000,000 

LINES 

For  the  first  time  in  Washington  history, 
one  newspaper  has  exceeded  50,000,000 
lines  of  advertising  in  one  year.  That 
newspaper  is  The  Washington  Post .  . .  first 
in  Washington  by  over  10,000,000  lines. 


SlK  ^astim^ton  (lost  final 
JoliiiMMi  Set*kt«  (iohl  War’s  End 


w 

First  in  adtm  tising  . . .  first  in  circulation  .  .  .  first  in  aivards 
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We  can 


help  you 


V;  have 
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Happy 

and 


'  '  prosperous 


New  Year! 


Advertising  does  well  in  St. 
Petersburg.  Money  is  abun¬ 
dant. 


r/\. 


More  than  $820  million  in 
Effective  Buying  Income. 

The  big  city  that  buys  more 
Cadillacs  than  Plymouths. 

And  the  New  York  Stock  Ex¬ 
change  found  that  St.  Peters¬ 
burg  led  in  incidence  of  stock 
ownership. 


And  retail  advertisers  for  the  first  10 
months  of  ^63  have  put  The  St.  Peters¬ 
burg  Times  in  7th  place  among  ALL 
morning  newspapers! 


#t.  Petersburg  ulimes 


HORIOA  S  BEST  NEWSPAPER 


Evening  Independent 


Represented  by  Story,  Brooks  &  Finley 


EDITOR  &  PUBUSHER  CALENDAR 


JANUARY— 1964 


6 — North  Carolina  AP  Broadcastars  Association,  High  Poll#,  N.C. 

6-17 — ^Amarican  Prass  Instituta  Circulation  Managars  saminar,  Columbia 
Univarsity,  New  York. 

8- 9 — Allied  Daily  Newspapers  of  Washington,  Washington  Athletic  Club, 

Seattle. 

9- 11 — Arizona  Newspapers  Association  convention.  Mountain  Shadows 

Hotel,  Scottsdale. 

12-1^— Northeastern  Classified  Advertising  Managers  Association,  Hotel 
Balmont  Plaza,  New  York  City. 

12-15 — Newspaper  Advertising  Executives  Association,  Edgewater  Beach 
Hotel,  Chicago. 

15- 18— National  Editorial  Association  Regional,  San  Marcos  Hotel,  Chand¬ 
ler,  Ariz. 

16 —  North  Carolina  AP  Club,  Carolina  Inn,  Chapel  Hill. 

1 6- 1 8— Kentucky  Press  Association  convention,  jointly,  with  Kentucky  AP 
newspaper  members,  Lexington,  Ky. 

16- Feb.  14- — National  Editorial  Association  Study  Mission  to  Pacific  Islands, 
New  Zealand,  Australia. 

17- 18— New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque,  New 
Mexico. 

17- 18— Arkansas  Press  Association.  Albert  Pike  Hotel,  Little  Rock. 

18 —  New  Mexico  AP  meeting,  Alvarado  Hotel,  Albuquerque. 

18- 19 — Oregon  Newspaper  Publishers  Association  Foremen,  West  Linn 
Inn,  West  Linn,  Ore. 

19- 22 — Southern  Classified  Advertising  Managers  Association  Business 
Conference,  Jack  Tar  Poinsett  Hotel,  Greenville,  S.  C. 

20- 31 — American  Press  Institute  Management  and  Costs  seminar  (for 
newspapers  over  75,000  drculation),  Columbia  University,  New  York. 

21 -  Michigan  AP  Newsphoto  and  Telegraph  Editors  seminar,  Kellogg 
Center,  East  Lansing. 

21 — Now  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotel, 
Boston,  Mass. 

21- 23 — New  England  Circulation  Managers  Association,  Statler-Hilton 
Hotel,  Boston. 

22- 25— Copley  Newspapers  Seminar  for  News  Executives.  La  Casa  del 
Zorro,  Borrego  Springs,  Calif. 

23- 25 — Tennessee  Press  Association,  convention  and  Press  Institute,  Hotel 
Hermitage,  Nashville. 

23-26 — Oklahoma  Press  Association.  Sheraton  Oklahoma  Hotel,  Oklahoma 
City. 

27 — The  Connecticut  Sportswriters  Alliance,  23rd  Gold  Key  dinner.  Am¬ 
bassador  Restaurant,  Hamden. 


1-2 — ^Texas  AP  Newspaper  members,  Austin. 

6 — California  AP  Newspaper  members,  Coronado. 

6-8 — Ohio  Newspaper  Association,  Columbus  Plaza  Hotel,  Columbus,  Ohio. 
6-9 — California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 
Coronado. 

10 — New  York  Associated  Dailies,  Hotel  Syracuse,  Syracuse,  N.Y. 

10-12— New  York  State  Publishers  Association  jointly  with  New  York  State 
Society  of  Newspaper  Editors,  Hotel  Syracuse,  Syracuse.  N.Y. 

10-21 — American  Press  Institute  Sports  Editors  seminar,  Columbia  Uni¬ 
versity,  New  York. 

13- 15 — Maryland-Delaware  Press  Association,  convention,  Sheraton-Belve- 
dere  Hotel,  Baltimore. 

14 —  Chesapeake  AP  Association,  Sheraton  Belvedere  Hotel.  Baltimore. 
14-15 — New  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.  Y, 

16-17 — Midwest  Newspaper  Advertising  becutives  Association.  Hotel 

Monteleone,  New  Orleans,  La. 

16-18— Texas  Daily  Newspaper  Association,  Manor  Hotel,  El  Paso. 

20 — Colorado  AP  Newspaper  Members,  Brown  Palace  Hotel,  Denver. 

20- 22 — Minnesota  Newspaper  Association.  Leamington  Hotel,  Minneapolis. 

21- 22 — Oregon  Press  Conference,  University  of  Oregon,  Eugene. 

21- 23— Colorado  Press  Association,  Convention,  Brown  Palace  Hotel, 
Denver. 

22- 23— The  Missiulppi  Valley  Classified  Advertising  Managers  Association, 
Hotel  La  Salle,  Chicago. 

22- 23— National  Classified  Supervisors  School  and  Clinic.  Hotel  La  Salle, 

Chicago.  ' 

23- 25— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 


24-25 — New  England  Newspaper  Advertising  Executives  Association,  Parker 
House,  Boston,  Mass. 

24-March  6 — American  Press  Institute  Advertising  Executives  seminar  (for 
newspapers  under  75,000  circulation),  Columbia  University.  New  York. 
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During  1963,  for  the  12th  consecutive 
year,  The  Los  Angeles  Times  published 
more  news  and  features  than  any 
other  newspaper  in  the  world 


Read  and  preferred  by  the  largest  and  most  influential  audience  in  The 
West -more  than  760,000  families  weekdays,  and  over  1,100,000  on  Sunday 


LOS  ANGELES  TIMES 

Represented  by  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 


1964 


★  ★  ★ 


★  ★ 


Cd 


umn 


C0MIN6  TO  THE 
N.A.Ei. 

IN  CHICAGO? 


You  are  cordially 
invited  to  visit 
our  suite  and 
talk  over  your 
classified 
problems. 

THE 

MacDONALD 

CLASSIFIED 

SERVICE 


If  you  ore  net  now  using  the  MecDoueid 
CUssifitd  Seriice  or  the  MetDosudd 
Sfuce  Builder  clessified  dispUy  sertite, 
toe  u/ill  be  be f  fry  to  send  you  e  semple 
topy  uUbossI  oUigeliou.  Address  yom 
letter  or  cerd  to; 


HARRISON  C.  MacDONALD  &  SONS  INC. 
E  O.  BOX  225  /  LAFAYETTE  INDIANA 


JJal  BOYLE,  Associated  Press  daily  columnist  for  20  years, 
confesses  to  composing  more  than  5,000  “immortal  mes¬ 
sages  to  mankind”  in  those  two  decades.  From  his  rugged 
experience  he  draws  some  conclusions  about  the  columnist’s 
trade: 

“It  enlarges  the  soul,  but  wrinkles  the  bruin. 

“There  are  those  who  believe  that  writing  a  column  is  an  easy 
racket,  but  Don  Marquis  said  it  best  long  ago  when  he  described 
this  peculiar  form  of  industry  as  ‘digging  a  daily  grave.’ 

“It  takes  no  unusual  equipment  to  become  a  columnist.  Kut 
you  do  need  an  insatiable  curimity  about  life,  and  a  pair  of  ears 
bent  from  listening  to  others.  A  two-pants  suit  also  is  helpful,  as 
a  columnist  spends  an  important  part  of  his  time  sitting  in  a 
swivel  chair  staring  hopelessly  at  the  sullen  typewriter. 

“The  question  a  columnist  is  asked  must  often  is,  ‘Where  do 
you  get  your  ideas?’  The  answer  to  this  is  you  don’t  ‘get’  ideas: 
You  beg,  borrow  or  steal  them— «»r  excavate  them  emt  of  a  numb 
skull  with  the  cold  chisel  of  necessity.’’ 

Incidentally,  the  Grants  (N.M.)  Daily  Beacon  on  Dec.  19 
used  wrong  copy  under  the  Hal  Boyle  column  head,  copy  which 
read:  “My  husband  came  to  my  rescue  on  my  last  birthday.” 


By  J.  Jove 

The  thought  lingers. 

And  even  loiters: 

Those  English  chaps 

Known  as  staff  reuters? 

— Fred  J.  Curran 

Wisconsin  State  Journal  (Madison) 

— The  Indianapolis  News  reports  that  a  state  government 
reporter,  writing  about  salary  increases  approved  by  the  last 
General  Assembly,  inadvertently  typed:  “The  1963  Generous 
Asssembly  How  about  that  long  delayed  revision 

and  correction  of  mailing  lists  by  public  relations  firms  in 
1964?  Classic  (or  awful)  example:  Rick  Friedman,  E&P  photo 
columnist,  regularly  receives  mail  addressed  to  Robert  M. 
Warner,  who  formerly  held  that  post,  from  Carl  Byoir  & 
Associates,  although  Bob  Warner  is  now  on  the  staff  of  that 

same  public  relations  firm . “There  is  just  one  thing 

missing  from  our  ornate  new  editorial  department,”  writes  Bob 
McMillin.  Oklahoma  City  Times  reporter.  “That  is  the  sound 
of  an  editor  or  reporter  rearing  back  in  his  chair  and  splitting 
the  air  with  a  rendering  cry  of  ‘COPY’!”  Machines  and  con¬ 
veyor  belts  do  the  copy  carrying  chore  now. .  . .  Melvin  Belli.  San 
Francisco  lawyer  who  will  defend  Jack  Ruby,  sent  a  Dallas 
News  reporter  a  copy  of  his  book,  “Ready  for  the  Plaintiff,” 
and  inside  the  cover  he  had  penned:  “To  Carl  Freund  with 
all  good  wishes.  Melvin  Belli.  Not  a  flamboyant  lawyer — 
colorful,  yes!” 

— Heady  heads:  “Jungle,  Fire  Bells!  Red-Nosed  Engine  to  Haul 
Santa’’— I/ni’on  City  (N.  J.)  Hudson  Dispatch  (by  Mel  Most) ; 
“New  Life  (Community  (Conquers  Low  Fertility”— Onic  Ridge 
(Tenn.)  Oak  Ridgert,  “  ‘On  Comet,  On  Cupid,  For  Now — Man 
Alive!  We’ve  10  Socks  to  Fill  Where  Used  to  Be  5’  ''—Wichita 
(Kas.)  Beacon  (by  Henry  Norton) ;  “Zip,  Xmas  Comes,  Mail  Goes 
Wrap^-ly”— Sea/ord  (N.  Y.)  Southeast  Nassau  Enterprise; 

“Parsegbian  In  (?)  Out  (?)  As  Coach  At  Notre  Dame” — El  Paso 
Times;  “Clipped:  Puppies’  Papa  Not  a  Poodle”— Minneapolis 
Slur;  “President’s  Goose  Is  Almost  Cooked  When  Lady  Bird’s 
Turkey  Nearly  Bums”^/Veic  York  World-Telegram  &  Sun;  “Tradi¬ 
tional  Evergreen  Far  From  Boughing  Out”—— Mesquite  (Tex.) 
Mesquiter.  A  front-page  column  of  miscellany  in  the  Grants 
(N.  M.)  Beacon  is  called  “File  13”  and  carries  a  cut  of  a  waste¬ 
basket  at  tbe  top.  A  column  on  aviatiftn  by  H.  C.  Brown  in  tbe 
Indianapolis  News  is  titled  “I.iOoking  UP”  with  a  cut  of  a  plane. 
The  Fort  Sumner  (N.  M.)  DeBaca  County  News  carries  a  regular 
column  of  praise  and  criticism  called  “Orchids  and  Onions.” 

EDITOR  ac  PUBLISHER  for  January  4,  1964 


Advertiser's  Guide  to 
the  Major  Change  in 
Newspaper  Circulations 
in  the  New  York  Market 


WEEKDAY  GIRCUUTION 


Source:  Publishers  Statements  6  Months  Ending  September  30,  1962-63 

If  you're  out  to  put  your  dollars  where  they  count  most  in  the  N.Y.  market,  put  UNYT  on  your  schedule.  Get  the  facts  from  Moloney,  Regan  &  Schmitt. 


editorial 

Employment  Trend  Upward 

Last  week’s  “Classified  Clinic’’  (ES:1*,  Dec.  28,  page  22)  reported  an 
upward  trend  in  Help  Wanted  advertising  which  niirrors  an 
improving  employment  situation.  In  lOti  newspapers  around  the 
country  the  ad  count  figure  for  Help  Wanted  was  6%  ahead  of  last 
year  and  marked  the  third  successive  month  of  increases. 

The  Wall  Street  Journal  for  Dec.  31  reported  that  a  four-month 
upturn  in  this  advertising  classification  “suggests  continued  confidence 
by  businessmen  that  the  economy  will  continue  to  steam  along  at 
high  levels.” 

The  same  trend  and  the  same  optimism  among  newspaper  employers 
is  reflected  in  the  classified  advertising  pages  of  Editor  &  Publisher. 
-\n  increase  in  the  number  of  newspapers  seeking  qualified  employes 
and  a  decline  in  the  number  of  newspajjer  people  looking  for  employ¬ 
ment  or  a  change  in  jobs  has  been  evident  through  the  last  nine 
months  of  19(i3. 

In  the  second  quarter  of  1963  (.Vpril  through  June)  E&P  cairied 
550  inches  of  Help  Wanteil  advertising  compared  to  107  inches  of 
Situations  Wanted  ads.  In  the  third  quarter  these  figures  were  693 
and  347,  respectively.  In  the  last  quarter  they  were  719  inches  and 
331  inches. 

These  figures  indicate  a  healthy  growth  and  expansion  of  news¬ 
papers  all  over  the  countrx',  a  need  for  more  employes  in  all  depart¬ 
ments  to  handle  a  larger  volume  of  work,  and  an  optimistic  attitude 
toward  continuing  good  business  in  the  future. 


P.R.,  Courts  and  Press 

E  seriously  question  the  decision  by  the  presiding  judge  at  the 
^  bond  hearing  of  Jack  Ruby  in  Dallas  County  Criminal  District 
Court  which  injects  a  third  party,  a  public  relations  firm,  between 
the  court  and  the  press.  It  is  believed  to  be  the  first  time  in  court 
history  this  action  has  been  taken. 

We  have  nothing  against  the  public  relations  business  or  those  who 
practice  it.  I'hey  are  freipiently  of  great  assistance  to  members  of  the 
press  in  covering  complex  news  stories. 

But  a  courtroom  is  a  public  place  and  members  of  the  press  attend 
as  representatives  of  the  public.  .\  jutlge  is  responsible  for  the  conduct 
of  the  trial  liefore  him,  for  maintaining  decorum,  for  dealing  with 
the  press  as  he  sees  fit.  I'liere  shoukl  be  no  third  party  “buffer”  between 
him  and  the  public  and  the  press. 

The  president  of  the  Dallas  Criminal  Bar  Association  said: 

“It  is  a  dangerous  situation  for  a  public  official  in  the  trial  of  a 
criminal  case  to  use  a  public  relations  agency  for  the  trial  coverage.” 

.\nd  we  agree  with  him. 

Brand  Names 

k  LETTER-To-THE-EDiTOR  in  this  issiie  responds  to  our  editorial  of  Dec. 
-^^21  about  the  FTC  ruling  in  the  Clorox  case  and  questions  our 
statement  about  the  value  of  brand  names.  The  author  says  “The 
consumer  has  become  addicted  rather  than  dependent  on  advertising” 
when  he  or  she  will  pay  more  for  a  product  that  is  no  different  from 
another  one. 

The  projjer  word  is  “convinced,”  and  not  “addicted,”  because  price 
is  not  the  only  consideration  of  the  average  consumer  in  this  country. 
In  addition  to  value,  most  consumers  look  for  reliability,  dependa¬ 
bility  and  the  comforting  assurance  the  product  is  in  fact  as  goc>d  as  it 
is  supposed  to  be,  w'hich  are  the  basic  ingredients  of  a  well-established 
brand  name. 


EDITOR 


Itlessed  is  the  man  that  ualhelh  not  in  the 
founael  of  the  untitnlly,  nor  stanileth  in 
the  nay  of  sinners,  nor  sitteth  in  the  seat 
of  the  scornful:  Hut  his  delight  is  in  the 
lair  of  the  Lord;  and  in  His  laic  doth  he 
meditate  day  and  night. — Hsalm  I;  1-2. 
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3)  THE  FOURTH  ESTATE 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged;  The  Journalist 
established  March  22,  1884;  Newspaperdom 
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'GETTING  TO  KNOW  YOU— GETTING  TO  KNOW  ALL  ABOUT  YOU' 

Fiichetti,  New  York  Herald  Tribune 


letters 


COST  OF  ‘BRAND’ 


In  your  editorial  (Dec.  21)  commenting 
on  the  FTC  ruling  that  Procter  &  Gamble 
Co.  should  sell  Clorox  Chemical  Co.,  you 
state  that  the  American  consumer  has 
learned  to  depend  upon  the  reliability  of 
brand  names — promoted  through  adver¬ 
tising. 

It  would  seem  that  the  consumer  has  be¬ 
come  addicted  rather  than  dependent  on 
advertising  when  he  (or  she)  will  pay  11 
to  20  percent  more  for  a  product  that  is 
no  different  from  identical  products  on  the 
market.  (.411  liquid  chlorine  bleaches  have 
5.25  percent  active  ingredient — sodium 
hypochlorite.) 

This  points  out  the  need  for  strong 
government  agencies  (both  Federal  and 
state)  to  bring  to  the  attention  of  the 
juiblic — to  the  voiceless  consumer — that 
the  only  difference  between  a  “brand 
name”  product  and  its  competitors  may 
he  the  extra  cost. 

If  the  media  owners  are  going  to  allow 
all  aspirin  manufacturers  to  advertise  their 
product  as  “the  best,”  then  we  need  the 
FTC  and  the  President’s  Consumer  Ad¬ 
visory  Council  to  make  it  clear  to  the 
buyer  that  such  claims  are  absurd  and 
that  the  advertising  involved  only  increases 
the  price  of  the  product  to  the  consumer. 

Dewey  Berscheid 

Minneapolis,  Minn. 
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WE  OUGHTA  GET  TOGETHER— 
WE  HAVE  A  LOT  IN  COMMON!' 

Crawford,  NEA 


COLLEGE  EXTRA 
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It’s  what  I  deserve  for  even  temporarily- 
deciding  anything  takes  priority  over  read¬ 
ing  E&P  when  it  arrives,  but  belatedly  I 
do  wish  to  add  a  college  paper  to  the  list 
of  those  that  cancel  out  the  Ohio  State 
Lantern  claim  to  being  alone  in  putting 
out  an  extra  on  the  assassination  of  Presi¬ 
dent  Kennedy, 

With  its  regular  edition  distributed  as 
usual  during  mid-morning  of  Nov.  22  and 
the  assassination  news  breaking  here 
shortly  before  noon,  an  emergency  staff 
had  started  assembling  by  noon.  Since  the 
l).m.  Boulder  Daily  Camera,  which  nor¬ 
mally  prints  the  CU  Daily,  obviously  had 
its  own  production  problems,  the  Daily 
located  a  most  cooperative  commercial 
printer  and  publisher  who  'reed  to  juggle 
bis  plant’s  production  s  jdule  to  do  a 
7,()(K)-copy  press  run  of  a  single  sheet  off¬ 
set  extra  for  the  Daily.  As  a  result,  the 


Daily  extra  was  distributed  on  campus  and 
through  student  residential  areas  ahead 
of  any  other  paper. 

What  looked  like  an  impossibility  at 
noon  became  an  extra  in  the  hands  of 
readers  by  4:30  that  fearsome  afternoon. 
While  taking  nothing  away  from  the  Ohio 
State  Lantern  or  the  American  University 
Eagle,  I  think  the  Colorado  Daily  also 
earned  credit  and  recognition. 

John  D.  Mitchell 

Boulder,  Colo. 

*  #  » 

KENNEDY  ISSUES 

We  are  assembling  as  a  record  for  pos¬ 
terity  the  accounting  of  President  Ken¬ 
nedy’s  assassination,  as  recorded  by  a 
composite  of  the  leading  newspapers  in 
each  of  the  50  states. 

We  regularly  preserve  the  files  of  nearly 
900  daily  newspapers  throughout  the  na¬ 
tion  on  a  routine  microfilming  basis.  From 
this  grouping  of  our  regular  customers 
and  after  gaining  their  permission,  we  can 
take  from  the  issues  sent  to  us  for  regular 
microfilming,  those  which  cover  the  events 
of  November  22nd  through  the  26th.  We 
also  have  gained  the  approval  and  have 
obtained  the  issues  of  other  leading  dailies, 
which  are  not  our  customers  and  will  in¬ 
clude  them  in  ihe  composite  picture  of 
the  tremendous  job  of  coverage  done  by 
the  press  of  this  world-shaking  event. 

The  issues  will  not  be  edited  by  us  with 
the  exception  that  we  will  only  delete 
from  the  microfilm  those  sections  or  pages 
which  make  no  mention  of  the  event  which 
transpired  during  these  days. 

R.  E.  Schmidt 

MICRO  PHOTO  Division, 

Bell  &  Howell  Company, 

1700  Shaw  Avenue,  Cleveland,  O. 

*  *  * 

I  am  assembling  a  collection  of  news¬ 
papers  reporting  the  assassination  of 
President  Kennedy.  I  am  especially  lack¬ 
ing  newspapers  from  the  smaller  cities. 

Robert  Marek 

1874  No.  Mason 
Chicago,  Ill.  60630 


Short  Takes 

Headlines: 

Overfelt 
High  Girl 
Disappears 

— San  Jose  (Calif.)  News. 

• 

Youth  Admits 
to  Prowling 
After  Caught 

—Sioux  City  (Iowa)  Journal. 

• 

Fly  To  Free 
17  Hostages 

— Des  Moines  (Iowa)  Register 

• 

First  Christians 
to  Hear  Dr.  Wood 
— Las  Vegas  (N.  M.)  Daily  Optic. 

• 

Not  Feeling  Well, 

Pistol  Shot  Fatal 

— New  Orleans  (La.)  Times-Picayune. 
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Subscribe  to  The  New  York  Times 
Semi-Monthly  Index  — the  faster, 
surer  way  of  getting  at  the  current 
information  in  your  news  files.  As  a 
time  and  effort  saver,  it’s  in  a  class 
all  by  itself. 


•  Every  issue  is  packed  with  over 
20,000  references  to  recent  news 
events,  alphabetically  arranged  by 


ATOMIC  Energy  Agency,  S««  Atomic 

Elnorgy— ^Gon  O  2  AConf  ends;  USSR  bloc  protests 
Nationalist  China  election  to  Govs  Bd,  O  2tl3t3 
ATOMIC  Energy  end  Weopens.  See  Missiles  (ior 
nucle<v  woheo^).  Tor  vwe^>ons  tmplicotions  in 
world  tension,  see  Intematl  Relations.  For  weopons 
etfects  on  defense  plvining  and  ior  their  routine  de¬ 
ployment  ond  operationol  use,  tee  NATO.  US  Anna* 
ment,  Geoq  heads  except  US  (subdiv  Armonent 
where  subdivided) 

Oiino,  Cemeiwfiist 

WEAPONS  (gen):  US  diplomats  see  potential  Chi* 
nese  development  roojor  policy  problem  confronting 
USSR,  O  1,1:2;  ed  sees  inferior  nuclear  c^iocity 
for  long  time,  O  1,38:1;  Prime  Min  Nehru  sees  test 
possible  in  about  I  yr,  s,  Ramlila,  O  3,9:2 

Fresce.  Govt  sees  1st  nuclear  submarines  and 
1st  H-bombs  by  *66  or  *67,  O  4,10:3 
GsnersI 

Intemotl  Atomic  Agency  opproves  extension  of 
safeguard  system  to  large  reoctors,  O  2,13:3 

Pope  urges  Pontificol  Acod  of  Science  to  Insure 
that  nuclear  physics  will  never  become  instrument 
for  destroying  life,  O  14,2:6 

OO^- - -II  \ND  BAN  ON  WEAPONS:  See  Armo- 

Atomic  Energy  Agwicy. 


subjects,  persons,  organizations  and 
locations. 

•  Each  reference  leads  you  straight 
to  the  full  story  in  The  New  York 
Times  — and  helps  you  find  stories 
in  your  own  newspapers  and  other 
publications. 

•  In  fact,  every  issue  of  the  Index 
contains  thousands  of  news  sum¬ 
maries  that  often  give  you  all  the 
information  you  need. 

The  cost?  Just  $60  for  a  year's  sub¬ 
scription  (24  issues).  Add  $35  more 
and  we’ll  also  send  you  the  1962 
annual  Index.  This  1,000-page  cu¬ 
mulative  volume  costs  $60  when 
ordered  separately. 

If  you  act  promptly,  we  can  start 
your  Index  subscription  with  the 
January  1-15  issue,  and  you’ll  end 
up  with  a  complete  file  of  the 


1964  issues.  You’ll  want  the  whole 
series,  so  now  is  the  time  to  send 
in  your  order. 


THE  NEW  YORK  TIMES  INDEX 

Times  Square,  New  York,  N.Y.  10036 
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JSews  Made 
on  the  Spur 
of  Moment 


The  President  of  the  United  ^ 

States  climbed  atop  a  bale  of 
hay,  summoned  about  200  ||| 

fjreasy-fingered  reporters  around  , 

him  and  conducted  a  press  con-  i  I 

ference. 

This  was  the  week,  at  the 
LBJ  Ranch  in  Texas,  when  | 

news  of  world  significance  was  w  i 

made  on  the  spur  of  the  moment 
and  all  notions  of  formality  in  ‘ 

White  House  press  relations  J/ff  1^ 

were  knocked  off-stride.  j^T  * 

Not  only  did  the  newsmen  lit-  ^Ur 
erally  eat  out  of  the  President’s  ^ 

hands,  enjoying  a  Texas-.style  <1^  ^ 

barbecue  on  the  banks  of  the 
Pedernales  River,  but  they  even  ^ 
joined  with  him  in  singing  Mn  ’  5, 

“Happy  Birthday”  to  Gen. 

David  M.  Shoup,  the  comman-  .  \  y 

dant  of  the  Marine  Corps. 

As  one  reporter  put  it,  lest  *■ 
he  and  his  colleagues  be  ac-  M 
cused  of  “))articipation  in  the  P 
news,”  it  was  an  Executive 

It  l)ecame  quite  apparent 
that  President  Lyndon  B.  John-  ^ 

meant  what  he  had  said  ^ 

about  keeping  his  press 
tions  flexible.  The  impromptu 
coffee-klatch  news  conference, 
his  first,  on  Dec.  7  at  the  White 
Hou.se  in  Washington  was  only  ‘  tHk"  r« 
a  sample  of  how  he  intends  to  * 
meet  with  the  new.smen  at  his  -  ‘  'k';* 

convenience. 

Press  Conference  No.  2  on 
Dec.  18,  at  the  White  House,  ^ 
was  also  a  surprise  call  to  the  g  ifc 

reporters  who  hapfiened  to  l)e  NyhB|^ 

there  around  noon  that  day. 

“You  mean,”  .said  the  Presi-  BfKfg 

dent,  “I  have  that  many  friends 

out  there  that  I  have  l)een  miss-  liP^B 

ing  all  of  these  days?  I  thought  ■ 

everyl)ody  I  knew  had  been  in 

And  so  the  lucky  ones  who  Af  ; 

had  clung  to  their  beat  experi-  , 

enced  a  stand-up,  close  view  of 

(Continued  on  page  10)  I 
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President  Johnson  conducts  a  news  conference  a*  his  Teias  ranch. 


News  at  Ranch 

(Continued  from  page  9) 


the  new  President  while  he  an¬ 
swered  17  questions,  sometimes 
at  lenpTth  and  once  or  twice 
making  off-the-record  remarks. 

On  Saturday,  Dec.  21,  the 
President  escorted  a  score  of 
reporters  on  a  tour  of  the 
White  House,  including  several 
rooms  in  the  private  quarters. 

Women  Report<“rs 

Four  women  reporters  who 
called  at  the  White  House  on 
Christmas  Eve  received  a  warm 
reception,  notes  for  stories  on 
his  personal  revelations  of  life 
as  Chief  Executive  and  on  a 
longhand  memo  from  former 
President  Eisenhower  shortly 
after  President  Kennedy’s 
death.  They  also  went  on  a 
tour  of  the  mansion  and  left 
with  autographed  pictures  of 
the  Johnson  family. 

In  this  news  contingent  were 
Isabelle  Shelton,  Washington 
Star;  Dorothy  McCardle,  WoLsh- 
ington  Post;  Hazel  Markel, 
radio-tv  writer;  and  Frances 
Lewine,  AP. 

The  President  added  his  part¬ 
ing  comment  that  he  thought 
the  women  covering  the  White 
House  were  as  good  as  the  men 
reporters  and  sometimes  better. 
He  wanted  their  Iwsses  to  know 
it. 

The  First  Family  was  “back 
home”  in  Texas  on  Christmas 
Day  and  this  gave  the  Presi¬ 
dent  a  fresh  occasion  for  en¬ 
tertaining  the  visiting  news¬ 
men.  Much  to  Mrs.  Johnson’s 
dismay,  he  called  a  news  con¬ 
ference  and  then  took  the  whole 
ffang — about  50 — through  every 
room  in  the  ranch  house. 

The  tour  had  been  scheduled 
for  Friday,  the  27th,  so  when 
that  day  came  more  than  200 
news  media  representatives  de¬ 
scended  on  the  LBJ  White 
House,  coming  by  busloads 
from  their  headquarters  in 
Austin  65  miles  aw’ay. 

Barbecued  Sparerib> 

Sizzling  barbecued  spareribs 
and  other  Texas  gourmet  de¬ 
lights  awaited  the  news  corps. 
But  in  the  midst  of  the  feast 
the  President  decided  to  make 
some  announcements.  Report¬ 
ers  reluctantly  wiped  their 
greasy  fingers  on  note  paper 
and  some  didn’t  bother.  They 
just  tried  to  manage  pencils  as 
best  they  could  while  the  host, 
speaking  before  a  podium  that 
had  been  raised  on  two  bales  of 
hay,  a  microphone  stuck  in 
front  of  him,  gave  out  a  series 
of  items  after  taking  over  from 
Press  Secretarj'  Pierre  Sal¬ 
inger. 


:1  ^  ,i  ! 


Stuffed  steers  in  the  Johnson  home  near  Johnson  City,  Texas,  are 
symbols  of  the  University  of  Texas  football  team,  the  President  explains 
to  newsmen.  At  left,  Merriman  Smith  of  UPl,  senior  White  House 
correspondent,  makes  notes.  The  President's  portrait  is  above  the 
fireplace. 


Reporters  asked  10  short 
questions  and  heard  10  fairly 
long  answers  tefore  the  cus- 
tomai*y  “Thank  you,  Mr.  Presi¬ 
dent,”  at  the  end  of  about  20 
minutes.  This  was  designated 
officially  as  Mr.  Johnson’s  third 
news  conference. 

The  President  interspersed 
his  .serious  reports  with  joshing 
remarks  about  Mr.  Salinger. 
First  he  obser\’ed  that  Pierre’s 
girls  “brought  down  here  from 
the  east”  had  misspelled  the 
place  on  stationary'  referring 
to  the  “Office  of  White  House 
Press  Secretary',  LBJ  Ranch, 
Hue,  Texas.”  It’s  Hye,  he  said, 
urging  new.smen  to  “correct  all 
mistakes,  please.” 

Mr.  Johnson  also  called  atten¬ 
tion  to  a  windbreaker  jacket 
Pierre  was  wearing.  “I  gave 
Pierre  that  jacket,”  he  said, 
“because  it  is  too  large  for  me 
to  wear — or  too  small.” 

Conf«*r<*nee  0\er 

The  conference  over,  the 
President  mounted  a  black  Ten¬ 
nessee  walking  horse  named 
Lary  and  rotle  off  accompanietl 
by  Mr.  Salinger  who  was  ner¬ 
vously  astride  another  horse. 

It  was  at  Stonewall,  Texas, 
on  Dec.  28  when  Mr.  Johnson 
chose  another  occasion  to  say 
kind  things  about  the  Press 
Secretary'  who  came  to  the 
White  House  with  the  late  Pres¬ 
ident  John  F.  Kennedy'. 

During  presentations  of  about 
30  broad-brimmed  “10-gallon” 
hats  to  Cancellor  Ludwig  Er¬ 
hard  of  Germany  and  many 
members  of  his  party,  the 
President  gave  one  to  Mr.  Sal¬ 
inger  with  these  remarks: 

“I  don’t  know  what  I  would 
have  done  without  him  the  way 
he’s  been  working  night  and 
day.  What’s  more,  he  had  the 


same  hat  size  as  when  he  first 
came  to  Washington.” 

With  that,  Mr.  Johnson  re¬ 
quested  Pierre  to  play  the  piano. 
Van  Clibum,  the  celebrated 
Texas  pianist  having  i)layed  for 
the  distinguished  gue.sts,  Mr. 
Salinger  was  reluctant  but  he 
gave  in.  Some  of  his  friends 
said  it  sounded  like  one  of  his 
own  compositions,  “The  Palm 
Beach  Waltz.” 

• 

O’Leary  t<»  Holitlay 

John  H.  O’Leary  has  joine<l 
Holiday  magazine’s  advertising 
sales  staff  in  New  York.  For¬ 
merly'  with  the  New  York  ad¬ 
vertising  sales  office  of  the  De¬ 
troit  News,  Mr.  O’Leary  has  also 
been  associated  with  the  New 
York  office  of  the  Springfield, 
Massachusetts,  newspapers  and 
the  marketing  department  of 
Hearst  Advertising  Service. 

• 

Fraiidseii  Heads  SDX 
Freedom  Committee 

Chicago 

Julius  Frandsen,  Washington 
manager  for  United  Press  In¬ 
ternational,  has  lieen  named  to 
head  Sigma  Delta  Chi’s  Ad¬ 
vancement  of  Freedom  of  In¬ 
formation  Committee. 

National  President  Theodore 
F.  Koop  said  Mr.  Frandsen  will 
succeed  V.  M.  (Red)  Newton 
Jr.,  managing  editor  of  the 
Tampa  (Fla.)  Tribune,  who 
has  served  as  chairman  since 
1953.  Mr.  Newton  has  been  ap¬ 
pointed  counselor  to  the  com¬ 
mittee. 

William  Small,  CBS  News, 
Washington,  and  Murray  See- 
ger,  editorial  director,  KYW- 
TV,  Cleveland,  were  named 
vicechairmen  of  the  FOI  com¬ 
mittee. 


A.  J.  Liebling, 
Critic  of  Press 

A.  J.  Liebling,  60,  caustic 
critic  of  newspapers  in  “The 
Way'ward  Press”  column  in  the 
New  Yorker  magazine,  died 
Dec.  28  in  New  York  of  bron¬ 
chial  pneumonia. 

Early'  in  his  career,  Mr.  Lieb¬ 
ling  worked  for  the  Providence 
(R.  1.)  Journal  and  Evening 
Ilulletin  and  he  was  a  feature 
writer  and  reporter  for  the  New 
York  World-Telegram  from  1931 
to  1935.  He  was  in  the  sports 
department  of  the  New  York 
Times  for  a  brief  period;  he 
disappeared  one  night  after  it 
was  discovered  he  had  invented 
a  name  for  a  basketball  game 
referee  after  he  was  unable  to 
obtain  the  real  name. 

He  once  picketed  the  old  New 
York  World  with  a  sign  demand¬ 
ing  a  job,  which  he  did  not  get. 
The  erudite  writer  was  educated 
at  Dartmouth,  the  Columbia 
Univ'ersity  School  of  Journalism 
and  the  Sorbonne  in  Paris. 

• 

Foreifsn  Press  Corps 
Elects  Edwin  Tetlow 

Edwin  Tetlow  of  the  Daily 
Telegraph  of  London  has  been 
elected  president  of  the  Foreign 
Press  Association  of  the  United 
States.  The  association,  which 
has  an  active  membership  of 
almost  200  journalists  repre- 
■senting  51  countries,  is  celebrat¬ 
ing  its  46th  anniversary. 

Other  officers  for  1964  are: 
Max  Tak,  Elseviers,  Amster¬ 
dam,  and  P.  G.  Krishnayya, 
KN S,  India,  vicepresidents : 
David  Horowitz,  Herat,  Tel 
Aviv,  secretary-general;  John 
Capelli,  Paese  Sera,  Rome,  as¬ 
sistant  secretary  general;  Ho- 
racio  Estol,  Clarin,  Buenos 
Aires,  treasurer. 

Elected  for  the  executive  com¬ 
mittee  were:  Jeffrey  Blyth, 
Daily  Mail  of  London;  George 
Fenin,  La  Nazione,  Florence; 
Keith  Mackriell,  Australian 
Broadcasting  Commission ;  El¬ 
ena  Nielsen,  Featurepress,  Co¬ 
penhagen;  Fred  Vaz  Dias,  Vaz 
Dias  International,  Amsterdam, 
and  Richard  Yaffe,  Al  Hamish- 
mar,  Tel  Aviv. 

• 

Major  General 

Indianapolis 

Howard  S.  Wilcox,  personnel 
and  public  relations  director  of 
the  Indianapolis  Star  and  the 
Indianapolis  News,  has  been 
promote  by  the  Department  of 
the  Army  to  the  rank  of  Major 
General.  For  the  past  year  he 
has  been  commanding  general 
of  the  38th  Infantry  Division, 
Indiana  National  Guard. 
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A  Roving  Reporter 
Looks  Back  on  1963 

Ky  Edwin  Roth 


London 

Even  if  John  F.  Kennedy  were 
still  alive,  I  would  regard  his 
visit  to  Berlin  as  the  most  dra¬ 
matic  event  I  witnessed  in  1963, 
a  year  packed  with  world  his- 
torj’,  excitement  and  tremendous 
human  drama.  Nothing  could 
surpass  the  memory  of  Presi¬ 
dent  Kennedy  looking  across  the 
Berlin  wall,  his  delirious  wel¬ 
come  from  the  people  who  saw 
him  as  the  dynamic  symbol  of 
their  owm  besieged  freedom  — 
and  that  moment  of  political 
genius  when  he  stood  above  an 
immense  cheering  crowd  and 
.shouted  in  German  "Ich  bin  cin 
Berliner!’' 

That  day  in  Berlin  has  sur¬ 
vived  President  Kennedy.  It 
shattered  the  Paris-Bonn  Axis 
created  by  Konrad  Adenauer 
and  Charles  de  Gaulle. 

Just  five  months  before  I  flew 
into  West-Berlin  with  President 
Kennedy,  I  had  visited  snow- 
covered  East-Berlin  to  see 
Nikita  Khrushchev  battle 
against  the  Chinese  at  the  East- 
German  Communist  party  con¬ 
gress.  Apart  from  the  violent, 
contemptuous  language  Khrush¬ 
chev  used  against  the  Chinese 
whom  at  that  time  he  still  called 
“.Albanians,”  the  most  remark¬ 
able  fact  of  that  event  was 
Khrushchev’s  astonishing  en- 
erg>’. 

IJsten  Well! 

After  his  arrival  by  train,  he 
spoke  for  half  an  hour  in  the 
freezing  cold  at  the  red-draped, 
floodlit  railroad  station — a  roar¬ 
ing,  gesticulating,  laughing  and 
threatening  performance  worthy 
of  Holly^vood’s  most  shining 
Oscar.  “Listen  well,  you  gentle¬ 
men  of  the  western  press,”  he 
kept  on  shouting.  “Yes  you  — 
you  western  newspapermen  — 
take  good,  careful  notes  of  what 
I  am  telling  you!” 

His  big  speech  to  the  Commu¬ 
nist  congress  lasted  hours, 
during  which  his  voice  never  lost 
its  loud  firmness.  Then  he  ran 
down  the  steps  from  the  ros¬ 
trum,  and  bounced  up  the  steps 
to  the  platform  as  though  he 
were  20. 

At  the  .same  time.  West  Berlin 
had  its  election  campaign  for  its 
city  parliament.  During  a  very 
loud,  gay  and  noisy  American- 
style  campaign  meeting  of  the 
Socialist  mayor  Willy  Brandt,  a 
wire  service  man  who  had  tele¬ 
phoned  his  office  told  me  that 
Britain’s  Labor  party  leader, 
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Hugh  Gaitskell,  had  died  half 
an  hour  earlier,  aged  only  56 
years.  In  London  during  the  fol¬ 
lowing  weeks,  I  covered  the  ex¬ 
citing  election  of  46-year-old 
Harold  Wilson  as  new  British 
Opposition  leader. 

By  March,  many  informed 
people  knew  that  Britain’s  War 
Minister  John  Profumo  had 
shared  the  professional  prosti¬ 
tute  Christine  Keeler  with  the 
Soviet  naval  attache  Eugene 
Ivanov.  But  liecause  of  Britain’s 
unique  libel  laws,  the  Profumo 
.scandal  did  not  explode  in  Brit¬ 
ain  until  Profumo’s  resignation 
in  June.  It  was  a  story  of  im¬ 
mense  political  significance, 
which  lieside  its  explosive  poli¬ 
tics  contained  eccentric  .sex,  un¬ 
orthodox  diplomacy,  espionage, 
and  the  secret  sendee. 

Debate  in  Commons 

On  June  17,  I  covered  the  un¬ 
forgettably  dramatic  debate  in 
the  British  House  of  Commons 
which  ended  Harold  Macmillan’s 
career  as  Prime  Minister.  His 
own  disastrous  speech  during 
that  debate,  and  the  effect  it  had 
on  his  Conservative  supporters, 
made  it  quite  impossible  for  him 
to  carry  on. 

Macmillan  did  not  resign  for 
another  four  months.  I  was 
present  at  the  Conservative 
party  convention  in  Blackpool 
in  October,  when  the  14th  Earl 
of  Home  read  out  Macmillan’s 
letter  of  resignation.  Officially, 
Macmillan  quit  for  health  rea¬ 
sons.  But  a  good  prostate  gland 
was  never  a  condition  for  being 
Prime  Minister  of  Britain.  Mac¬ 
millan’s  career  as  Prime  Minis¬ 
ter  was  ended  in  the  House  of 
Commons  on  June  17. 

Between  that  debate  and  Mac¬ 
millan’s  resignation,  the  mys¬ 
terious  osteopath  Stephen  Ward 
— Christine  Keeler’s  manager — 
was  tried  in  London  for  pro¬ 
curing,  and  living  on  prosti¬ 
tutes’  immoral  earnings.  That 
sensational  trial  was  a  lying 
farce  and  an  obscene  circus. 

During  the  night  before  he 
was  due  to  be  sentenced,  Ste¬ 
phen  Ward  poisoned  himself;  he 
died  three  days  later.  But  the 
judge  insisted  on  finishing  the 
trial  in  Ward’s  absence.  During 
the  jury’s  verdict,  three  prison 
warders  stood  symbolically 
around  Ward’s  empty  chair.  It 
was  the  weirdest  scene  in  the 
“Old  Bailey”  court’s  800  years. 

On  October  15,  I  was  in  the 
press  gallery  of  West-Ger- 

for  January  4,  1964 


The  late  President  Kennedy  is  seen  mingling  with  German  crowds  on  his 
visit  to  the  Berlin  Wall.  The  man  with  two  press  identification  badges  on 
his  chest  is  Edwin  Roth,  roving  free-lance  reporter  who  writes  for  E4P 
and  many  U.S.  newspapers. 


many’s  parliament  in  Bonn,  and 
watched  87-year-old  Konrad 
.4denauer  leave  the  speaker’s 
rostrum.  But  instead  of  return¬ 
ing  to  the  government  box,  he 
walked  briskly  to  the  ordinary 
deputy’s  seat  he  had  left  14 
years  ago  to  Ijecome  Chancellor. 
We  had — quite  literally — seen 
Adenauer  go.  Next  day,  from 
the  same  gallery,  I  saw  fat,  66- 
year-old  Ludwig  Erhard  taking 
his  oath  of  office  as  the  Federal 
German  Republic’s  .second  Chan¬ 
cellor. 

From  Bonn  I  flew  to  Berlin, 
and  .saw  Yuri  Gagarin  and  Val¬ 
entina  Tereshkova,  the  world’s 
first  man  and  first  woman  to 
enter  outer  space,  campaigning 
in  East-Berlin  for  Communist 
boss  Walter  Ulbricht’s  so-called 
parliamentary  election.  On  elec¬ 
tion  day,  press  facilities  were 
good.  I  watched  voters  marching 
to  their  polling  stations  behind 
bands  with  their  “house  com¬ 
munities”  or  their  fellow- 
workers. 

All  whom  I  saw  voting  voted 
“openly”  by  putting  the  official 
candidates’  list  into  the  ballot 
box  without  first  going  l)ehind 
a  curtain.  Secret  voting  is  dis¬ 
couraged  in  East-Germany.  Ac¬ 
cording  to  the  East-German 
Communist  government’s  official 
figures,  it  was  supported  by 
99.96  percent  of  all  voters. 

Coronation  of  Pope 

The  most  beautiful  spectacle 
I  saw  in  1963  was  in  Rome — the 
evening  coronation  of  Pope  Paul 
VI  outside  St.  Peter’s  Basilica. 
I  could  watch  it  from  the  loggia 
of  the  Vatican  Palace,  from 
where  I  could  see,  photograph 
and  film  in  all  its  superb  setting 


the  marvellous  ceremony  which 
eclipsed  the  oil  paintings  of 
great  medieval  masters. 

Other  memories  of  1963:  the 
new  Pope,  son  of  a  newspaper¬ 
man,  calling  journalists  “Our 
friends  and  colleagues”  during 
his  special  audience  for  jour¬ 
nalists  covering  his  coronation 
(no  Pope  had  ever  spoken  of 
“colleagues”).  .  .  .  Wayne 

Hawks  of  the  White  House  staff 
fighting  a  furious,  gesticulating 
battle  with  a  very  fat  Italian 
security  officer  who  refused  to 
let  buses  with  correspondents 
enter  Rome  airport  for  Presi¬ 
dent  Kennedy’s  arrival,  because 
nobody  had  told  him.  This  scene 
made  one  of  my  funniest  color 
movies,  but  it  isn’t  funny  any 
more.  .  .  . 

Khrushchev  kissing  Walter 
Ulbricht.  .  .  .  Khrushchev  pull¬ 
ing  Tito  into  a  circle  of  Yugo¬ 
slav  folk-dancers.  .  .  .  General 
de  Gaulle  dominating  tiny 
French  village  squares  during  a 
grass-roots  tour,  surrounded  by 
hundreds  of  armed  guards,  with 
machine-guns  protruding  from 
church  towers  to  protect  him 
against  assassination.  .  .  . 

My  saddest  memory  of  1963 
is  sitting  in  the  press  room  of 
the  British  House  of  Commons, 
watching  the  live  telecast  of 
President  Kennedy’s  funeral. 
Through  Telstar  satellite  over 
the  Atlantic,  we  could  attend 
the  entire  funeral  procession 
from  the  White  House  to  the 
cathedral,  and  the  beginning  of 
the  Requiem  mass,  at  the  mo¬ 
ment  it  happened  in  Washing¬ 
ton. 

I  have  never  known  such  deep 
emotion  among  newspapermen. 
Everybody  in  that  crowded, 
room  was  silent. 
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\  SURPRISING  TURN’ 

Some  Gains  in  ’63 
For  Press  Freedom 

lly  Gordon  Young, 

A».si!ilant  Director,  International  Press  Institute 


There  was  a  surprising  turn 
to  the  l)attle  of  the  world  Press 
for  its  freedom  in  1963:  some 
ground  was  actually  gained. 
Something  happened  which  the 
pessimists  did  not  expect.  For, 
while  pressures  on  the  Press  in¬ 
creased  nearly  everj^here,  and 
there  were  large  dark  areas 
wheie  governments  made  a 
mockery  of  newspaper  readers’ 
right  to  know,  in  .several  parts 
of  the  world  certain  successes 
were  won  thanks  to  the  courage 
and  resolution  of  newspapermen 
themselves  in  fighting  for  their 
rights. 

Drael,  Ceylon,  Pakistan 

Such  was  the  case,  for  in¬ 
stance,  in  Israel,  where  as  a  re¬ 
sult  of  the  firm  stand  taken  by 
the  Press  both  at  home  and 
abroad  against  the  Defamation 
Bill  (described,  in  its  original 
form,  by  the  London  Times  as 
“shocking”)  the  Government  has 
now  not  only  re-drafted  the  Bill 
but  also  submitted  it  for  com¬ 
ment  to  the  Editors’  Committee 
of  the  Israel  daily  Press. 

Such  has  been  the  case,  too, 
in  Ceylon  where,  after  a  run¬ 
ning  battle  to  take  over  the 
country’s  Press  which  has  lasted 
for  more  than  three  years  now, 
and  the  failure  of  four  draft 
bills,  the  Government  found  it¬ 
self  last  November  with  a  three- 
Press  Commission  opposed  by 
all  seven  opposition  parties  and 
all  four  newspaper  groups  in 
Ceylon  and  from  which  one  of 
its  members,  Mrs.  Gunaward- 
hana,  resigned  on  the  eve  of  its 
first  meeting. 

Even  in  Pakistan,  where  the 
issues  of  Press  freedom  are 
clouded  not  only  by  the  exist¬ 
ence  of  an  authoritarian  govern¬ 
ment,  but  also,  it  must  be  ad¬ 
mitted,  by  the  irresponsibility 
of  a  certain  section  of  the  Press 
itself,  a  determined  stand  by 
the  country’s  newspapermen 
(backed  by  a  protest  from  the 
IPI)  iJersuaded  President  Ayub 
Khan  materially  to  ease  in  Oc¬ 
tober  the  severe  restrictions  on 
the  Press  which  had  been  an¬ 
nounced  in  the  previous  month. 

Bold  Action  in  Korea 

In  another  authoritarian 
country,  too,  bold  action  by  the 
Press  paid  off:  when,  early  last 
year.  General  Park  Chung-hee 
of  South  Korea  tried  to  ban  the 


Press  from  publishing  opinions 
on  a  national  referendum,  two 
major  dailies  in  Seoul,  the 
Dong-a  Ilbo  and  the  Chosun  llbo 
ceased  publishing  editorials  at 
all  for  a  fortnight.  Strong  rep¬ 
resentations  were  made  to  the 
government  by  newspaper  or¬ 
ganizations  and  finally  the  au¬ 
thorities  announced  that  their 
proposed  ban  did  not  apply  to 
the  Press. 

In  India,  constant  vigilance 
by  newspapermen  has  preserved 
Press  freedom  despite  security 
demands  resulting  from  the  Chi¬ 
nese  invasion.  Newspapermen 
there  continue  to  press  for  a 
revision  of  the  Defense  of  India 
rules  which  give  the  Govern¬ 
ment  a  potential  broad  author¬ 
ity  for  censorship. 

The  West,  too,  has  seen  small 
gains,  as  well  as  losses,  in  its 
effort  to  preserve  Press  free¬ 
doms.  In  Germany,  despite  the 
incident  of  the  dismissal  of  Gerd 
von  Paczensky  from  a  popular 
though  controversial  television 
programme,  the  lessons  of  Der 
Spiegel  affair  appear  to  have 
been  noted  by  the  authorities,  as 
well  as  the  presence  both  in 
Parliamentary  and  Press  circles 
of  a  strong  body  of  opinion  de¬ 
termined  to  preserve  the  coun¬ 
try’s  hard-won  freedom  of  Press 
and  broadcasting. 

The  Vassal  Case 

Probably  in  no  country  in  the 
world  has  the  Press  itself  been 
so  much  in  the  news  during  1963 
as  in  the  United  Kingdom,  first 
with  the  Vassal  case,  from  which 
it  emerged  with  no  great  credit, 
and  then  the  Profumo  affair, 
which  it  at  least  partly  helped 
to  expose.  Since  the  beginning 
of  the  year  widespread  discus¬ 
sion  was  aroused  in  both  Press 
and  legal  circles  by  the  out¬ 
spoken  demand  by  Cecil  Harms- 
worth  King  for  a  reform  of  the 
libel  laws  and  improper  use  of 
the  Official  Secrets  Act.  In  July 
the  Attorney  General  declined 
a  proposal  for  a  Committee  of 
Inquiry  into  the  libel  laws,  but 
in  October  an  independent  com¬ 
mittee  of  the  Institute  of  Jour¬ 
nalists  was  set  up  to  examine 
these  matters.  Further  support 
for  a  change  came  from  Lord 
Shawcross,  former  Attorney- 
General  who  in  a  foreword  to 
the  annual  report  of  the  Press 
Council  spoke  of  Court  decisions 


which  had  been  given  against 
newspapers  and  which  were 
“scandalous  in  themselves  and 
well  calculated  to  deter  news¬ 
papers  from  discharging  further 
their  duty  to  disclose.”  At  least 
one  newspaper,  the  Sheffield 
Telegraph,  showing  a  courage 
which  was  more  universal  in 
former  days,  rendered  a  public 
service  by  its  courageous  cru¬ 
sade  which  brought  into  the 
limelight  the  scandal  of  prison¬ 
ers  being  lieaten  up  by  the  local 
police. 

Sword  i>f  Damocles 

In  France,  newspapermen 
gave  ample  evidence  of  their 
determination  to  preserve  that 
country’s  long  tradition  of  free 
speech,  despite  the  “sword  of 
Damocles”  presented  by  the 
famous  “Law  of  July  29,  1881.” 
It  is  under  this  law  that,  in  the 
past  four  years,  nearly  200  peo¬ 
ple  have  been  sentenced  for 
uttering  in  speech  or  print  re¬ 
marks  deemed  offensive  to  the 
President  of  the  Republic.  (In 
the  previous  80  years  of  the  3rd 
and  4th  Republics  only  ten  per¬ 
sons  had  been  proceeded  against 
under  this  law).  In  October  the 
annual  meeting  of  French  news¬ 
paper  editors  called  for  a  re¬ 
definition  of  the  Act,  while  So¬ 
cialist  deputies  have  been  urg¬ 
ing  its  total  abolition. 

Switzerland  scored  a  minor 
victory  for  free  comment  with 
the  award  by  a  Lausanne  court 
in  favour  of  the  Gazette  de 
Lausanne  in  a  case  brought 
against  that  paper  by  the  au¬ 
thorities  of  the  Moral  Rearma¬ 
ment  movement,  which  the 
Gazette  had  unfavourably  criti¬ 
cised. 

SkirniiKlies 

In  the  United  States  the  world 
of  the  Press,  like  every  other 
sphere  of  activity,  was  over- 
.shadowed  at  the  turn  of  the 
year  by  the  dramatic  change  in 
the  Presidency.  In  any  case  1963 
was  a  year  which  .saw  many 
energetic  skirmishes  between 
Press  and  Government  in  the 
United  States,  first  with  the 
row  about  “managing  the  news” 
and  last  autumn  with  the  de¬ 
tailed  allegations  made  by  the 
Freedom  of  Information  com¬ 
mittee  of  the  Sigma  Delta  Chi 
society  that  “freedom  of  infor¬ 
mation  is  currently  at  its  lowest 
ebb  in  history.”  The  society, 
which  has  some  16,000  Pressmen 
as  members,  named  the  Defense 
Department  as  the  chief  offender 
but  noted  that  other  Govern¬ 
ment  departments  seemed  also  to 
be  moving  towards  greater  sec¬ 
recy  in  their  work. 

Some  at  least  of  Africa’s 
newer  countries  proved  them¬ 
selves  indeed  members  of  a  dark 
continent  in  their  attitude  to 


Press  freedom.  As  a  commenta¬ 
tor  in  the  Washington  Post  re¬ 
marked  at  the  end  of  the  year: 
“If  anti-Govemment  demonstra¬ 
tions  took  place  today  in  everj' 
independent  African  capital,  it 
is  probable  that  only  in  Nigeria 
and  South  Africa  would  local 
papers  carry  news  of  the  fer¬ 
ment  in  their  cities.”  But  the 
success  of  the  IPI’s  first  jour¬ 
nalism  courses  in  Nairobi  and 
in  Laos  gave  ample  evidence  of 
the  overwhelming  desire  of 
many  African  newspapermen  to 
march  in  step  with  the  modern 
world. 

Bad  News 

But  from  some  areas  of  the 
world  bad  news  was  unrelieved. 
Many  areas  of  South  America 
such  as  Cuba,  Bolivia  and  Para¬ 
guay  made  no  pretense  at  Press 
freedom.  In  Indonesia,  Mochtar 
Lubis,  arrested  in  June  1961 
after  his  return  from  the  IPI’s 
Tel  Aviv  Assembly,  was  still  in 
a  Maidun  prison  camp  800  miles 
from  his  home.  In  Burma  since 
November  last  all  imports  of 
foreign  newspapers  have  been 
stopped.  Foreign  news  is  cen¬ 
sored.  E.  M.  Law  Yone,  of  the 
Nation,  who  was  arrested  on 
August  8,  is  still  in  prison  with¬ 
out  trial.  U  Sein  Win,  Chair¬ 
man  of  the  IPI’s  National  Com¬ 
mittee,  was  forced  to  resign  his 
editorship  of  the  Guradian  last 
June.  Formosa’s  pressures  were 
emphasized  by  the  long  im¬ 
prisonment  of  the  AFP  corre¬ 
spondent  Albert  Yuan,  arrested 
last  May  but  tried  and  sentenced 
only  in  December  to  fifteen 
years’  imprisonment  for  “sedi¬ 
tion  and  inquiry  into  military 
secrets.”  The  trial  took  place  in 
camera. 

Finally,  even  in  those  areas 
where  newspapermen  were  bat¬ 
tling  with  some  success  for  free¬ 
dom  of  comment,  journalists 
were  able  to  do  little  to  resist 
the  grave  economic  pressures 
which,  especially  in  the  United 
States  and  in  Britain,  resulted 
in  1963  witnessing  a  deplorable 
number  of  further  newspaper 
mergers  and  closures. 

• 

Memorial  Edition 
Printetl  by  Offset 

Orlando,  Fla. 

The  Orlando  Sentinel  and  Or¬ 
lando  Evening  Star  sold  30,000 
copies  of  a  memorial  edition 
to  President  Kennedy.  The 
edition  was  composed  of  repro¬ 
ductions  of  pages  in  the  days 
immediately  following  the  assas¬ 
sination.  The  pages  were  pho¬ 
tographed  and  the  edition  was 
printed  on  the  offset  press, 
which  is  used  to  print  the  Sun¬ 
day  Florida  Magazine. 

The  memorial  edition  was 
sold  at  26c  a  copy. 
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Ganham  Has 
Staff  Report 
On  ‘Change’ 

Boston 

“Our  own  day  is  the  most 
dangerous,  the  most  hopeful  and 
the  most  crucial  in  all  human 
histor>%”  writes  Erwin  D.  Can- 
ham,  editor  of  the  Christian 
Science  Monitor. 

On  Jan.  3  he  led  off  a  13- 
part  series  entitled  “Forces  of 
Change,”  which  will  deal  with 
the  major  influences  “bearing 
upon  our  individual  lives,  upon 
our  national  society  in  the 
United  Crates,  and  upon  all 
mankind.” 

Mr.  Canham’s  opening  article 
identified  the  forces  at  work  in 
the  world  today.  Among  these 
he  included  the  “greatly  altered 
relationship  of  men  to  their 
physical  environment,”  notable 
in  “the  amassing  of  physical 
power  resources,  including  the 
power  to  destroy;  the  revolution 
in  communication,  by  which  one 
man’s  v’oice  can  be  heard  by  all 
men;  the  awakening  of  peoples, 
both  in  geopolitical  and  in  social 
terms;  the  stockpiling  of  knowl¬ 
edge  at  an  ever  increasing  pace ; 
the  development  of  propaganda 
— of  efforts  at  thought-control 
— which  threaten  the  mental 
sovereignty  of  people.” 

Succeeding  articles  by  Moni¬ 
tor  staff  writers,  including  Sa- 
ville  Davis,  Takashi  Oka,  Rob¬ 
ert  Cowen  and  Jessie  Ash 
Arndt,  will  explore  topics  such 
as  the  role  of  race,  the  challenge 
of  population  growth,  the  im¬ 
pact  of  scientific  knowledge,  the 
role  of  religion,  the  status  of 
women. 

On  succeeding  Fridays,  Mr. 
Canham  and  his  staff  will  scale 
these  topics  down  to  reader  size, 
with  the  help  of  Gordon  Con¬ 
verse  and  Russell  Lenz. 

“Forces  of  Change”  will  ap¬ 
pear  in  this  order: 

Introduction  and  Summary 

Erwin  D.  Canham,  Editor 

The  .4spii’ation  of  Peoples 
Toward  Political  and  Economic 
Freedom 

Henr>'  Hayward,  Overseas 
News  Editor 

The  Role  of  Race 

Geoffrey  Godsell,  Editorial 
Writer 

The  Power  of  Western  Civili¬ 
zation 

Joseph  G.  Harrison,  Man¬ 
aging  Editor 

The  Challenge  of  Population 
Growth 

Takashi  Oka,  Far  Eastern 
Correspondent 

The  Rising  Standard  of 
Living 
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An  operator  on  the  Agence  France 
Presse  circuits  tapped  out  this 
Christmas  card. 


John  .\llan  May,  Economic 
Correspondent 

The  Leavening  of  Human 
Thought 

Helen  Wood  Bauman,  Editor, 
the  Christian  Science  Journal, 
Sentinel  and  Herald 

The  Impact  of  Scientific 
Knowledge 

Robert  Cowen,  Natural  Sci¬ 
ence  Editor 

The  Pull  Toward  New  Forms 
of  International  and  Regional 
Cooperation 

Earl  Foell,  United  Nations 
Correspondent 

The  Power  of  Universal  Com¬ 
munication 

Saville  Davis,  Chief  Editorial 
Writer 

The  New  Role  of  Religion 

Robert  Peel,  former  Editorial 
W  riter 

The  New  Status  of  Women 

Jessie  Ash  Arndt,  Woman’s 
Editor 

The  Challenge  of  Outer  Space 

Robert  Cowen,  Natural  Sci¬ 
ence  Editor 


Tippitt  Fund  r-ssFl 
— from  $300 
To  $450,000 


Dallas 

A  fund  drive  started  by  the 
Dallas  Times  Herald  two  days 
after  President  Kennedy’s  as¬ 
sassination  has  raised  more  than 
$450,000  for  the  widow  and  chil¬ 
dren  of  J.  D.  Tippit,  slain  police 
officer. 

Police  believe  it  was  Lee 
Harvey  Oswald  who  assassin¬ 
ated  the  President  and  shot 
Officer  Tippit,  who  tried  to 
question  him. 

The  police  officer  died  Friday, 
Nov.  22.  On  Saturday,  the  Times 
Herald  ran  a  story  about  the 
officer  and  a  picture.  The  follow¬ 
ing  day,  the  paper  ran  a  picture 
of  the  family  and  an  interview 
with  Mrs.  Tippit,  the  35-year-old 
widow  left  with  three  children. 
The  Times  Herald  announced  it 
would  receive  funds  for  their 
benefit  and  made  a  $300  contri¬ 
bution. 

Within  a  few  days,  the  mail 
overwhelmed  the  newspaper’s 
accounting  department  and  the 
contributions  were  diverted  to 
jjolice  headquarters. 

Mail  with  contributions  is  still 
being  receiv'ed  at  the  paper  and 
at  the  police  station,  much  of  it 
Christmas  cards  with  dollar  bills 
inside. 

The  gifts  have  ranged  from 
small  change  to  $25,000,  given 
by  a  Dallas  garment  manufac¬ 
turer,  Abraham  Zapruder,  who 
was  iiaid  by  Life  magazine  for 
the  rights  to  movie  film  he  shot 
of  the  assassination  of  Presi¬ 
dent  Kennedy. 

Mrs.  Tippit  would  have  been 
left  with  a  police  widow’s  pen¬ 
sion  of  $245  per  month.  Instead, 
she  is  well  off.  Scholarships  have 
l)een  established  for  her  children 
at  Southern  Methodist  Univer¬ 
sity  and  Texas  A&M. 

The  Dallas  Cowboys  profes¬ 
sional  football  team  gave  $2,000. 
The  Detroit  Lions  contributed 
$1,800  to  the  Times  Herald  fund. 

Children  sent  letters  enclosing 
change  they  said  represented 
their  allowance  for  the  week. 
Inmates  at  the  Texas  State  Pen¬ 
itentiary  raised  $200.  Jack  Paar 
sent  $1,000. 

Walter  H.  Annenberg,  editor 
and  publisher  of  the  Philadel¬ 
phia  hiquirer,  paid  off  the  $12,- 
217.04  mortgage  on  the  Tippit 
home. 

A  police  orphanage  in  Or¬ 
leans,  France,  sent  a  check  for 
$100. 

“The  Brothers  Four”  singing 
group  gave  their  services  for  a 
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,  From  Tokyo  on  Christmas  Eve 

•pit  would  have  been  came  this  artistic  greeting,  with 

i  police  widow’s  pen-  1944  Olympics  theme,  on  AP 

5  per  month.  Instead,  teleprinter, 
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oall  team  gave  $2,000.  August,  the  paper  raised 

$1,700  as  a  reward  for  the  arrest 
le  Times  Herald  fund.  person  who  pulled  a  false 

sent  letters  enclosing  alarm  and^sent  a  fire  truck  and 
ey  said  represented  police  car  to  a  non-existent  fire, 
ranee  for  the  week.  truck  and  squad  car  col- 

the  Texas  State  Pen-  ij^p^i^  killing  two  firemen  and 
aised  $200.  Jack  Paar  police  officer.  The  fund  is  still 

'•  on  deposit. 

H.  Annenberg,  editor  • 
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rer,  paid  off  the  $12,-  Doing  Advice  Feature 

rtgage  on  the  Tippit  Cleveland 

Robert  Cubbedge,  former 
B  orphanage  in  Or-  Cleveland  News  reporter,  has 
nee,  sent  a  check  for  transferred  to  Newsday  on  Long 
Island  and  is  writing  an  advice- 
others  Four”  singing  to-the-lovelorn  column  with  his 
e  their  services  for  a  wife. 
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TOP  WINNER — Newsday's  Harvey  Weber  won  "first  place,  documen¬ 
tary"  "and  best  in  show"  for  a  photo  series  on  the  beauty  and  loneliness 
of  seashores  in  offseason.  This  picture  from  the  series  shows  the  entire 
sweep  of  the  beach  at  the  Village  of  Montauk,  devoid  of  people  who 
jam  it  in  the  summer. 


Local  Area  Reflected 
In  Contest  Winners 

Ity  Rick  Friedman 

Reproduced  heie  are  three  of  the  first-place  winners  in  the 
third-annual  competition  of  the  Press  Photographers  Association 
of  Long  Island.  This  chapter  of  Region  Two  of  the  National  Press 
Photographers’  Association  has  a  membership  of  45  from  the 
ljuug  Inland  I’rens  of  Jamaica,  Newsday  of  Garden  City,  plus 
photographers  from  photo  news  services  of  Nassau,  Suffolk  and 
Queens  Counties. 

The  P.P.A.L.I.  winners  turned  up  the  usual  wide  range  of  ex¬ 
cellent  dramatic  news  shots  found  in  such  contests.  They  also 
caught  the  special  ([uality  that  is  Long  Island. 

Collection  of  Suburbs 

Long  Island  is  a  collection  of  suburban  communities  stretching 
120  miles  east  and  west  an  average  of  25  miles  north  and  south, 
and  embracing  some  4,000,000  residents.  It  is  not  easy  to  cover 
spot  news,  accidents  and  fires  because  of  the  time-lapse  in  get¬ 
ting  photographers  to  the  scene.  A  news  event  may  require  a 
three-hour  drive. 

When  a  press  i)hotographer  covers  Long  Island  he  covers  the 
excitement  of  new  growth,  the  inheritance  of  old  New  England 
charm,  jammed  beaches  on  summer  weekends  and  parkways 
bumper-to-bumper  all  through  the  year. 

But  despite  a  population  that  is  still  growing.  Long  Island 
still  has  no  really  large  city  locale,  no  colorful  ethnic  groups, 
no  skyscrapers,  no  large  museums,  no  teeming  streets,  no  large 
slums,  no  major  ports  or  docking  areas. 

For  the  Long  Island  press  photographer  the  burden  of  inventive¬ 
ness  falls  on  himself  as  he  searches  for  pictures  of  quality  and 
human  interest. 

Where  does  he  go?  As  the  P.P.A.L.I.  winners  show,  he  turns  to 
the  beaches,  the  dock.s,  the  lakes,  the  old  houses  of  the  famous, 
the  cemeteries,  the  few  remaining  farmyards  as  he  searches  for 
beauty,  the  human  experience,  a  link  to  Long  Island’s  past. 

When  he’s  successful,  the  Long  Island  press  photographer  pro¬ 
duces  winners  such  as  seen  on  this  page. 


FEATURE  —  Newsday's  Marvin 
Sussman  won  first  place  tor  this 
weather  shot  of  a  young  Chinese 

PICTORIAL — Newsday's  John  Curran  won  first  place  for  this  shot  of  trees  agalst  a  dark  sky  and  bright  boy  throwing  tid-bits  to  the  sea 

clouds.  gulls  at  Jones  Beach. 
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ADVERTISING  SALES  CLIMC 


Vermonter$e  Builds 
National  Ad  Results 


AdvrrliMng  Manager,  Nov 

“Vermonter$e”  is  a  very  spe¬ 
cial  kind  of  word,  as  you  can  see, 
and  to  national  advertisers  who 
schedule  the  Burlington  (Vt.) 
Free  Press  it  represents  the 
soothing  strains  of  cash  register 
music. 

Published  each  Monday  for 
the  pa.st  17  years,  “Ver- 
monter$e”  is  a  quarter-page  fea¬ 
ture  surrounded  by  a  t)order  in 
color  which  provides  “A  Weekly 
Summar>'  of  Advertising  and 
Business  News.”  In  it  the  prod¬ 
ucts  of  national  advertisers  are 
frequently  pictured  with  com¬ 
ments  alxjut  .salient  features. 
Unusual  promotions  by  local  re¬ 
tailers  are  also  included  as  is 
general  news  of  interest  to  the 
business  community,  sucb  as  a 
new  study  showing  the  increas¬ 
ing  importance  of  the  teen  age 
market,  vending  sales  gains,  con¬ 
sumer  credit  trends,  etc. 

In  a  special  lx)x  headed  Tie- 
In  “Opportunities  —  AD-0- 
GRAM,”  appears  a  listing  of  all 
national  ads  scheduled  for  the 
forthcoming  week.  In  addition 
to  the  date  for  w'hich  the  ad  is 
scheduled  the  size  of  the  ad  is 
given. 

Vi  idr  Mailing  Made 

According  to  Rudy  Martin, 
advertising  manager  of  the  Free 
Press,  the  page  is  reprinted  on 
colored  stock  and  mailed  to  all 
Free  Press  advertisers,  product 
representatives,  chain  store  ex¬ 
ecutives,  distributors  and  the 
like.  Retailers  are  thus  afforded 
an  opportunity  to  run  tie-in  ads, 
push  the  adv'ertised  products 
“out  in  front”  and  in  general 
capitalize  on  the  local  push 
which  the  manufacturer  is  pro¬ 
viding  in  the  retailers’  own 
new.spaper  .  .  .  the  one  upon 
which  he  depends  for  building 
traffic  and  sales. 

The  Free  Press  merchandising 
program  is  typical  of  plans  in 
use  by  newspapers  throughout 
the  country  to  provide  the  na¬ 
tional  advertisers  writh  plus  tan¬ 
gible  point-of-sale  action  for 
their  newspaper  advertising 
dollars. 

Newspapers  have  long  ago 
proven  their  value  in  testing 
new  products  and  the  Free 
Press  has  a  rather  oblique  ap¬ 
proach  to  this  business. 

“It  is  said  that  ‘if  you  can  sell 
Vermonters,  you  can  sell  just 


i*rk  l’o>l 

al)out  anylxjdy”  reads  its  spe¬ 
cial  circular  on  “How’  to  Test 
For  Maximum  Results  at  Lower 
Co.sts.”  For  adv’ertisers  who 
want  to  subject  tbeir  i)roducts  to 
this  ultimate  challenge  and  are 
ready  to  devote  5000  lines  or 
more  to  the  cause,  the  Free 
Pre.ss  offers  a  fi-point  testing 
program : 

1.  Cooperation  in  obtaining 
whole.saler  or  distributor  where 
necessary. 

2.  Cooperation  and  pressure 
at  point-of-.sale  to  obtain  ade¬ 
quate  distribution  of  a  new' 
product  for  test  i)urpo.se. 

3.  Cooperation  in  obtaining 
Ijoth  window  and  in-store  dis¬ 
plays. 

4.  Inventory  auditing  accom¬ 
plished  in  .some  cases  with  store 
cooperation  and  without  cost. 
When  the  advertiser  and/or 
agency  desires  a  special  audit¬ 
ing  service,  this  will  be  provided 
at  cost. 

5.  Complete  merchandising 
service.  Copies  of  initial  adver¬ 
tisements  w’ill  be  mailed  to  all 
relevant  retail  outlets  with  a 
letter  signed  by  the  publisher  of 
the  Free  Press.  Proofs  of  adver¬ 
tisements  are  furnished  free  for 
window  displays.  The  Burling¬ 
ton  Free  Press  “Top  Level 
Room,”  which  accommodates  ap¬ 
proximately  25  people — will  be 
available  to  advertisers  and/or 
agencies  for  meetings.  Luncheon 
or  dinner  meetings  can  be  sched¬ 
uled  at  no  charge  to  advertiser. 
Frc^  Press  personnel  are  avail¬ 
able  to  conduct  local  market 
meetings  when  requested. 

6.  Special  Research:  If  spe¬ 
cial  local  research,  or  field  work 
beyond  routine  is  requested,  the 
Free  Press  wdll  retain  competent 
personnel,  supeiwdse  them  and 
bill  only  at  out-of-pocket. 

In  addition  to  its  split-run 
facilities,  the  paper  cooperates 
w’ith  testing  advertisers  by  at¬ 
tempting  to  comply  with  position 
requests,  at  no  premium  charge. 

*  *  ♦ 

COLUMN  —  The  Halifax 
(N.  S.)  Herald  has  come  up 
with  a  new  approach  to  the 
merchandising  of  national  ad¬ 
vertising.  A  column,  “Adv'er- 
tising  and  Selling,”  is  published 
each  Monday  in  both  the  Chron¬ 
icle-Herald  and  Halifax  Mail- 
Star,  plugging  up-coming  na¬ 
tional  ads  in  the  two  papers. 


RETIRED— Paul  C.  Siddall  closed 
out  a  55-year  career  in  newspaper 
business  Dec.  31  when  he  retired 
as  vicepresident  and  general  man¬ 
ager  of  the  Review  Publishing  Co., 
Alliance,  Ohio.  A  farm  boy,  he 
worked  on  newspapers  in  Kenton, 
O.  and  Durham,  N.C.  before  join¬ 
ing  the  Review  Aug.  13,  1919  in 
the  advertising  department.  He 
served  the  paper  in  an  executive 
capacity  for  44  years  and  headed 
the  Ohio  Select  List  for  two  years. 

Lockerby  Succeetls 
Knight  As  Editor 

Taco.ma 

Retirement  of  J.  Ernest 
Knight  as  editor  of  the  Tacoma 
News  Tribune,  upon  completion 
of  48  years  of  serv’ice,  w’as  an¬ 
nounced  Dec.  31  by  George  F. 
Russell,  president  and  general 
manager  of  the  Tribune  Pub¬ 
lishing  Co. 

He  was  succeeded  as  editor 
by  Managing  Editor  Frank  M. 
Lockerby  on  Jan.  1. 

Mr.  Knight  joined  the  Tribune 
organization  in  September  1915 
as  a  reporter.  He  served  as 
sports  editor  and  wire  editor 
before  joining  the  Army  in 
World  War  1.  He  became  city 
editor  of  the  former  Tacoma 
Ledger  following  his  military 
duty,  which  included  10  months 
overseas  and  was  successively 
news  editor  and  managing  editor 
before  the  paper  suspended  in 
1937.  He  then  became  executive 
editor  of  the  News  Tribune, 
holding  that  post  until  1955, 
when  he  was  named  editor. 

Mr.  Lockerby,  a  University 
of  Washington  journalism  grad¬ 
uate,  joined  the  News  Tribune 
in  1925,  and  since  has  ser^'ed  the 
paper  in  virtually  every  edi¬ 
torial  capacity. 


Lockerby  Knight 


Sidney  Goldish,  52, 
Minnesota  Poll 
Director,  Dies 

Minneapous 

Sidney  S.  Goldish,  52,  director 
of  research  for  the  Minneapolis 
Star  and  Tribune  Company, 
died  Dec.  25,  after  a  heart 
attack. 

Mr.  Goldish,  whose  newspaper 
career  began  in  Duluth,  Minn., 
in  1929,  was  known  throughout 
the  Upper  Midwest  for  his 
research  and  as  director  of  the 
Minnesota  Poll. 

He  obtained  a  bachelor’s  de¬ 
gree,  magna  cum  laude,  from 
the  University  of  Minnesota  in 

1934,  and  a  master’s  degree  in 
journalism  there  in  December 
1951. 

He  worked  as  a  reporter  on 
the  Duluth  \ews-Tribune  and 
Herald  and  then  joined  the  staff 
of  the  Superior  (Wis.)  Journal. 
He  was  city  editor  of  the 
Crookston  (Minn.)  Times  from 
November  1934  to  December 

1935. 

He  left  Crookston  to  join  the 
staff  of  the  Minot  (N.  D.)  Daily 
News  as  telegraph  editor. 

In  June  1945  he  came  to 
Minneapolis  as  copy  editor  and 
make-up  editor  for  the  Tribune. 
In  October  of  that  year  he  be¬ 
came  assistant  news  editor,  a 
post  he  held  until  July,  1948, 
when  he  was  named  editor  of  the 
Minnesota  Poll.  In  1950  he  be¬ 
came  director  of  research  as 
well  as  poll  editor,  and  in  1959 
was  elevated  to  director  of  both 
research  and  the  poll.  He  was 
appointed  to  the  executive  com¬ 
mittee  of  the  Star  and  Tribune 
Company  in  1956. 

• 

Norris  Inveen  Dies 

Tacoma,  Wash. 

Norris  E.  Inveen,  68,  vicepres¬ 
ident  and  business  manager  of 
the  Tribune  Publishing  Co.,  pub¬ 
lisher  of  the  Tacoma  Ne^v8 
Tribune,  died  Dec.  26  after  a 
long  illness.  With  the  exception 
of  a  short  period  when  he  was 
engaged  in  the  electrical  busi¬ 
ness,  he  h^d  worked  in  the  Trib¬ 
une  advertising  departments, 
beginning  as  a  classified  adver¬ 
tising  salesman  in  1916. 

• 

Dunham  Quits  Paper 

Cleveland 

Don  Dunham,  medical  writer 
of  the  Cleveland  Press,  is  resign¬ 
ing  to  become  medical  editor  and 
public  relations  director  of  the 
Cleveland  Clinic  Foundation.  He 
has  been  on  the  Press  for  40 
years.  He  is  president  of  the  Na¬ 
tional  Association  of  Science 
Writers. 
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AA\R  PRESIDENT  TELLS: 


What’s  Being  Done  to  Start 
New  Newspaper  Ad  Upswing 


ADVERTISING  NEWS 


The  decline  in  newspaper  ad¬ 
vertising  has  bottomed  out, 
Howard  Story  Jr.,  president  of 
the  American  Association  of 
Newspaper  Representatives,  be¬ 
lieves. 

In  1964  he  sees: 

1 —  More  equity  in  the  news¬ 
paper  rate  structure. 

2 —  Increased  knowledge  of 
newspaper  audiences. 

3 —  Improved  reproduction  of 
advertising. 

4 —  Better  coordination  be¬ 
tween  retail  and  national  adver¬ 
tising  in  newspapers. 

Mr.  Story  is  also  president 
of  Story,  Brooks  &  Finley.  In 

1963  the  firm  sold  $18,090,000 
in  national  advertising  in  the 
newspapers  it  represents.  This 
includes  the  new.spa})er  clients 
of  the  Cullen  Co.,  Cleveland,  a 
subsidiary,  as  well  as  its  own 
25  papers.  Although  an  all-time 
high,  it  would  have  been  better 
had  not  the  strike  last  winter 
hit  the  New  York  Herald  Trib¬ 
une,  Mr.  Story  said  this  week. 

“I  don’t  think  the  share  al¬ 
lotted  to  newspajjers  in  the  total 
national  advertising  budget  in 

1964  will  be  larger  than  it  was 
in  1963,”  Mr.  Story  said.  “It 
may  possibly  be  less. 

Effect  of  Target  Selling 

“The  food  classification,  which 
has  been  declining  for  12  years 
in  newspapers,  will  not  be  dras¬ 
tically  changed  in  1964.  Auto¬ 
motive  advertising,  high  this 
year  in  newspapers,  may  also 
drop.  We  can  hold  most  of  the 
others. 

“By  1965  I  see  the  cumulative 
effect  of  the  national  sales  force 
of  the  Bureau  of  Advertising 
AANR  and  NAEA  starting  the 
upturn.  This  selling,  which  has 
covered  many  advertisers,  is 
about  ready  to  pay  off. 

“The  biggest  problem  as  far 
as  national  advertisers  are  con¬ 
cerned  is  the  differential  be¬ 
tween  national  and  local  rates. 

The  differential  aggravates 
the  situation  of  the  presently 
supposedly  high  cost  of  news¬ 
paper  advertising  to  a  degi-ee 
that  has  cost  us  millions  in  reve¬ 
nue. 

“The  Wilmington  ( Del.) 
News-Journal  has  one  solution. 
Bulk  di.scounts  are  given  for  na¬ 
tional  advertising  volume  within 
one  year  on  the  same  schedule 
and  at  essentially  the  same  cost 
local  advertisers  pay.  Any  ap- 
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pi’eciable  difference  between  the 
two  rates  has  lieen  eliminated. 

“As  more  publishers  adopt 
such  plans,  newspapers  will  re¬ 
gain  popularity  among  national 
advertisers.  Now  there  are  not 
enough  offering  the  single  rate 
to  change  the  trend.” 

Mr.  Story  noted  that  televi¬ 
sion  ami  magazines  get  income 
primarily  from  one  source, 
whereas  newspapers  get  it  from 
retailers,  classified,  circulation 
and  national. 

“These  other  .sources  of  in¬ 
come  provide  a  stabilizing  ef¬ 
fect,”  Mr.  Storj’  said.  “We  who 
are  .selling  national  newspaper 
advertising,  therefore,  should  be 
in  the  best  possible  competitive 
position. 

Efficiency  Is  llic  Word 

“The  big  word  among  na¬ 
tional  advertisers  and  agency 
meilia  executives  totlay  is  ad¬ 
vertising  cost  efficiency.  They 
define  it  by  stating  it  is  the  re¬ 
lationship  between  the  cost  of 
advertising  reaching  their  audi¬ 
ences  and  ultimate  sales. 

“In  the  case  of  newspapers, 
advertising  efficiency  is  proved 
day  after  day  and  has  been  for 
years  by  retail  advertisers.  They 
run  an  ad  one  day  and  total  up 
sales  brought  in  the  next.  They 
know  the  exact  cost  of  advertis¬ 
ing  related  to  sales. 

“But  national  advertisers  are 
too  far  away  from  the  retail  ex¬ 
perience.  Therefore,  they  must 
base  their  cost  efficiency  on  other 
criteria,  much  more  complex  and 
harder  to  define.” 

Because  of  the  rate  differen¬ 
tial,  national  advertisers  have 
been  inclined  to  allot  coopera¬ 
tive  money  to  news  papers 
through  local  stores,  Mr.  Story 
noted. 

“But  this  well  of  money  that 
is  supposed  to  go  to  newspapers 
is  drying  up,  because  of  abuses 
by  retailers,”  he  said.  “Advertis¬ 
ers  are  beginning  to  realize  they 
can  do  better  by  controlling  their 
OWT1  copy  and  space  orders. 
Often  coop  plans  cause  bad  feel¬ 
ing  between  advertisers  and  the 


local  outlets,  and  there  is  also 
the  Robinson-Patman  act  to  con¬ 
tend  with.” 

Up  until  now,  other  media 
have  been  ahead  of  newspapers 
in  giving  agencies  and  advertis¬ 
ers  statistical  break-downs  on 
audiences.  But  Mr.  Storj'  is  im¬ 
pressed  by  the  fact  that  a  grow¬ 
ing  number  of  newspapers  are 
having  surv'eys  made  to  .show 
these  breakdowns.  He  called  at¬ 
tention  to  the  services  lieing 
offered  by  several  research  or¬ 
ganizations. 

Kcudersliip  Data  NWded 

“What  we  need  are  break¬ 
downs  inside  the  newspaper  me¬ 
dium,”  Mr.  Story  said.  “What 
are  the  audiences  for  food  in¬ 
formation?  Who  reads  the  wom¬ 
en’s  pages?  The  business  pages? 
The  sports  pages? 

“Newspapers  that  provide 
that  kind  of  information  must 
lie  willing  to  sell  position.  One 
of  the  irritants  national  adver¬ 
tisers  mention  is  that  newspa¬ 
pers  refuse  to  guarantee  posi¬ 
tion  yet  ask  for  a  higher  rate.” 

Mr.  Story  said  newspapers 
have  an  excellent  sales  force 
but  it  is  possible  they  all  don’t 
know  as  much  about  competing 
media  as  they  should. 

To  correct  this,  AANR  offer 
space  salesmen  an  eight-week 
seminar  to  bring  them  up  to 
date  on  tv,  magazines  and  radio. 

In  Mr.  Story’s  view,  national 
advertisers  are  realizing  they 
cannot  bank  exclusively  on  tv. 
They  must  have  a  media  mix. 

“Newspapers  belong  in  this 
mix,”  he  said.  “Newspaper  pro¬ 
duction  is  improving  constantly. 
Good  color  reproduction  by  1965 
will  be  offered  both  by  ROP 
color  and  by  a  large  number  of 
newspapers  equipped  to  offer 
preprinted  color,  too.  “Newspa¬ 
pers  offer  national  advertisers 
real  efficiency,”  Mr.  Story  con¬ 
cluded.  “I  am  convinced  there 
could  be  tremendous  correlation 
between  national  advertisers 
and  the  retail  stores  which  use 
newspapers  so  efficiently  today. 
Furniture,  home  appliance  and 
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Howard  Story  Jr. 


soft  goods  manufacturers  have 
tied  into  retail  store  promotions 
effectively  and  efficiently  in 
growing  numbers. 

“Real  coordination  is  a  day- 
in-day-out  proposition,  however, 
and  not  just  a  question  of  occa¬ 
sional  special  promotions  and 
deals.” 

Mr,  Storj'  has  been  selling  for 
newspapers  since  1946.  After 
attending  the  Wharton  School 
at  the  University  of  Pennsyl¬ 
vania,  he  started  in  the  business 
his  father  founded  in  Philadel¬ 
phia  in  1942.  He  worked  under 
Rod  Madison,  manager  of  the 
New  York  office,  who  is  now  ex¬ 
ecutive  vicepresident  of  the  firm. 

SB&F  at  one  time  was  Has- 
brook  Story  &  Brooks.  Howard 
Stor>^  Sr.,  still  active  in  the 
business,  and  his  cousin,  Walter, 
were  in  the  company  with  James 
M.  Brooks,  classified  manager  of 
the  North  American,  and  Joseph 
Finley,  advertising  director  of 
the  Philadelphia  Record.  Mr. 
Finley  retired  in  1940  and  Wal¬ 
ter  Story  died  in  1942.  Robert 
Brooks,  son  of  James  Brooks, 
started  in  the  business  but  left 
it  and  is  now  running  a  laundry 
in  Tucson,  Ariz. 

Howard  Jr.,  became  vicepresi¬ 
dent  of  the  firm  in  1948,  after 
the  Storys  had  bought  control 
from  their  partners. 

3()-Million  Line  Goal 
In  Local  Ads  Passed 

A  milestone  in  the  history  of 
the  advertising  department  of 
the  Minneapolis  Star  and  Trib¬ 
une  was  reached  on  Tuesday, 
Dec.  17,  when  the  30  millionth 
line  of  local  display  advertising 
was  published  for  1963. 

The  30-million  line  goal  had 
been  in  the  long-range  planning 
of  the  department  for  many 
years.  It  wasn’t  until  1963  that 
it  was  felt  the  magic  figure 
could  be  attained. 

Department  officials  estimate 
that  linage  for  the  year  would 
exceed  the  30-million  mark  by 
about  500,000  lines. 
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Philco  Plans  Big  Use 
Of  Newspapers  in  ’64 


GENERAL  AND  AUTOMOTIVE 
NEWSPAPER  ADVERTISING  LINAGE 
NOVEMBER  &  YEAR  TO  DATE  1963  vs  1962 
(II  I'ily  Tolul — 6  ami  7  Day  Basis)  Me<lia  RtM’ords 
NOVEMBER  YEAR  TO  DATE 

1963  vs  1962 


Reversing  marketing  and 
advertising  fonn  of  the  last 
several  years,  Philco  Cor])ora- 
tion  will  launch  a  $7,000,000  na¬ 
tional  advertising  campaign 
this  year,  utilizing  only  print 
and  outdoor  media. 

Network  television,  which  has 
accounted  for  at  least  56%  of 
the  consumer  products  ad  budg¬ 
et  in  the  past,  has  been  dropped. 
A  newspaper  campaign  will  lie 
carried  in  208  markets,  with 
outdoor  postings  in  top  mark¬ 
ets.  104  full  pages  in  16  maga¬ 
zines,  as  against  .‘13  full  page 
ads  during  1963,  will  be  run  in 
16  national  and  trade  maga¬ 
zines  to  supplement  the  news¬ 
paper  schedule. 

I..arry  Hyde,  vicepresident 
and  general  manager  of  the 
consumer  products  division,  told 
a  distributors’  convention  re- 
cenly  at  Detroit  that  the  1964 
advertising  a  n  d  promotion 
budget  was  increaseil  by  50’y. 
to  support  a  new  market-by¬ 
market  sales  campaign. 

“Our  sur\eys  in  individual 
markets,’’  Mr.  Hyde  said,  “show 


good  consumer  acceptance  of 

the  Philco  brand  name  and  a 

need  to  increase  dramatically 

local  advertisements  that  show  GENERAL 

what  and  where  to  buy.’’  Alcoholic  Beverage 

Newspa|)ers  will  receive  V  . 

ab..ut  67%  of  tbe  f^toty  budg- 
et  plus  a  good  iwrtion  of  the  Beverages 
estimatetl  $5,(t()(l,()()()  allocated  Cereals  &  Brealtfi 

to  the  coojterative  ad  fund  Condiments 

which  both  dealer  and  distribu-  Dairy  Products  . 

tor  match.  Plans  for  1964  in-  Frozen  Foods 

elude  five  retail  appliance  pro-  Meats  &  Fish 

motions  oriented  to  seasonal  Industrial 

buying  jiattetTis  and  designed 

to  create  store  traffic.  City  by  „  ^1-' in-i  i- 
city  dealer  campaigns  will  be  '4  Media 

Radio,  TV  &  Phono 

In  Philadelphia,  a  Philco  .  n  j  r' 

sjtokesman  remarked  that  the  °°  *' 

increase  in  budget  allocations  Suppl. 

is  an  acknowledgement  that  “all  t  -i  x  o  •  -j. 
business  is  local’’  and  for  local  ot^friceT' 
business  the  newspaper  does  the  Men's  Toiletries 
be.st  job.  Mr.  Hyde  said  the  Perfumes  &  Cosi 
1964  advertising  .schedule  would  Toilet  Soaps 
put  Philco  near  the  top  of  the  Transportation 
list  of  advertisers  in  the  in-  Airways 
dustry'  in  newspaper  linage.  Lines 

Philco,  a  wholly-owned  Ford 
Motor  Co.  subsidiary,  hopes  to 
lift  the  product  sales  volume  Wearina  Aonaral 
by  50%  by  the  end  of  1965  TOTAL  GENERAL 
through  the  addition  of  dealers 
in  each  market  and  increased 
business  with  present  dealers. 

Emphasis  on  advertising  and 
promotion,  Mr.  Hyde  told  the 
distributors,  will  be  on  middle 
of  tbe  line  merchandise  with 
enough  unique  high-end  mer¬ 
chandise  and  low-end  attention 
getters  to  stimulate  preference. 

“The  regional  offices  will  be 
given  the  responsibility — and 
authority — for  advertising  and 
promotion  programs  maintain¬ 
ing  onler  positions  and  improv¬ 
ing  distributor  performance’’  he 
said. 

Batten,  Barton,  Durstine  and 
Osborn  is  the  Philco  agency. 


Remarkable 

Rockford 


Donald  A.  Colvin,  who  directs 
KM&G  advertising  in  Houston, 
was  elected  vicepresident  and 
general  manager  of  that  office. 

H.  Dale  Henderson,  who  will 
continue  as  KM&G  public  rela¬ 
tions  manager  in  Houston,  also 
was  elected  a  vicepresident. 

KM&G  is  31st  in  size  among 
the  nation’s  advertising  agen¬ 
cies.  In  1962,  the  firm  billed  $37 
million. 

A  staff  of  four,  headed  by  Mr. 
Colvin  and  Mr.  Henderson,  es¬ 
tablished  the  Houston  office  in 
August,  1900.  Today  19  people 
are  on  the  payroll.  The  public 
lelations  staff  is  the  largest  op¬ 
erating  within  an  advertising 
agency  in  that  area. 

KM&G  began  operations  in 
Houston  to  provide  local  adver¬ 
tising,  publicity,  and  other  mar¬ 
keting  services  for  Gulf  Oil  Cor¬ 
poration.  In  addition  to  Gulf,  the 
agency  now  serves  the  W-K-M 
Division  of  ACF  Industries, 
Bonner  &  Moore,  Cleco  Tools 
Division  of  Reed  Roller  Bit  Com¬ 
pany,  and  Rolligon,  Inc. 
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•Agency  Promotes  2 
In  Houston  Branch 

Ketchum,  MacLeod  &  Grov'e 
Inc.,  advertising  and  public  rela¬ 
tions  agency,  which  has  quad¬ 
rupled  the  staff  at  its  Houston 
branch  since  opening  there  in 
1960,  has  elected  two  Houston 
men  vicepresidents  of  the  firm. 


Families  Spend  More  Than 
HALF-BILLION 
DOLLARS  ANNUALLY 

In  the  six-county  Real  News¬ 
paper  Market  $523,559,000 
were  spent  in  retail  stores  in 
1962  with  $254,000,000  in 
Remarkable  Rockford  alone. 
A^in  Rockford  is  top  city  in 
Illinois  outside  Chicago  in 
Total  Retail  Sales.  For  com¬ 
plete  data  on  top  25  cities  in 
Illinois  write  for  NEW  book 
entitled  REMARKABLE 
ROCKFORD. 

^  ^  Rockford,  , 

Illinois 

Port  of  Triple  Newspaper  Markets 


Whaf  s  so  different  about  the  San  Diego  Market? 


stability  of  year-round  sales 


San  Diego,  California,  the  number-three  market  in  the  nation’s  number-one  state,  is 
a  year-round  market.  There  are  no  weather  problems  affecting  sales  month  by  month. 


1st  quarter 
2nd  quarter 
3rd  quarter 
4th  quarter 


1961 

262,870,000 

285,918,000 

302,819,000 

329,029,000 


TAXABLE  RETAIL  SALES* 

1962 

274,805,000 

304,453,000 

310,372,000 

340,341,000 


Change  from  prior  quarter 
+  4.5%” 

+  6.5% 

+  2.5% 

+  3.4% 


s 


°San  Diego  County,  Source:  State  Bdard  of  Equalization 
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The  Feature  Beat - 

What  Do  You  Think 
of  “Our  Man  Hoppe^’? 


John  O^Reilly,  reader  of  Chicago'* 
American: 

“I  get  a  tremendous  kick  out  of  his  es¬ 
says.  Perhaps  what  we  need  are  a  few 
more  of  these  conscience  pieces  in  what¬ 
ever  form  of  communications.” 


Pierre  Salinger,  reader  of  the 
Washington  Star: 

“He’s  the  best  political  humorist  in 
the  country.” 


Jerry  Annunziato,  reader  of  the 
Philadelphia  Bulletin: 

“I  like  his  column  and  enjoy  the 
humor — I  think.” 


Hon.  J.  Arthur  Younger,  Congress* 
man  from  California: 

“I  insert  many  of  his  columns  in  the 
Congressional  Record  because  even  in  his 
humor  he  often  makes  very  important 
observations.” 


Eric  W.  Allen  Jr.,  managing  editor, 
Medford  (Ore.)  Mail-Tribune: 

“I  think  Art  Hoppe  is  the  best  political 
and  social  satirist  writing  for  newspapers 
today.” 


“OVR  MAN  HOPPE^’ 

available  three  times  weekly  from 

(Eljronide  Jratures  (Syndicate 
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Giiinhiniier  and  INortli 
Agencies  Will  Merge 

Lawrence  C.  Gumbinner  Ad¬ 
vertising  Agency  Inc.  and  the 
\ew  York  Division  of  North 
Advertising  Inc.,  of  Chicago  are 
working  out  the  details  of  a 
merger.  The  new  company  will 
he  known  as  Gumbinner-North 
('ompany,  at  (555  Madison  Ave¬ 
nue,  New'  York. 

Law’rence  C.  Gumbinner  will 
be  chairman  of  the  Iward;  Mil- 
ton  Goodman,  jiresident  and 
creative  director;  Bruce  Dodge, 
executive  vicepresident ;  Bert 
Goldsmith,  vicejjresident  and 
chairman.  Textile  Division; 
Sumner  Wyman  and  Lester  A. 
Delano,  senior  vicepresidents. 
All  of  the  other  officers  of  both 
agencies  will  retain  their  assign¬ 
ments. 

Don  P.  Nathanson  continues 
to  be  president  of  North  with 
offices  in  Chicago  and  Beverly 
Hills. 

• 

Ad  Executives 
Seminar  Speakers 

Chicago 

For  the  first  time  since  the 
Ri'tail  Advertising  Conference 
w’as  initiated  in  1952,  the  annual 
two-day  seminar  Jan.  11-12  will 
lie  addiessed  by  newspaper  ad¬ 
vertising  executives. 

Grant  Stone,  advertising  di¬ 
rector,  Clevfland  Press,  w’ill  sug¬ 
gest  a  list  for  retail  advertising 
copywriters  to  make  sure  they 
have  touched  all  bases  in  their 
cojiy. 

Charles  B.  Lord,  advertising 
director,  Indumapolis  Star  and 
News,  W’ill  tell  “How'  to  get  the 
most  out  of  your  newspaper.” 

• 

Ross  Named  NR&A 
Manager  at  Denver 

DENV'ER 

Albert  D.  Ross  has  been 
name<l  Denver  office  manager  of 
Nelson  Rolierts  &  Associates  to 
succeed  Morris  D.  Tow’nsend,  a 
representative  here  since  1930. 

Mr.  Townsend  wrill  continue 
throughout  1964  as  an  associate 
of  the  business  he  launched  as 
an  independent.  This  regional 
office  now'  serves  28  Rocky 
Mountain  area  dailies. 

• 

Ayer,  Johnson  Part 

The  How’ard  D.  Johnson  Com¬ 
pany  and  N.  W.  Ayer  Inc.,  have 
agreed  to  terminate  their  rela¬ 
tionship  in  March,  because  the 
growth  of  How'ard  Johnson  has 
brought  some  of  its  products 
into  competition  with  those  of 
other  adv’ertising  clients  of 
N.  W.  Ayer.  Ayer  has  served 
How’ard  Johnson  since  1950.  The 
$2  million  account  moves  to  Har¬ 
old  Cabot  Company,  Boston. 
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Daily  to  Run 
ClubProgram 
Of  Ad  Tie-ins 

Houston 

Community  Club  Awards,  a 
jirogram  which  ties  in  adver¬ 
tised  products  with  w'omen’s 
clubs  to  help  them  raise  money 
for  worthwhile  jirojects,  is 
lieing  .sponsored  by  the  Houston 
Chronicle, 

The  Community  Club  Awards 
program  has  been  a  radio  pro¬ 
motion  since  its  inception  nine 
year  ago  by  John  Gilmore, 
William  M.  Carpenter  and 
Joseph  Matthews  in  Norfolk, 
Va. 

Basically,  the  program  is  de¬ 
signed  to  increase  advertisers’ 
revenue  by  selling  more  prod¬ 
ucts  for  them.  Advertisers 
place  copy  in  a  weekly  tabloid 
in  the  Chronicle  called  the  CCA 
“Buyer’s  Guide  and  News¬ 
letter.”  The  Chronicle  wrill  fi¬ 
nance  cash  awards  to  the  Hous¬ 
ton  area  clubs  tuniing  in  the 
most  proof s-of-;)urchase,  and 
will  communicate  w’ith  them 
through  the  tabloid. 

CCA  is  a  way  for  clubs  to 
raise  money  in  a  dignified  man¬ 
ner  because  it  takes  advantage 
of  the  weekly  shopping  tours 
w’omen  make  and  the  ser\’ices 
and  products  they  usually  buy. 
There  is  no  cost  to  participate, 
nothing  extra  to  buy,  nothing 
to  sell  or  endorse. 

Each  purchase  is  worth  a  spe¬ 
cific  number  of  points  tow’ard 
a  cash  award. 

A  total  of  $10,000  will  be 
given  away  over  a  three-month 
period  to  clubs  in  either  of  tw’o 
categories:  those  turning  in  the 
largest  volume  or  the  largest 
volume  per  member.  The  win¬ 
ning  category  will  alternate 
each  week  in  order  to  give 
equal  chance  to  both  large  and 
small  clubs.  Every  w’eek  clubs 
turn  in  their  accumulations  of 
boxtops,  labels,  receipts  from 
.stores,  etc.,  to  the  Chronicle’s 
CCA  director  who  records  the 
amounts. 

Mrs.  Alice  Rogers,  long  ac¬ 
tive  in  Hf)Uston  advertising 
circles,  has  been  named  by  the 
Chronicle  to  be  Houston’s  CCA 
director. 

Hahn  at  Bureau 

Calvet  M.  Hahn  has  joined  the 
Bureau  of  Advertising,  ANPA, 
as  account  executive  in  the 
Chain  and  Department  Store 
Division  which  is  expanding  its 
operations.  Prev'iously  he  was 
marketing  and  merchandising 
director  of  Chain  Store  Age, 
1952-63. 
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A  GEM  IN  YOUR  STEREOTYPE  ROOM 


PRODUCED  ON  WOOD  SUPERMATICS 


The  first  step  in  printing  "good  looking”  newspapers  is  a  set  of  stereotype  plates  with  fine,  durable  printing 
surfaces;  cast  so  each  plate  will  be  uniform  in  thickness;  balance,  hardness  and  curvature.  These  are  the 
kind  of  plates  produced  on  WOOD  Supermatics  .  .  .  milled  and  trimmed,  in  register  for  color,  tailored  to 
fit  plate-cylinders  properly. 

Every  step  of  the  casting,  shaving,  cooling  and  milling 

cycle  is  a  precise  operation,  controlled  by  electronic  ^ 

button  controls  permit  the  operators  to  maintain  a  „ 

production  rate  up  to  3V2  finished  plates  per  minute, 
automatically  delivered  to  pressroom  conveyor, 


Sene/  for  our  latest  catalog  describing 
WOOD  plate  casting  equipment. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY 
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Shop  Earlier 
Drive  Sparks 
Retail  Gains 

Chicago 

A  Chicago  Tribune  promotion 
campaign  which  drummed  on  the 
theme  that  there  were  fewer 
peak  Christmas  shopping  days 
in  1963  proved  lieneficial  to  all 
concerned,  according  to  Donald 
A.  Nightingale,  Tribune  retail 
advertising  manager. 

The  campaign  for  an  early 
start  was  designed  to  impress 
l»oth  merchants  and  consumers 
that  there  was  one  less  shop¬ 
ping  week  than  usual  lietween 
Thanksgiving  and  Christmas. 

“Merchants  got  their  adver¬ 
tising  off  to  a  fast  start,  and  the 
public  responded  by  buying  from 
Thanksgiving  onward,”  Mr. 
Nightingale  said. 

“Results  of  the  effort  were 
apparent  in  Tribune  advertising, 
which  set  a  Thanksgiving  Day 
record  for  the  11th  straight  year 
with  425,908  lines,  a  gain  of 
10,550  lines  over  last  year.  Re¬ 
tail  advertising  from  Nov.  8,  the 
day  the  campaign  started, 
through  Dec.  16,  was  up  297,676 
lines  over  1962.” 


This  trend  continued,  with  the 
Sunday,  Dec.  8,  Tribune  break¬ 
ing  all  records  in  the  news- 
l)aper’s  hi.story  for  advertising 
linage  and  number  of  pages. 
Advertising  of  all  types  totaled 
665,121  lines,  compared  with  the 
previous  high  of  586,553  lines  on 
Sunday,  Dec.  3,  1961,  according 
to  Paul  Fulton,  Tribune  adver¬ 
tising  director. 

The  Tribune’s  campaign 
started  with  a  hou.se  ad  directed 
to  shoppers  advising  them  to 
shoj)  early.  It  was  repeated  a 
numlier  of  times.  A  front  page 
l>ox  carried  the  same  message 
each  day. 

Mail  pieces  went  to  adver¬ 
tisers  stressing  the  shop  early 
theme. 

• 

New  Ajjeney  Plans 
Piel  Beer  Campaign 

Papert,  Koenig,  Lois  Inc., 
which  took  over  the  account 
from  Young  &  Rubicam,  is  plan¬ 
ning  the  1964  campaign  for  Piel 
Bros.  beer. 

.lohn  F.  Shima  has  joined 
PKL  as  media  supervisor.  He 
had  lieen  at  Kenyon  &  Eckhardt 
for  16  years,  on  such  major  ac¬ 
counts  as  Lincoln-Mercury,  Shell 
Oil  (Institutional),  Magnavox, 
McKesson  &  Robbins  and  Ca¬ 
nadian  Pacific. 


Engineering  Design 
by 

Chas.  T.  Main,  Inc. 

Engineering  services  for  St.  John,  New  Brunswick 
Telegraph-Journal  and  Evening  Times-Globe,  included 
assistance  in  site  selection  followed  by  plant  layout, 
site  preparation,  building  design,  and  design  of 
equipment  installation  with  complete  construction 
management. 

These  services  were  coordinated  by  engineers  with 
many  years  of  practical  experience  in  newspaper 
management  and  production. 


•  SITE  SURVEYS 

•  STUDY  REPORTS 

•  BUILDING  DESIGN 


•  ENGINEERED  EQUIPMENT 
INSTALLATION 

•  CONSTRUCTION  SUPERVISION 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 


80  Federal  St. 
Boston.  Mass.  02110 
Code  617  HA  6-6200 


129  West  Trade  St. 
Charlotte.  N.C.  28202 
Code  704  FR  5-1735 


Newspaper  Linage — 52  Cities 

(CompilMl  b)r  EDITOR  &  PUBLISHER  from  Media  Record  Meaeurementa) 


Total  Advertising 

1963 

Linage 

1962 

Linage 

%  of 
1962 

E&P 

Index 

November  . 

258,432,000 

261,384,000 

98.9 

100.0 

October  . 

267,691,000 

257,796,000 

103.3 

101.8 

Year  to  date  . . . 

2,595,917,000 

2,563,010,000 

101.3 

108.2 

Display 

November  . 

196,589,000 

202,156,000 

97.2 

97.7 

October  . 

201,793,000 

195,261,000 

103.3 

100.3 

Year  to  date  . . . 

1,900,029,000 

1,887,849,000 

100.6 

106.2 

Classified 

November  . 

61,843,000 

59,228,000 

104.4 

108.7 

October  . 

65,898,000 

62,535,000 

105.4 

106.6 

Year  to  date  . . . 

695,888,000 

675,161,000 

103.1 

106.5 

Retail 

November  . 

153,090,000 

155,579,000 

98.4 

100.5 

October  . 

151,413,000 

142,646,000 

106.1 

105.2 

Year  to  date  . . . 

1,442,817,000 

1,412,466,000 

102.1 

109.8 

Department  Store 

November  . 

56,038,000 

57,149,000 

98.1 

97.0 

October  . 

53,704,000 

50,858,000 

105.6 

102.9 

Year  to  date  . . . 

508,402,000 

497,051,000 

102.3 

109.6 

General 

November  .... 

.  25,770,000 

29,955,000 

86.0 

79.6 

October  . 

.  28,907,000 

31,265,000 

92.5 

80.5 

Year  to  date  . . 

.  261,747,000 

280,259,000 

93.4 

88.3 

.Automotive 

November  . 

13,024,000 

12,348,000 

105.5 

105.3 

October  . 

16,011,000 

16,230,000 

98.7 

96.9 

A’ear  to  date  . . . 

141,877,000 

141,563,000 

100.2 

106.2 

Financial 

November  . 

4,705,000 

4,274,000 

110.1 

110.1 

October  . 

5,462,000 

5,120,000 

106.7 

113.5 

Year  to  date  . . .  53,588,000 

(City-by-city  linage  report  begins  on 

53,561,000 
page  38.) 

100.1 

117.3 

MacManus  Agency 
For  Twin  Cities 
Doubling  Force 

Minneapolis 
MacManus,  John  &  Adams, 
Detroit  -  based  advertising 
agency,  expects  to  build  its  Twin 
Cities  office  into  a  major  opera¬ 
tion  with  from  $12  million  to  $15 
million  worth  of  billings  “in  a 
very  short  time,”  Ernest  A. 
Jones,  president,  said  this  week. 

Here  to  introduce  Robert  L. 
Garrison  as  the  new  chief  execu¬ 
tive  officer  for  the  Twin  Cities, 
.Mr.  Jones  said  the  office  will  be 
moved  to  the  Hubbard  Building 
in  the  Midway  district  of  St. 
Paul,  early  next  year. 

The  move  will  permit  con- 


DELAWARE 


. . .  where  effective  buying  income 
is  higher 

. . .  where  98%  of  Wilmington 
metro  area  families  read 
News- Journal  Papers— 
pioneers  in  the 
Single-Rate  Plan! 

For  dotails  contact; 

Story,  Brooks  &  Finley,  or 
News-Journal  Papers 
Wilmington,  Delaware 
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solidation  of  operations  now 
housed  in  Minneapolis  and  in 
the  First  National  Bank  of  St. 
Paul.  Before  acquiring  advertis¬ 
ing  accounts  of  seven  Minnesota 
Mining  and  Manufacturing  Co. 
divisions  formerly  .serviced  by 
Erwin  VVasey,  Ruthauff  & 
Ryan,  the  MacManus  staff  in¬ 
cluded  about  30  people.  By  mid- 
February  there  will  be  60  em¬ 
ployees. 

Mr.  Jones  said  the  Twin  Cities 
office  now  ranks  as  the  fourtii 
largest  in  the  MacManus  organi¬ 
zation.  Minnesota  Mining  is  the 
agency’s  third  largest  account. 
MacManus  entered  the  Twin 
Cities  three  years  ago  when  it 
acquired  the  Olmsted  &  Foley 
agency. 

• 

Sarnieiito^  a  Brazilian, 
Heads  MeCann-Erickeon 

Armando  Sarmento,  former¬ 
ly  president  of  McCann-Erick- 
son  Corporation  (International), 
has  been  appointed  president  of 
McCann  -  Dickson  Inc.,  with 
headquarters  in  New  York. 

Emerson  Foote,  former  presi¬ 
dent  and  current  chairman,  said 
Paul  Foley  continues  as  vice- 
chairman  of  McCann-Erickson, 
which  is  the  largest  of  the  Inter¬ 
public  group  of  companies. 

Mr.  Sarmento  was  appointed 
president  of  McCann-Erickson 
International  in  1959. 

Mr.  Sarmento,  a  Brazilian  na¬ 
tional,  was  born  in  Rio  de  Ja¬ 
neiro  in  1913.  He  was  educated 
in  British-American  and  Brazil¬ 
ian  schools. 
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NEA's  exciting  new  WASHINGTON  COLUMN 


The  experience, 
contacts  and 
writing  skill  of  this 
journalistic  tandem 
will  bring  NEA 
client  newspapers  a 
daily  Washington 
Column  that  is 
fresh,  vivid,  vital, 
probing  and  timely. 
Biossat  and  Crom- 
ley  each  will  do 
three  columns  a 
week  giving  readers 
a  broader  perspec¬ 
tive  in  the  fields  in 
which  eacK  writer  is 
expert. 


BRUCE  BIOSSAT 


New  Chief  Correspondent  for  NEA  in  Washing¬ 
ton,  Biossat  says,  "The  main  qualities  with  which 
we  wish  to  invest  this  column  are  a  sense  of 
immediacy,  of  importance,  of  vivid  specific  con¬ 
tent,  of  timeliness."  Biossat  is  a  recognized  po¬ 
litical  expert  ...  a  long  time  student  of  the 
facts,  personalities,  trends  and  intriguing  side¬ 
lights  of  the  domestic  scene.  He  has  traveled 
widely  for  exclusives. 


COL.  RAY  CROMLEY 


Scientist  and  soldier  by  education  and  economist 
by  experienee,  Cromley  is  also  a  first  rank  mili¬ 
tary  analyst.  His  reputation  in  Pentagon  and 
State  Department  circles  plus  his  scalpel-sharp 
reporting  and  clear  documentation  will  keep 
readers  abreast  of  Woshington  ...  in  action! 


} 

{ 
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NEW  YORK  CLEVELAND 
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Stock  Trust 
To  Benefit 
J-Students 

Mii.waukkb 

The  University  of  Wisconsin, 
Marquette  University  and  jour¬ 
nalism  scholarship  students  at 
the  two  institutions  will  benefit 
from  a  new  foundation  estab¬ 
lished  in  memory  of  Harry  .1. 
Grant,  chairman  of  the  board  of 
the  .lournal  Company,  who  died 
July  12. 

Donald  B.  Albert,  executive 
vicepresident  and  tt«*ne’al  man¬ 
ager  of  the  Journal  Company 
and  Mr.  Grant’s  son-in-law, 
said  the  foundation  could  yiehl 
the  beneficiaries  a  possible 
$80,000  over  the  five-year 
peritMl  of  the  trust. 

The  trust  will  consist  of  .'i.OOO 
shares  of  Journal  .stock  Mr. 
Grant  Itequeathed  to  Mr.  Albert. 
All  dividends  on  the  stock  for 
the  next  five  years  beginning 
in  1964,  will  be  turned  over  to 
the  Harry  J.  Grant  Foundation. 

All  dividend  income  will  be 
divided  into  four  equal  allot¬ 
ments  each  year  through  Dec. 
31,  1968,  as  follows: 

One-fourth  toward  construe- 


One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


One  simple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
tremendous  unless  you  have  the 
protection  offered  by  Employer* 
Special  Excess  Insurance. 

With  our  Excess  Insurance,  you 
agree  to  cover  a  certain  amount. 
We  handle  the  excess.  It’s  good 
business,  it’s  economical  and  it 
protects  you  against  loss  due  to 
invasion  of  privacy,  libel,  piracy, 
copyright  violation  and  plagiarism. 

For  complete  details,  contact: 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  West  10th..  KANSAS  CITY.  MO. 
SAN  FRANCISCO.  220  Montgornery 
ATLANTA.  34  Peacl.tre*.  N  E 
CHICAGO.  175  W  Jackson 
NEW  YORK.  Ill  John 


titm  of  a  new  MU  college  of 
Jouimalism  building. 

One-fourth  toward  the  con- 
.struction  of  the  UW  Elvehjem 
.Art  Center  in  .Madison. 

One-fourth  each  to  MU  and 
UW  for  scholarship  aids  to 
journalism  students  selected  on 
the  basis  of  exceptional  ability 
and  financial  need  with  special 
preference  given  to  children  or 
grandchihlren  of  pre.sent  or 
former  Journal  employes. 

• 

44  Weeks’  Salary 
Divi«ieii(l  to  Staff 

Hackensack,  X.  J. 

A  year-end  dividend  of  21 
weeks’  base  salary  was  paid  to 
the  more  than  .'>((0  full-time 
staffers  at  the  Record,  according 
to  an  announcement  by  Donald 
G.  Borg,  editor  and  publisher.  .4 
mid-year  dividend  of  23  weeks’ 
base  salary  was  paid  June  15. 
Full-time  .staffers  receivwl  a 
total  of  14  weeks’  salary  divi¬ 
dend  for  the  year. 

Mr.  Borg  also  reported  that 
advertising  volume  would  ex- 
cee<l  24  million  lines  for  1963, 
which  would  give  full-time 
staffers  a  10  percent  increase  in 
weekly  .salary  Ixmus  to  180  per¬ 
cent  in  1964.  During  the  current 
year  each  staffer  received  base 
.salary  plus  170  percent  Ixmus 
weekly,  in  addition  to  the  salary 
dividends. 

• 

Insurance  Service 
.\i<le4l  Dam  Reporters 

San  Francisco 

Prompt  information  on  insur¬ 
ance  aspects  involved  in  the  Los 
Angeles  reservoir  break  was 
supplieil  by  the  Insurance  In¬ 
formation  Institute. 

Such  reports  are  customary 
in  public  disasters  involving 
property  and  casualty  insur¬ 
ance,  explainetl  Myles  W.  Smith, 
regional  director  of  3-ls.  In  this 
case  the  background  information 
was  wiretl  about  four  hours  after 
the  last  Saturday  afternoon 
flood  from  the  Baldwin  Hills 
reservoir. 


Written  with  character  . . . 
competence  . . .  color. 
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College  Daily  Rurnt 
Honse  Race  Column 


Circulation  Men 


BraKEU:Y,  Calif. 

A  hor.se-racing  handicap  col¬ 
umn  by  a  student  is  ajipearing 
in  the  Daily  Californian,  pub¬ 
lished  by  the  Associated  Stu¬ 
dents  of  the  University  of  Cali¬ 
fornia  here. 

“Mindell  Tags  the  Nags”  has 
<lrawn  readers,  according  to 
Lowell  Hickey,  sports  editor. 

Alan  G.  Mindell,  a  baseball 
player  and  a  memlier  of  the 
“Daily  Cal”  sjiorts  staff,  is  the 
handicajiper.  He  is  a  student 
registered  from  Tucson,  Ariz., 
and  lives  here  on  Alcatraz  Ave¬ 
nue. 

Golden  Gate  Fields,  a  track 
just  a  few  miles  from  the  Uni¬ 
versity,  gives  IcK-al  interest  to 
the  column. 

• 

Local  Story  High 
On  Readers’  List 

Indianapolis 

An  invitation  to  readers  of  the 
Indianapolis  News  to  join  news¬ 
paper  editors  in  picking  the  10 
top  news  stories  of  1963  was 
accepteil  by  10,381  persons. 

The  list  of  38  stories  sug¬ 
gested  by  the  Associated  Press 
on  its  ballot  distributed  to  edi¬ 
tors  was  published  twice  in  the 
News.  Readers  were  asked  to 
pick  their  choices  and  number 
them  accordingly. 

For  those  whose  entries  in 
the  Top  Ten  Contest  came 
closest  to  the  10  stories  se¬ 
lected  in  the  AP  editore’  pool, 
three  .savings  bond  prizes  of 
$100,  $50  and  $25  were  offered. 

Nearly  everyone  correctly 
chose  the  assassination  of  Pres¬ 
ident  Kennedy  as  the  No.  1 
story.  About  three-fourth  of  the 
entrants  picked  the  explosion 
which  killed  73  ice  show  specta¬ 
tors  in  the  Indianapolis  coliseum 
as  the  second  or  third  biggest 
story,  although  it  didn’t  make 
the  AP  list. 

• 

Wins  Section  Awanl 

Chicago 

Arthur  Jedlicka,  real  estate 
editor,  Chicago  Daily  News,  won 
an  award  for  the  newspaper  for 
the  best  national  home  week  sec¬ 
tions  in  a  contest  sponsored  by 
the  National  Association  of 
Home  Builders. 

• 

Ill  Insurance  Office 

Hartford,  Conn. 

Charles  R.  Dixon,  formerly  a 
reporter  on  the  Phoenix  (Ariz.) 
Arizona  Republic,  has  been 
named  superintendent,  informa¬ 
tion  and  education  department, 
Aetna  Life  Affiliated  Com- 
I  panies,  Hartford. 


At  API  Seminar 

Thirty  newspaper  executives 
will  attend  a  two-week  .seminar 
for  Circulation  Managers  begin¬ 
ning  Monday,  January  6,  at  the 
American  Press  Institute,  Co¬ 
lumbia  University,  New  York 
City. 

The  seminar  members  are: 
Frederick  W.  Asbell,  Char¬ 
lotte  (N.  C.)  News. 

Carlton  N.  Barnes,  Dallas 
(Tex.)  .Morning  News. 

Kenneth  G.  Clark,  Southern 
Illinoisan,  Carbondale,  Ill. 

Raymond  A.  Clarke,  Netvark 
(N.  J.)  Evening  News. 

Louis  A.  Coulouris,  Fort  Wil¬ 
liam  (Ont.)  Daily  Tinies-Jour- 
nul. 

Robert  E.  Dotras,  Miami 
(Fla.)  Herald. 

George  J.  Ev'ans,  .4  u  r  or  a 
(Ill.)  Beacoti-News, 

David  H.  Fado,  Redding 
( Calif. )  Record-Search  Ugh  t. 

Nevin  W.  P.  Figdore  Harris¬ 
burg  (Pa.)  News  and  Patriot. 

James  T.  Hatcher,  St.  Peters¬ 
burg  (Fla.)  Times  and  Evening 
Independent. 

Karl  Horwitz,  New  York 
Times. 

Edward  H.  Howell,  Detroit 
(Mich.)  News. 

George  W.  Lawrence  Jr., 
Montgomery  (Ala.)  Advertiser- 
AUibama  Journal. 

Raymond  W.  Leary,  Camden 
(N.  J.)  Courier-Post. 

Robert  A.  Lewis,  Hagerstown 
(Md.)  Herald  and  Mail. 

Joseph  B.  Lundberg,  Rock¬ 
ford  (Ill.)  Morning  Star  and 
Register  Republic. 

William  P.  Monahan,  Record, 
Hackensack,  N.  J. 

William  H.  Moore,  Trenton 
(N.  J.)  Times. 

James  L.  Noonan,  Providence 
(R.  1.)  Journal  and  Evening 
Bulletin. 

Daniel  Orr,  Boston  (Mass.) 
(Ilobe. 

George  P.  Roh,  Flint  (Mich.) 
Journal. 

Walter  P.  Santel,  Cincinnati 
(Ohio)  Enquirer. 

Leo  F.  Schneider,  Sidney 
(Ohio)  Daily  News. 

Donald  ^A.  Smith,  Norfolk 
(Va.)  Ledger-Star. 

Paul  G.  Sober,  Williamsport 
(Pa.)  Sun-Cazette. 

Henry  W.  Stuart,  Blooming¬ 
ton  (Ill.)  Daily  Pantagraph. 

Thomas  W.  Townsend,  Tusca¬ 
loosa  (Ala.)  News. 

Walter  F.  Turbyfill,  State  and 
Columbia  (S.  C.)  Record. 

Rudy  E.  Vos,  Santa  Monica 
(Calif.)  Evening  Outlook. 

Frederick  0.  Whitmore, 
Lewiston  (Me.)  Daily  Sun  and 
Evening  Journal. 
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BEFORE — This  photograph  pictures  the  Army  Times  building  before 
renovation  work  began.  Originally  built  in  1921  to  accommodate  edi¬ 
torial  offices  and  printing  plant  of  United  States  News,  the  building 
was  purchased  early  this  year  by  Army  Times  from  the  National  Edu¬ 
cation  Association. 

/'ll  J  recently  an  annex  of 

“  "ICl  Home  the  National  Education  Asso- 
^  elation.  It  was  purchased  by  the 

Rejuvenated  for  ^rmy  rimes  PubllshlnR  Com-i 

^  pany  in  February.  ' 

Arm^  TiYYi<>a  Pra  interior  was  Rutted  until  ■ 

limes  ViO.  j,„iy  ,.oof  re-  ■ 

mained.  Completely  new  elec-  ! 
Washington  trical  systems,  liRhtinR,  ceilings,  t 
The  Washington  office  of  the  air  conditioning,  flooring,  i 
Airny  Times  Publishing  Com-  plumbing  and  heating  were  ! 
pany  was  dedicated  in  formal  added.  New  outside  walls  were  I 
ceremonies  recently.  The  build-  built  of  white  splitrock  and  tar¬ 
ing  is  the  third  “M”  Street  ad-  quoise  tile. 

dre.ss  for  the  company  in  12  The  transformation  was  de- 

signed  by  Architect  F^dmund  W. 
Before  the  move  to  2201  M  Dreyfuss  &  Associates,  and  the 
Street  N.W.,  the  company  had  contractor  was  E.  L.  Klavans, 
l>een  located  at  2020  M  Street,  both  Washington  fiiTns. 
and  from  1950  to  1955  at  .‘1132  • 

M  Street  in  Georgetown.  The  DirecUir 

three-story  budding,  which  is 

known  as  the  Ryder  Building,  William  H.  Walters,  chairman 
has  been  remodeled  and  mod-  and  chief  executive  officer  of 
emized  to  house  the  world-wide  Diamond  National  Corporation, 
publishing  comjiany’s  U.S.  head-  has  been  elected  to  the  lioard  of 
quarters.  The  building  is  named  directors  of  R.  Hoe  &  Co.  Inc., 
for  Melvin  Ryder,  founder  and  manufacturer  of  jirinting  jiress 
president  of  the  company.  equipment.  Diamond  National  is 

Originally  constructed  in  1921  a  manufacturer  of  creative 
as  offices  and  printing  plant  for  jiackaging  and  printing,  auto- 
David  Lawrence’s  daily  news-  mated  packaging  systems, 
paper.  United  States  News,  the  matches,  lumber  and  other  wood 
solidly  built  but  dowdy  building  pro<lucts. 


‘'Photo -Lathe  has  reduced  our  engraving 
bill  by  thousands  of  dollars . . .  and  we  are 
using  more  halftones  now  than  ever 

hofn'W/?  *'  Marsee  A.  Cox,  Editor 

Uajur tJ.  Haute  TRIBUNE 

Terre  Haute,  Indiana 

What  can  the  Photo-Lathe  electronic  engraver  do  for  you? 

■  Make  12x18  halftone  plates  for  just  $1.10  each 

•  Give  you  12  different  screens  (from  70  to  160  lines)  for  finer  news¬ 
paper  and  commercial  reproduction 

■  Give  you  line  engravings  and  line  reverse  engravings  on  the  same 


camsiiit 


Send  this  coupon  today  for  complete  Sample  Kit 
and  detailed  Photo-Lathe  information. 


L^RAPHIC  electronics,  INC.  •  La  Salle,  lllinoi! 


machine 

Give  you  an  easy-to-learn  . . .  easier  to  operate  complete  engraving 
plant  for  $3750.00 


Photo-Lathe 


AFTER — ^The  Army  Times  Publishing  Company  now  occupies  this  3-story  i 
building  at  2201  M  St.  NW,  having  moved  from  older  quarters  at  2020  || 
M  St.  The  newly  remodeled  structure  houses  the  Company's  editorial,  vj 
circulation,  and  administrative  staffs.  Architect  was  Edmund  Dreyfuss  & 
Associates,  and  contractor  was  E.  L.  Klavans.  | 
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Photo-Lathe  is  registered  name  of  the  Electronic  Engraver 
manufactured  by  Graphic  Electronics.  I  nc..  of  La  Salle,  I  llinois 
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T-SQUARING  OFF — National  Cartoonist  Society  President  Dilc  Browne 
(left)  presents  the  Silver  T-Square  to  Steve  Douglas  (right)  tor  his 
"distinguished  service  and  devotion"  to  the  society.  He  has  been  chair¬ 
man  ot  the  NCS  Exhibition  Committee  for  17  years.  Looking  on  is 
Rube  Goldberg,  one  of  the  founders  of  NCS. 


FAIRCHILD 

news 


Fairchild’s  Philadelphia  bureau  next 
week  will  move  from  its  present 
headquarters  at  116  So.  .Seventh  St. 
to  larger  and  more  centrally  locaterl 
quarters  at  1212  Chestnut  St.  The 
bureau  is  headed  by  Ed  McLaughlin. 


.Starting  this  weekend,  HOME 
FURNISHINGS  DAILY  will  under¬ 
take  a  giant  distribution  program, 
to  supply  visitors  at  the  Chicago 
Home  Furnishings  Markets  and  the 
Housewares  Show  with  current 
copies  of  the  paper  as  they  make 
their  rounds.  90.000  papers  will  l)e 
shipped  to  Chicago  during  the  two- 
week  period  (60.000  by  air)  so  that 
each  day’s  edition  will  he  on  hand 
at  the  start  of  the  day  at  key  traffic 
spots  in  the  exhibit  buildings  and 
33  Qiicago  hotels  and  motels.  Tlie 
entire  program  will  l>e  supervised  on 
the  spot  by  Thomas  Healey,  manager 
of  the  distribution  division  of  Fair¬ 
child’s  Circulation  Department. 


Harry  R.  Joyce,  the  dean  of  Federal 
Court  reporters  in  New  York,  retired 
at  the  end  of  1%3  after  .i2  years 
with  Fairchild  Publications.  He 
joined  the  company  on  Nov.  1,  1911, 
and  worked  for  American  Loco¬ 
motive  Co.,  and  the  New  York  Times 
liefore  becoming  as.sociated  with 
Fairchild.  His  knowledge  of  court 
procedure  was  often  an  important 
element  in  getting  the  news  (piickly 
and  accurately. 


Participating  in  judging  committees 
for  awards  to  be  given  during  the 
National  Retail  MenJiaiits  Assn,  an¬ 
nual  meeting,  Jan.  6-10  are  two  Fair- 
child  writers.  HOME  FI  RNISH- 
INGS  D.AILY  columnist,  Earl  Lif- 
shey.  is  one  of  the  judges  who  will 
select  the  four  winners  ctf  NRMA’s 
fifth  annual  creative  merchandising 
awards  in  home  furnishings,  and  Ed 
Gcdd,  Fairchild's  retail  management 
specialist,  is  one  of  the  nine  judges 
for  the  “Retailing  Sc'rves  America’’ 
Commendation  Awards  (Competition 
sponsored  by  the  NRMA  in  con¬ 
junction  with  Reader’s  Digest. 


FAIRCHILD 
Publications,  Inc. 

7  East  12rti  St.,  New  York,  N.  Y. 

PublUfccrs  of 

Daily  N«wi  Racord.  Woman's  Waar  Daily, 
Homa  Rirnithinqs  Daily,  Footwaar  Naws, 
Suparmarkat  Naws.  Drug  Naws  Waakly, 
Man's  Waar,  Elactronic  Naws.  Books, 
Mataiworking  Naws,  Diractorias. 


Former  Nieniaii  Fellow 
E(lit8  Editorial  Page 

Charlotte,  N.  C. 

Robert  C.  Smith  has  Iteen 
named  editorial  page  editor  of 
the  Cliarlotfe  \ews. 

John  Ginn,  formerly  editor  of 
the  Kinffsiturt  (Tenn.)  Timca 
ami  Xeu’s,  has  been  natned  city 
editor. 

Mr.  Smith  comes  to  the  News 
from  Norfolk  where  he  was  as¬ 
sociate  editor  of  the  Virf/hiiati- 
Pilot.  A  graduate  of  the  School 
of  Journalism  of  the  University 
of  North  Carolina,  he  worked 
as  a  reporter  on  the  .Vctc  Beni 
Sun-Journal  and  the  (rrecnshoro 
Record  before  joining  the  Vir¬ 
ginian-Pilot.  He  was  a  Nieman 
Fellow  at  Harvard  during  the 
1960-(!1  year. 

Mr.  Ginn  is  a  graduate  of  the 
School  of  Journalism  of  the  Uni¬ 
versity  of  Missouri.  He  was  a  re¬ 
porter  on  the  LaBalle  (111.) 
Neu's-Tribune  and  copy  desk 
chief  of  the  Charlotte  Ohnerver 
liefore  his  appointment  as  edi¬ 
tor  of  the  Kingsport  papers  in 
1962. 

«  *  * 

Stephen  W.  Ryder,  general 
manager  of  the  Plattshurffh 
(N.  Y.)  Presft  Republican  — 
elected  a  vicepresident  of  the 
Plattsburgh  Publishing  Co.,  a 
division  of  Ottaway  New’s- 
papers-Radio  Inc. 

*  *  * 

Joseph  B.  Mosier — from  man¬ 
aging  editor  (since  1961)  to  edi¬ 
tor  of  the  PlattHbiirtfh  (N.  Y.) 
PresH  Republican. 

*  *  * 

C.J.  Bi'RBEY — to  feature  edi¬ 
tor,  Chicaf/o’ti  American.  Loit 
Bi'RNS — from  copy  desk,  Ameri¬ 
can,  to  assistant  feature  (»ditor. 
-Marvin  McCarthy,  longtime 
Chicago  newspaperman  —  to 
-American  copy  desk.  Mr.  Burbey 
succeeds  the  late  John  Carey. 

*  *  * 

George  Schreiber,  Chicapo 
Tribune  reporter — elected  presi¬ 
dent  of  the  Chicago  Press  Club. 

*  «  * 

.A.  Vernon  Davis,  a  former 
city  iKlitor  of  the  Hapemtoum 
(Md.)  Mominp  Herald  and  its 
assistant  editor,  1953-1962 — pro¬ 
moted  from  information  writer 
to  manager  of  public  relations 
for  the  Fairchild  Stratos  Cor¬ 
poration’s  Aircraft-Missiles  Di¬ 
vision,  Hagerstown. 

M  *  * 

F2r\vin  Oki’N — from  the  Xew 
York  World-Tele  pram  &  Sun 
financial  news  staff  to  New.^day, 
Long  Island,  as  business  editor, 
succeeding  Richard  Wyse,  who 
returns  to  news  staff  of  News- 
day. 

«  *  « 

David  A.  Roe — promoted  from 
associate  editor  to  editor  and 
publisher  of  five  Hollister  sub¬ 


urban  weeklies  in  Illinois.  He 
was  a  reporter  and  copy  tnlitor 
on  the  Rockford  Morninp  Star 
before  joining  the  Hollister 
group. 

♦  ♦  ♦ 

HttMER  P.  PiCKRELL,  editor  of 
the  .Albuquerque  (N.  M.)  Jour¬ 
nal  since  1926 — retired.  He  con¬ 
tinues  as  vicepresident  of  the 
jiublishing  company.  Edwin  I). 
Minteer,  asso<-iate  editor  since 
1945,  moves  up  to  editor.  Rob¬ 
ert  -A.  Brown — from  managing 
editor  to  associate  wlitor.  Jerry 
Crawfxird — to  managing  editor. 

Ben  H.  Sefrit,  general  man¬ 
ager,  Bellinpham  (Wash.)  Her¬ 
ald  and  vicepresident,  -Allieil 
Daily  Newspapers  of  Washing¬ 
ton — new  president,  Bellingham 
Chamber  of  Commerce. 

*  *  * 

James  W.  Lenhoff — now  edi¬ 
tor  and  corporate  president, 
Virpinia  City  (Nev.)  Enter¬ 
prise.  He  formerly  published  the 
Ororille  (Calif.)  Press. 

*  *  * 

Joseph  Dingles,  managing 
editor.  Las  Vepas  (Nev.)  Re- 
riew-Joumal,  is  president  and 
Bryn  Armstrong,  executive 
editor,  Los  Vepas  Sun,  vice- 
president  of  Las  Vegas  Press 
Club. 

*  *  * 

Ray  Wingerson,  court  re¬ 
porter,  Topeka  (Kans.)  Daily 
Capital  —  to  director  of  public 
relations  at  Goodyear  Tire  and 
Rubber  Co.,  Topeka. 

*  ♦  • 

John  Husar  —  from  business 
editor,  Topeka  (Kans.)  Capital- 


Journal,  to  reporter  Wichita 
(Kans.)  Eaple  and  Beacon. 

m  it  * 

Richard  -Allin  —  from  man¬ 
ager  of  the  Little  Rock,  Ark., 
bureau  of  the  Memphis  Commer¬ 
cial  .Appeal,  to  city  staff,  Arkan¬ 
sas  (lazette. 

*  *  * 

Andrew  D.  Ford,  circulation 
manager  of  the  Battle  Creek 
(Mich.)  Enquirer  and  News 
since  1949,  a  member  of  the 
newspaper’s  staff  since  1934; 
retired. 

♦  *  * 

Jim  Baxley  —  from  editorial 
writer,  Charlotte  (N.  C.)  News, 
to  executive  editor  of  the  Bristol 
( Va.-Tenn.)  Herald  Courier  and 
Virpinia-Tennes.sean,  succeeding 
Winfield  G.  Leathers,  now  a 
copy  editor  on  the  (Cleveland) 
Plain  Dealer. 

*  *  * 

Roy  T.  Stfs’iienson  —  pro¬ 
moted  to  news  editor  of  the 
Statinto7i  (Va.)  News-Leader, 
succeeding  Norris  E.  Van- 
ciBAVE  —  to  the  city  staff  of 
the  Riverddle  (N.  J.)  Suburban 
Trends. 

*  *  « 

Richard  L.  Mourey,  formerly 
on  city  staff,  Hartford  (Conn.) 
Courant  —  to  public  relations 
work. 

*  *  * 

Dbwhty  W.  Linze,  assistant 
city  editor,  Los  .Anpeles  Times 
—  resigned  to  establish  a  pub¬ 
lic  relations  firm. 

*  * 

Ken  ALEycANDER  —  promoted 
to  general  manager,  Lewistown 
(Idaho)  Daily  News. 
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Fli>ri«la  Paper  Names 
Pliotopraphy  Direetor 

Fort  Lai  derdale,  Fla. 
Hill  Rates,  who  l)eKan  as  a 
carrier  l)oy  and  has  spent  the 
past  seven  and  one-half  years  as 
a  staff  photographer,  has  been 
nanii'd  director  of  photography 
of  the  Fort  Lauderdale  News. 

.Mr.  Bates,  27,  was  named  to 
the  post  by  Milton  Kelly,  man¬ 
aging  editor,  replacing  Russell 
V.  Hamm,  who  has  retired  after 
nearly  50  years  as  a  newspaper 
jihotographer  here  and  in  Chi¬ 
cago. 

Two  additional  photographers 
have  been  appointed — J.  Henry 
Fichner,  formerly  with  the 
Hollywood  (Fla.)  Sun-Tattler, 
and  -Mel  Kenyon,  formerly  with 
the  Miami  (Fla.)  Herald. 

*  *  * 

Norman  Logan  —  to  circula¬ 
tion  promotion  manager.  Las 
Veyas  (Nev.)  Review-Journal. 
John  C.  Cavaness  —  to  assist-j 
ant  circulation  manager,  Re¬ 
view-Journal. 

*  *  * 

Daniel  L.  Martin,  circula¬ 
tion  director  of  the  Wilmington 
(Del.)  News-Journal  since  1945 
—  taking  leave  of  absence  prior 
to  official  retirement  March  1. 
He  has  been  with  the  papers  for 
35  years. 

*  « 

Mario  Corso  —  from  circula¬ 
tion  manager,  Tarentum,  (Pa.) 
Valley  Daily  News,  to  the  Brack- 
enridge  Boro  school  system  as 
business  administrator. 

* 

Jhan-Marc  Laliberta,  of  Le 
Devoir,  Montreal — elected  presi¬ 
dent  of  Montreal  City  Hall  press 
gallery. 

*  *  * 

George  R.  Spaulding,  with 
the  Los  Angeles  Examiner  un¬ 
til  its  suspension  in  1962  —  to 
telegraph  editor.  North  Holly¬ 
wood  (Calif.)  Valley  Times. 

♦  ♦  * 

Bob  Perlman,  —  to  news  edi¬ 
tor,  Anaheim  (Calif.)  Gazette. 

#  )(c  :(( 

Bob  Hi^tchins,  former  editor 
of  the  weekly  Dagenham  Post 
in  London,  England  —  now  on 
the  copy  desk  of  the  North 
Hollywood  (Calif.)  Valley 
Times. 

m  *  m 

Sara  Fritts  Dodge,  formerly 
of  the  Fredericksburg  (Va.) 
Free  Lance-Star  —  to  reporter- 
photographer,  Hagerstown 
(Md.)  Morning  Herald. 

*  *  * 

Richard  Champ,  formerly 
with  the  Council  Bluffs  (Iowa) 
Nonpareil,  and  Lee  Jorgenson, 
formerly  with  the  Winner 


COACH  —  Don  CUrk  (left),  an 
All-American  football  player  while 
at  Ohio  State  University,  and  in 
the  Canadian  Professional  Lea9ue 
for  the  last  five  years,  has  joined 
the  Akron  Beacon  Journal's  circu¬ 
lation  staff  as  a  district  man¬ 
ager  of  carrier  boys.  The  appoint¬ 
ment  of  the  Akron  athlete  was 
made  by  William  Aylward  (right), 
assistant  circulation  director. 

(S.  D.)  .Advocate  —  to  the  Sioux 
City  (Iowa)  Journal  news  desk. 
♦  *  ♦ 

Roger  A.  Burrell,  advertis¬ 
ing  director  of  the  Akron  (Ohio) 
Beacon  Journal  and  a  member 
of  the  newspaper’s  staff  for  34 
years  —  retired. 

♦  *  « 

Ted  Blankenship,  photo  edi¬ 
tor  of  the  Hutchinson  (Kans.) 
News  —  to  managing  editor, 
Coffey ville  (Kans.)  Journal. 

*  ♦  * 

Clyde  Walthall  —  from 
managing  editor,  Coffeyville 
(Kans.)  Journal,  to  managing 
editor.  Grand  Island  (Neb.) 
Daily  Independent. 

• 

Whitney  in  New  Post 
With  Eneyelopedia 

Chicago 

David  C.  Whitney,  a  former 
newspaper  reporter  and  editor, 
and  Dr,  William  H.  Nault,  for¬ 
mer  teacher  and  school  adminis¬ 
trator,  have  been  elected  vice- 
presidents  of  Field  Enterprises 
Educational  Corp. 

Mr.  Whitney,  who  has  been 
managing  editor  of  World  Book 
Encyclopedia  since  1954,  also 
was  promoted  to  editorial  direc¬ 
tor  of  the  encyclopedia.  He  for¬ 
merly  worked  for  United  Press. 

Mr.  Nault  was  named  execu¬ 
tive  director  of  research  for  the 
company.  He  joined  the  Field 
organization  in  1955. 

• 

OPC  Co>chairnien 

Turner  Catledge,  managing 
editor  of  the  New  York  Times, 
and  Ben  Wright,  president  of 
This  Week  Magazine,  are  co- 
chairmen  of  the  Overseas  Press 
Club  25th  Anniversary  Silver 
Jubilee  Awards  dinner  scheduled 
for  April. 
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F.  T.  Seripps  Jr.  Dies 

La  Jolla,  Calif. 

F.  Tudor  Seripps  Jr.,  56,  at¬ 
torney  and  member  of  the 
Seripps  newspaper  publishing 
family,  died  Dec.  19  at  his  home 
here.  He  was  a  nephew  of  the 
late  E.  W.  Seripps,  founder  of 
the  Scripps-Howard  newspaper 
group,  and  of  the  late  Ellen 
Browning  Seripps.  He  was 
known  as  a  philanthropist,  San 
Diego  attorney,  and  hospital  di¬ 
rector. 

«  *  * 

George  C.  Richard  2d,  58, 
night  news  editor  of  the  West¬ 
chester  County  Publishers 
group;  Dec.  24.  A  graduate  of 
Harvard  and  Columbia  Univer¬ 
sity  School  of  Journalism,  he 
joined  the  Westchester  group  in 
1934  and  served  for  several 
years  as  city  editor  of  the  New 
Rochelle  (N.  Y.)  Standard-Star. 

*  *  V 

Joseph  S.  Boyle,  51,  court 
reporter  for  the  Norwich 
(Conn.)  Bulletin;  Dec.  24.  He 
was  a  theater  manager  before 
taking  up  newspaper  work  eight 
years  ago. 

*  ♦  # 

William  H.  Wisner,  69,  re¬ 
tired  manager,  editorial  art  de- 
jiartment,  Chicago  Tribune;  Dec. 
12. 

♦  ♦  ♦ 

Philip  Levine,  62,  inventor  of 


photographic  equipment  and  for¬ 
mer  studio  manager  of  the  New 
York  News;  Dec.  23. 

*  *  * 

Frank  R.  Bruenin.g,  57,  for¬ 
mer  circulation  manager,  .\ew 
Haven  (Conn.)  Journal-Cour¬ 
ier;  Dec.  17. 

4i  *  « 

Ed  Field,  editor  of  the  Selma 
(Ala.)  Times  -  Journal  since 
1938;  recently. 

*  *  * 

Richard  Guy,  sports  editor  of 
the  old  Pittsburgh  (Pa.)  Leader 
and  Pittsburgh  Gazette  Times; 
Dec.  22. 

*  *  * 

Harry  B.  Adsit,  72,  former 
general  manager  of  the  Passaic- 
Clifton  (N.  J.)  Herald-News; 
onetime  Dallas  office  manager  of 
Southern  Newspaper  Publishers 
Association;  Dec.  23. 

*  ♦  « 

Paul  Dondore,  42,  classified 
advertising  sales  executive  for 
the  Los  Angeles  Times;  Dec.  16. 

*  * 

G.  Raymond  Tanner,  60,  as¬ 
sistant  treasurer  of  the  Times 
Mirror  Co.,  Los  Angeles;  Dec. 
17. 

*  *  * 

Frances  Weishampel,  68, 
woman’s  page  editor  of  the  Al¬ 
lentown  (Pa.)  Call  for  more 
than  35  years  before  she  re¬ 
tired  in  1961;  recently. 


A  Genuine  Linotype  Mold 

IS  MANUFACTURED  TO  TOLERANCES  AS  FINE  AS  .0002" 

IS  THE  PRODUCT  OF  79  MANUFACTURING  OPERATIONS 

MUST  PASS  94  SEPARATE  INSPECTIONS 

IS  PROOUCED  IN  60  BASIC  TYPES, 

WITH  HUNOREDS  OF  VARIATIONS 
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FOR  OVER  77  YEARS 
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KiniiiitHiiiiiiii:' 

Books  Of,  By 
Or  For  Newsmen 

lllillilili  : 

Gene  Smith,  a  foi-mer  reporter 
for  the  \i'U'(irk  (N.  J.)  Star- 
Ledijer  and  tlie  .Vcu’  York  Evr- 
rtm<f  Pont,  descril)e.s  tlie  last 
eijrht  years  in  Woodrow  Wilson’s 
life  in  “When  the  CluH*rinjj 
Stoppwl”  (William  .Morrow  Co. 
Feb.  f)). 

William  Stevenson,  now  .sta¬ 
tioned  in  Kenya,  Africa,  hut 
formerly  Far  Eastern  corre¬ 
spondent  for  the  Toronto  (Ont.) 
(iHol>e  &  Mail,  is  author  of 
“Birds’  Ne.sts  in  Their  Beards” 
(Houphton  Mifflin  Co.  Jan.  14. 
$4.00).  Descrilted  are  the  stranpe 
journeys  of  a  reporter  in  the 
new  Federation  of  Malaysia.  It 
l)epan  when  Mr.  Stt'ven.son  in- 
vestipated  an  odd  advertisement 
for  birds’  nests  (.some  worth 
$r>00  apiece),  and  stumbletl  into 
pirates,  smupplers,  apents  of 
Pekinp  and  Washinpton,  free¬ 
lance  puerrillas  and  President 
Sukarno. 

Rex  Barley,  executive  man- 
aper,  Los  .4npeles  Times  Syndi¬ 
cate,  has  written  a  novel  alwut 
the  French  underpround  in 
World  War  II,  “Cross  to  Bear 


Proudly”  (Sipnet.  Paperback. 
223  papes.  fiOc). 

The  bip  jmlitical  (pie.stion  of 
1!K>4  is  who  will  be  nominattKl 
for  President  by  the  Republican 
Party.  The  problem  is  fully  and 
<xi)ertly  explonsl  in  “The  Re¬ 
publican  Dilemma:  Conserva¬ 
tism  or  Propressivi.sm”  (By  Con¬ 
rad  Joyner.  University  of  Ari¬ 
zona  Press,  Tucson.  1(11  i)apes. 
$4. .■)(>).  Dr.  Joyner  is  director  of 
the  .Arizona  C'enter  for  Educa¬ 
tion  in  Politics  at  the  University 
of  .Arizona. 

.An  interestinp  history  of 
brand  names  which  have  l)ecome 
an  intepral  i)art  of  newspaper 
advertisinp  is  “Why  Did  They 
Name  It  .  .  .  ?”  (By  Hannah 
Campl)ell.  Fleet  Publishinp 
Corp.  207  jiapes.  Illustrated. 
$4. no). 

Georpe  W.  Cornell,  Associated 
Press  relipion  writer,  is  author 
of  a  new  l)ook,  “The  Way  and 
Its  Ways,”  published  by  .Associa¬ 
tion  Press,  New'  York.  (251 
papes,  $4.50). 

Sparked  by  a  lOfil  series  he 
did  for  .AP,  it  deals  with  the 
common-core  beliefs  shared  by 
Protestant,  Roman  Catholic  and 
Eastern  Orthodox  Christians, 
and  also  with  the  differences. 
His  thesis  is  that  the  basic  con¬ 
sensus  far  outw'eiphs  the  second¬ 
ary  differences,  but  that  this 


fact  often  is  obscured  by  mutual 
misconceptions.  This  liook  also 
explores  the  reasoninp  l)ehind 
the  major  Chri.stian  concepts. 
It’s  Cornell’s  second  Iwok.  His 
“They  Knew  Jesus”  was  pub¬ 
lished  by  Morrow  in  1057. 

• 

Judge  Weighing 
‘Excessive’  Size 
Of  Butts  Verdict 

Atlanta,  Ga. 

The  “excessiveness”  of  the 
$3,000,600  judpment  apainst  the 
Saturdnjf  Evening  Post  in  the 
Wally  Butts  libel  case  “is  both- 
erinp  me,”  said  a  U.  S.  District 
judpe  workinp  on  the  case  hei  e. 

Judpe  Lewis  Morpan  made 
the  .statement  near  the  end  of 
hearinps  as  attorneys  for  Curtis 
Publishinp  Co.  arpued  motions 
for  a  new'  trial  or  a  reduction 
of  the  verdict. 

The  judpe  did  not  indicate 
when  he  would  rule  on  the  mat¬ 
ter. 

A  federal  juiy  awarded  Mr. 
Butts,  former  coach  and  athletic 
director  of  the  University  of 
Georpia  the  larpe  judpment  last 
summer.  The  58-year-old  coach 
denied  the  mapazine’s  published 
accusation  that  he  conspired 
with  Alabama  coach  Paul  Bry¬ 


ant  to  rip  the  1962  Alabam;.- 
Georpia  football  pame. 

Welborn  Cod.v',  chief  counsel 
for  the  Post,  arpued  that  Mr. 
Butts’  lawyers  made  remarls  ^ 
that  inflamed  the  jury  to  tl  e 
point  of  awardinp  an  excessi\e 
penalty. 

Po.st  attorneys  also  arpued 
that  Mr.  Butts  w'as  not  entitled 
to  payment  for  damapes  to  his 
professional  reputation  since  at 
the  time  of  the  article’s  i)ublica- 
tion  he  was  unemployed. 

The  article,  by  Frank  Gra¬ 
ham,  was  published  March  23, 
1963.  Mr.  Butts  resipned  from 
the  University  of  Georpia  in 
February,  1963.  u 

Attorneys  for  Mr.  Butts  at-  * 
tacked  the  “irresponsible  w'ay” 
in  which  Mr.  Graham  investi- 
pated  his  story,  notinp  that  the 
writer  testified  he  did  not  even 
■see  the  notes  which  an  Atlanta 
insurance  man,  Georpe  Burnett, 
said  he  wrote  dow'n  as  he  lis¬ 
tened  to  an  alleped  telephone 
conversation  between  coaches 
Butts  and  Bryant. 

Hoiieyinooiiers 

Mo.ntgomery,  Ala. 

Gerry  Lee,  Montgomery  Ad¬ 
vertiser  news  editor,  and  Au- 
lella  Nickerson,  assistant  so¬ 
ciety  editor,  were  married  re¬ 
cently.  They  are  on  an  extended 
honeymoon  in  Europe. 


A  minimum 
of 


a  minute 

by  the  M-A-N  push-button  process 


The  fully-automatic  M-A-N  Caster/Finisher  was  designed 
to  meet  the  rigid  requirements  of  the  most  sophisticated 
newspaper  operation  ...  and  has  proven  its  capabilities  in 
actual  production.'  It  casts,  shaves,  cools,  dries  and  trims 
a  predetermined  number  of  plates  from  any  standard  news¬ 
paper  mat.  For  a  completely  modern  molding  and  casting 
operation  the  M-A-N  Caster/Finisher  should  be  comple¬ 
mented  by  the  fully-automatic  M-A-N  Multopress.  Both  are 
available  exclusively  through  R.  Hoe  & 

Co.,  Inc.,  910  E.  138th  St.,  N.  Y.  54,  N.  Y.  Wm  W  b 

M-A-N  CASTER/FINISHER 

*Units  now  in  operation  or  on  order  for  Louisville  Courier-Journal,  Orlando  Sentinel-Star,  Los  Angeles  Times,  The 
Oklahoman,  Portland  Oregonian,  Birmingham  News  and  La  Presse  (Montreal). 
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BUFFALO 

market 


does 
whole  job! 


£ake  Srie. 


r  p^' 


The  News’  Impressive  85%  coverage  figure  goes  up  os  incomes  go  up. 
The  News  reaches  90%  of  all  Buffalo  market  homes  where  annual  income 
is  more  than  $10,000  .  .  .  87.5%  of  all  home  owners,  86%  of  “young 
marrieds."  To  reach  most  families  —  you  must  buy  The  News! 


To  reach  the  reader,  chooae  the  leader 


Hiamiiri 

KVEINITNO  NEWS 


KEUY-SMITH  CO.  —  National  Representatives 


Gals  on  Night  Beat 
Manhandle  Mashers 


Bv  Fr€*ddie  Bovie 


How  do  women  reporters  in  minded,  “Women  aren’t  the  only 
hiph-crime-rate  Eastern  cities  victims  of  crime.  Men  are  at- 
protect  them.selves  when  they’re  tacked  too.’’ 
on  duty  after  dark?  r  .  w  -j 

This  question  threatened  to  Fripliiening  Incident!* 

take  on  new  importance  lately  Among  reporters  inter\’iewed, 
when  crime  in  lioth  Washington  only  two  in  Washington  and  one 
and  Philadelphia  rose.  in  the  Philadelphia-Camden  area 

Inter\’iews  with  newspaper  said  they  had  experienced 
women  in  areas  in  and  around  frightening  incidents  while  on 
the  two  cities  revealed  a  wide  the  job.  None  of  the  happenings 
difference  in  the  way  reporters  had  any  harmful  results, 
handle  the  situation.  Xhe  Washington  women  are 

A  few  arm  themselves  almo.st  Mrs.  Sarah  McClendon,  who 
as  well  as  policemen.  Some  are  covers  the  nation’s  capital  for 
escorted  to  their  jiarked  cars  by  papers  in  Texas  and  New  Eng- 
police  and  drive  their  automo-  land,  and  Mrs.  Dorothy  Mo¬ 
biles  with  tlie  doors  locked.  Cardie  of  the  Washinffton  Post 
Others  take  taxis  to  and  from  and  North  American  Newspaper 
assignments.  Some  don’t  even  Alliance.  The  other  reporter  is 
add  long,  sharp  hat  pins  to  the  Mrs.  Ida  Mae  Roeder,  of  the 
tools  of  their  profession.  Camden  Courier-Post. 

Results  of  inter\-iewing  women  Mrs.  Sarah  Sanderson,  who 
reiKirters  showed  that  weapons  covers  Camden  at  night  for  the 
carried  by  them  include  a  pen  Philadelphia  Bulletin,  once  was 
knife,  open  and  ready  for  use,  saved  from  a  would-be  assailant 
and  a  policeman’s  night  stick  by  her  on-the-job  companion,  a 
on  the  front  seat  of  the  re-  police-trained  dog. 
porter’s  car.  These  were  used  in  a  man  apparently  was  slip- 
the  Camden,  N.  J.  vdeinity.  ping  up  behind  her,  although 

In  the  nation’s  capital,  where  she  didn’t  know  it.  Suddenly  a 
crime  has  long  been  on  the  in-  vicious-sounding  snarl  from 
crease,  the  situation  w'as  differ-  Mrs.  Sanderson’s  Doberman- 
ent.  In  the  District  of  Columbia  Pincer  sent  the  man  running  in 
the  most  lethal  defensive  weap-  wild  haste  toward  the  Delaware 
ons  mentioned  by  interviewees  River. 

were  long,  sharp  fingernails  and  The  reporter,  however,  con- 
purses  hea^T  enough  to  inflict  tends  that  she  doesn’t  use  the 
substantial  blows  on  an  assail-  animal  for  protection,  but  rather 
ant’s  head.  because  she  likes  dogs.  “I  worked 


REPORTER  SARAH  SANDERSON  goes  over  an  assignment  with  her 
boss,  Ernest  Raum,  New  Jersey  editor  of  the  Philadelphia  Bulletin. 
Looking  on  is  Mrs.  Sanderson's  dog,  Tote,  who  accompanies  her  on  her 
night  beat  in  Camden,  N.J. 


Connecticut’s  First  Locally  Edited 
Rotogravure  Section  Makes  Debut . . . . 


S  Pictorial 


ffhe  JfcTO  ifoocn  Htgisttr 


January  5,  1964 


.  V' 

JL-  ■  ■*! 


■**‘“*-  Ml  V  V*  IB  ' 


•  I 

■»  ( 

-  t«i  la, 


JM  ^ 


Our  Man  Tries  Judo 
Know  Your  State 
Food  and  Fashions 


Why  Your  Check 

Could  Bounce  (Pafct  6,  7) 


in  Wumtn  tHefSter  naturally ! 

*  FIRST  IN  NEW  ENGLAND  WITH  SPECTACOLOR,  TOO! 

*  FIRST  IN  CONNECTICUT  IN  1963  ADVERTISING  LINAGE! 

National  Representatives:  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 


lAPA  Po«ts  Award 
For  Science  Writings 

An  annual  award  of  $2i>0  to 
a  Latin  American  newspaper¬ 
man  writing  alwut  Latin  Ameri¬ 
can  scientific  activities  is  an¬ 
nounced  by  the  Inter  American 
Press  Association  Technical 
Center  Inc. 

John  R.  Herbert,  president  of 
the  Technical  Center,  announce<l 
that  this  award  will  be  known 
as  the  John  R.  Reitemeyer 
Award.  Currently  projected  for 
a  five-year  period,  it  was  made 
possible  by  contributions  from 
John  R.  Reitemeyer,  publisher 
of  the  Hartford  (Conn.)  Cour- 
ant  and  president  of  the  Inter 
American  Press  Association ; 
former  U.S.  Senator  William 
B.  Benton,  now  United  States 
Ambassador  to  UNESCO,  and 
Peter  Grace,  president  of  W.  R. 
Grace  &  Co. 

The  committee  which  will 
administer  the  award  includes 
Mr.  Reitemeyer  and  the  follow¬ 
ing:  Professor  Hillier  Kriegh- 
baum.  Department  of  Journal¬ 
ism,  New'  York  University;  Pro¬ 
fessor  John  Foster,  Director  of 
Advanced  Programs,  Gi-aduate 
School  of  Journalism,  Columbia 
University;  Felipe  Sanfuentes, 
editor,  Ciencia  Interamericana, 
Department  of  Scientific  Affairs, 
Pan  American  Union;  and  Guil¬ 


lermo  Gutierrez  V-M,  manager, 
lAPA  Technical  Center. 

The  decision  to  offer  such  an 
award  grew-  out  of  the  first 
Inter  American  .seminar  on  sci¬ 
ence  journalism,  in  Santiago, 
Chile,  in  1!K>2,  sponsored  by  the 
lAPA  Technical  Center  and  the 
Dei)artnient  of  Scientific  Affairs 
of  the  Pan  .\merican  Union.  Mr. 
Reitemeyer  was  chairman  of  this 
seminar. 

• 

Service  Pins  Given 

FREDERirK,  Md. 

Fifteen  employes  who  have 
lieen  in  continuous  service  for 
more  than  25  years  were  honored 
at  the  Christmas  dinner  of  the 
Ni’WK  and  the  Pont  here.  William 
T.  Delaplaine,  president  of  the 
publishing  company,  gave  40- 
year  service  pins  to  F.  Leo 
Wickless  and  Uriah  Shockley  in 
the  printing  department. 

• 

Moves  to  State  Job 

Little  Rock,  Ark. 

John  Houston,  outdoors  eili- 
tor  for  the  Arkavans  Dem-ocrnt 
here,  has  lieen  appointed  to  the 
position  of  travel  w'riter  for  the 
Arkansas  Publicity  and  Parks 
Commission.  He  will  succeed 
Mrs.  Eula  Wilson,  travel  and 
sports  writer  for  the  state  de¬ 
partment  during  the  last  five 
years,  w’ho  has  resigne<l. 


joe;  WHAT  CAN  A  ^ 

WE  SET  J.R.F0R  JL  SUBSCRIPTION, 


m 


Birthday,  anniversary,  whatever  the  occasion.  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today  —  and  don't  forget  your 
own  subscription! 

Name  .  . 

Address  . 

City .  Zone  State  . 

Company  . 


Mail  check  to 


Editor  &  Publisher 

850  THIRD  AVENUE  NEW  YORK.  NEW  YORK  10022 

16.50  a  year,  U.  S.  and  Canada — all  other  countries,  HOM 


Night  Beat  ‘Publicist’  Title 

{Continued  from  pni/e  30)  Revival  Favored 

head  with  her  heavy  purse  if  ¥7  t  !•  x 

the  occasion  demanded.  P  OF  J  OUmallStS 

“My  purses  are  so  weighty 

that  I  w'ear  the  Indtoms  out  of  MlLWAHKEH 

them  at  least  once  a  year,”  she  A  return  to  the  original  meaii- 
laugherl.  ing  of  “publicist”  was  advocated 

Miss  Miriam  Ottenlierg,  Pulit-  by  Albion  Ross,  the  Lucius  W. 
zer-prize-w'inning  reporter  for  Nieman  profe.ssor  of  journalism 
the  Wn^^shington  Star,  is  well  at  Marquette  University,  in  a 
versed  on  Washington  crime  talk  to  journalism  .students  Dec. 
l>ecause  she  formerly  worked  a  5. 

police  l)eat  and  now  covers  Mr.  Ross,  a  former  New  York 
investigations.  Tim-es  reporter,  urged  the  study 

During  her  police-beat  days  of  “publicism” — the  reporting 
the  head  of  Homicide  .sometimes  and  discussion  of  public  matters 
took  her  home,  she  said.  and  problems. 

“Now  when  I  go  out  on  a  tick-  (The  term  “publicist”  was 
lish  investigation,  whether  day  adopted  by  publicity  agents  as  a 
or  night,  I  frequently  have  a  title  for  their  trade  in  the  1930’.s. 
man  reporter  with  me  both  as  !„  the  183()’s,  a  publicist  was  a 
lx)dy^  guard  and  witness.  But  writer  on  current  public  topics, 
he’s  just  as  scared  as  I  am.”  according  to  the  Oxford  English 
But  regardless  of  what  meas-  dictionary.) 
ures  the  women  take  to  protect  jjj  recommending  that  jour- 
themselves,  there’s  one  thing  nalists  concentrate  on  the  .study 
they  have  no  intention  of  doing,  of  history,  economics,  political 
That’s  ask  for  transfers  to  safer  science  and  sociology,  Mr.  Ross 
assignments.  Those  on  night  current  events  are  only 

beats  say  they  wouldn’t  trade  “symptoms”  of  historical  trends, 
places  with  their  dayside  sisters  “Background  makes  the  news 
for  all  the  gold  at  Fort  Knox.  ^^d  not  news  the  background,” 
•  he  said. 

Rhodesia  Papers  Teaeh  -  Ross  found  it  “deplorable” 

L  that  universities  do  not  have 

English  to  Africans  discipline  to  train 

The  RluHlesna  Herald  and  the  people  to  become  current  his- 
Sunday  Mail  have  introduced  torians.” 

English  classes  for  their  Afri-  He  urged  the  students  to  de¬ 
can  employes.  Started  on  an  velop  such  a  discipline  them- 
experimental  basis,  these  classes  selves, 
are  under  the  guidance  of  the  • 

director  of  the  Adult  Education  „  ,  „  . 

Committee  of  the  University  of  Pnblicist  Purcliases 
Rhodesia  and  Nyasaland,  E.  Wisconsin  Weeklies 
Townsend-Coles. 

n,,  .  .  j  ^  .  Milwaukee 

The  introduction  of  such  a  Wisconsin  weekly  news- 

course  posed  many  problems,  Plymouth  Review 

particu  arly  since  text  books  Sheboygan  FaUs  Re- 

available  for  adult  students  are  S. 

almost  non-existent.  There  is  a  Johanson,  46,  public  relations 
weekly  lesson  of  4o  minutes,  (jjj.gctor  of  Marquette  Univer- 
Books,  writing  material  and 

apparatus  are  supplied  free  by  johanson  said  he  will  con- 

the  Company.  tinue  in  his  university  post  and 

will  operate  the  papers  with  the 
present  staff,  headed  by  Arthur 
Mueller,  editor  since  1954. 

Included  in  the  transaction 
are  assets  of  the  Sheboygan 
County  News,  no  longer  pub¬ 
lished,  and  shopiiing  guides 
printed  and  distributed  by  the 
Review  papers. 

The  weeklies  were  sold  by 
Plymouth  Review  Inc.  Morgan 
Murphy,  Superior,  Wis.,  presi¬ 
dent  of  the  Morgan  Murphy 
newspaper  grouji,  was  president 
of  the  Plymouth  Review. 

Prior  to  entering  public  rela¬ 
tions,  Mr.  Johanson  was  a  news¬ 
man  with  Associated  Press,  Ro¬ 
chester  (N.  Y.)  Times-Union, 
and  the  Wiseonsin  State  Jour¬ 
nal,  Madison. 
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. .  .  can  you 
pick  the  press 
to  fit 

your  needs 


They're  alt  Th'S  Week! 


FEATURE 


FICTION 


ART 


PHOTOGRAPHY 


ORt»I  NtWSPRPlRS 


1.  A  Ntw  Gmtril  Miiaiini 

2.  A  New  Fanilv  Uvwf  Mifujni 
'3.  A  New  FictiM  Mifuim 

4.  A  New  RecTHtiMi  MaiuiM 

5.  A  New  BmMv  MtiuiM  ^ 


»© 

GREAT 

CONTRIBUTORS 


Cleveland  Amory 
Helen  Gurley  Brown 
Art  Buchwald 
Anita  Colby 
Walt  Disney 
Thomas  J.  Fleming 
Richard  Gehman 
Hyman  Goldberg 
Barry  Goldwater 
Richard  Harrity 
Alfred  Hitchcock 
Joe  Hyams 
Leslie  Lleber 
Joe  McCarthy 
Malcolm  Muggeridge 
Ogden  Nash 
Richard  M.  Nixon 
Clementine  Paddlelord 
Charles  Rice 
Jhan  and  June  Robbins 
Donald  Robinson 
Nelson  Rockefeller 
Kyle  Rote 
Adlal  Stevenson 
Maurice  Zolotow 


George  Sumner  Albee 
Lawrence  G.  Blochmann 
William  Brandon 
Victor  Canning 
William  Chamberlain 
Arthur  C.  Clarke 
Margaret  Cousins 
John  Creasey 
Mark  Derby 
MIgnon  G.  Eberhart 
Pat  Frank 
Michael  Gilbert 
Arthur  Gordon 
Eric  Hatch 
Syd  Hoff 

John  D.  MacDonald 
Pat  McGerr 
Hugh  Pentecost 
Ellis  Peters 
Ken  W.  Purdy 
Ellery  Queen 
Dan  Ross 

Adela  Rogers  St.  John 
Oscar  Schlsgall 
Thomas  Walsh 


Jan  Bale! 

Nell  Boyle 
Austin  Briggs 
Paul  Call* 

Guy  Oeel 
Joe  de  Mers 
Robert  Fawcett 
Lorraine  Fox 
Marvin  Friedman 
Milton  Glaser 
Phil  Hays 
James  Hill 
John  Huhnergarth 
Eugene  Karlin 
Robert  McCall 
John  McDermott 
Roy  McKie 
Bob  Peak 
Leslie  Saalburg 
Anthony  Saris 
Charles  Saxon 
William  A.  Smith 
Edward  Sorel 
Tomi  Ungerer 
Robert  Weaver 


Peter  Basch 
Frank  Bea 
Erwin  Blumenleld 
Henri  Cartier-Bresson 
Walter  Chandoha 
Howell  Conant 
Maxwell  F.  Coplan 
Robert  Freson 
Guy  Gillette 
Milton  Greene 
Philippe  Halsman 
Karsh  of  Canada 
John  Launois 
Richard  LItwin 
Fred  Lyons 
Wayne  Miller 
Marvin  Newman 
Ruth  Orkin 
Don  Ornitz 
Robert  Phillips 
Emil  Schulthess 
Bert  Stern 
Suzanne  Szasz 
Pete  Turner 
Dan  Wynn 


GREAT 

NEWSPAPERS 


Arizona  Republic  •  Baltimore  Sunday  Sun  •  Birmingham  News  •  Boston  Sunday  Herald  •  Buffalo  Evening  News  •  Charlotte 
Observer  •  Chicago  Daily  News  •  Cincinnati  Enquirer  •  Cleveland  Plain  Dealer  •  Dallas  Morning  News  •  Denver  Post  •  Des 
Moines  Sunday  Register  •  Detroit  News  •  Grand  Rapids  Press  •  Hartford  Times  •  Houston  Post  •  Indianapolis  Star  •  Jackson¬ 
ville  Florida  TImes-Unlon  •  Kansas  City  Star  •  Los  Angeles  Times  •  Memphis  Commercial  Appeal  •  Miami  News  •  Milwaukee 
Journal  •  Minneapolis  Sunday  Tribune  •  New  Orleans  TImes-PIcayune  •  New  York  Herald  Tribune  •  Norfolk  VIrginian-Pllot 
Omaha  Sunday  World-Herald  •  Philadelphia  Sunday  Bulletin  •  Pittsburgh  Press  •  Portland  Sunday  Oregonian  •  Providence 
Sunday  Journal  •  Richmond  TImes-Dlspatch  •  Rochester  Democrat  and  Chronicle  •  St.  Louis  Globe-Democrat  •  Salt  Lake 
Tribune  •  San  Antonio  Sunday  Express  and  News  •  San  Francisco  Sunday  Chronicle  •  Spokane  Spokesman-Review  •  Syra¬ 
cuse  Post-Standard  •  Tampa  Tribune  •  Washington  Sunday  Star  •  Wichita  Sunday  Eagle— Beacon 


5  GREAT  NEW 

MAGAZINES 

„.and  they're  aU  This  Week! 


CIRCULATION 

14,583,575 


Take  a  close  look  at  the  people  above.  These 
distinguished  writers,  photographers  and  art¬ 
ists  represent  the  new  editorial  vitality,  fresh¬ 
ness  and  excitement  you  will  find  in  THIS 
WEEK’S  new  “Multi-Magazine”  Program, 
starting  April  12. 

Take  another  look  at  the  43  great  newspapers 
listed  above  which  distribute  THIS  WEEK  to 
14,583,575  families  each  Sunday.  Only  THIS 
WEEK  offers  such  massive  circulation  in  Amer¬ 
ica’s  major  markets. 

The  new  program  starts  April  12  with  the 
new  General  Edition! 


Against  the  background  of  continuing  Sunday 
newspaper  readership  provided  by  43  great 
newspapers,  and  the  steady  pull  of  THIS 
week’s  own  regular  features,  each  new  edi¬ 
tion  will  explore  one  popular  subject  area  in 
depth,  giving  readers  a  fresh  look  at  the  things 
that  interest  them  most  .  .  .  giving  advertisers 
a  unique  editorial  background  to  sell  against 
.  .  .  and  adding  a  new  dimension  of  freshness, 
variety  and  surprise  to  the  total  Sunday  news¬ 
paper  package. 


THE  MOST  POWERFUL 
SELUNG  FORCE  IN  PRINT.. 


ThisWeek 

rmauim 


This  Week 


IDEA,  EDITORIAU  ACTION 

How  Editors  Renamed 
Airport  for  Kennedy 


An  editorial  campaipn  by  the 
New  York  Journal- American 
made  history  Dec.  24  when  New 
York  International  Airport  at 
Idlewild,  Queens,  was  rededi¬ 
cated  officially  as  the  John  F. 
Kennedy  International  Airport. 

The  chanpe  in  name  to 
honor  the  late  President  was 
suKjfested  first  in  a  Journal- 
American  editorial  three  days 
after  he  was  assassinated  in 
Dallas  on  Nov'.  22. 

Less  than  a  month  of  follow¬ 
up  promotion  and  organization 
was  required  to  transform  the 
idea  into  reality. 

Among  the  notables  who  took 
part  in  rededication  ceremonies 
at  the  airport  were  U.S.  Sen. 
Edward  M.  Kennedy,  the  late 
President’s  brother,  and  his 
sister,  Mrs.  Stephen  Smith. 

Chairman  S.  Sloan  Colt  of  the 
Port  of  New  York  Authority, 
which  operates  the  4,900-acre 
terminal,  told  the  assemblage: 

“I  would  like  to  thank  the  New 
York  Journal-American  and  its 
publisher,  Kingsbury  Smith, 


for  their  initiative  in  putting 
forward  the  idea  of  renaming 
this  airport  in  honor  of  John  F. 
Kennedy.  We  can  pay  no  more 
fitting  tribute  to  him  than  to 
have  his  name  forever  grace 
this  air  gateway  to  the  United 
States.” 

Public  support  for  changing 
the  airport  name  came  as  soon 
as  the  Hearst  newspaper’s  edi¬ 
torial  was  publish^  Nov.  25. 
Pledges  of  backing  from  key 
public  officials  had  been  obtained 
by  the  newspaper. 

Mr.  Smith  told  E&P  how  tlie 
idea  was  conceived  and  executed : 

Gty  Editor  Picked  It 

“During  the  sad  Sunday  of 
that  tragic  weekend  when  the 
nation  stood  stunned  by  the 
shock  of  the  assassination,  I  was 
at  home. 

“A  phone  call  informed  me 
that  William  Nugent,  a  Garden 
City  resident,  wished  to  suggest 
that  the  Journal-American  spon¬ 
sor  a  move  to  have  a  prominent 


New  York  landmark  named 
after  President  Kennedy. 

“I  contacted  our  editors,  and 
discus.sed  what  landmark  would 
be  symbolic  of  the  spirit  of  the 
great  and  gallant  leader  who  had 
i Inspired  so  much  hope  at  home 
and  abroad  for  a  l)etter  world. 

“Our  city  editor,  Edward  A. 
Mahar,  suggested  that  Idlewild 
Airport,  linking  America  with 
the  rest  of  the  world,  would  be 
the  ideal  site. 

“We  agreed,  and  I  then  tele¬ 
phoned  Mr.  Austin  Tobin,  execu¬ 
tive  director  of  the  Port  Author¬ 
ity.  He  thought  it  an  excellent 
idea  and  proceeded  immediately 
to  contact  Mr.  Colt  and  other 
members  of  the  Authority.  With¬ 
in  a  short  time,  Mr.  Tobin  called 
back  to  say  the  Port  Authority 
would  support  the  proposal  pro¬ 
viding  Mayor  Wagner,  Gover¬ 
nor  Rockefeller  and  Governor 
Hughes  of  Ne?w  Jersey  all 
agreed. 

“When  I  contacted  the  Mayor, 
he  said  he  was  certainly  in  favor 
of  it  providing  it  met  with  the 
approval  of  the  late  President’s 
family. 

“Governors  Rockefeller  and 
Hughes  also  gave  me  as.surances 
of  their  support. 

“With  this  encouragement,  the 
Journal-American  brought  the 
proposal  to  the  attention  of  the 
public  on  Memorial  Monday.” 

The  necessary  legislation  was 


introduced  in  the  City  Council 
and  it  receiv'ed  the  unanimous 
support  of  the  25  members  of 
the  Council.  It  was  signed  into 
law  by  Mayor  Wagner  on  Dec. 
19.” 

Both  of  the  city’s  two  major 
airports  now  bear  names  first 
suggested  by  the  Journal-Amer¬ 
ican. 

In  1939,  just  prior  to  the  dedi¬ 
cation  of  the  $40,000,000  instal¬ 
lation  then  known  as  North 
Beach  Airport,  the  newspaper 
suggested  the  name  should  be 
LaGuardia  Airport  in  honor  of 
Mayor  Fiorello  H.  LaGuardia. 
Legislation  to  do  so  followed 
quickly. 

Davis  Leaves  Banking 

Beaumont,  Texas 

O.  Eugene  Davis  has  retired 
as  executive  vicepresident  of 
First  Security  National  Bank 
and  will  devote  his  full  time  to 
being  president  of  the  Enter¬ 
prise  Company,  a  position  he  has 
held  since  1949. 

• 

J.  Ernest  Spare,  71 

Relvding,  Pa. 

J.  Ernest  Spare,  71,  a  news¬ 
paperman  for  54  years,  died  here 
Dec.  25  in  his  sleep.  He  was  wire 
editor  of  the  Reading  Eagle.  He 
started  as  a  reporter  on  the 
Pottstotvn  News  in  1909. 


“HOW  SANDY  WINS  CHILD  READERS  &  COMDATS  TV” 


Nearly  2,000,000  (mostly  newspaper  readers)  die  each  year!  SANDY  is  the  best  comic 
to  “recruit”  new  child  readers  to  replace  them  &  combat  TV.  Here’s  why: 

(1)  SANDY  is  a  “visual”,  not  a  “verbal”,  dialogue  comic.  Tots  enjoy  it! 

(2)  Grade  schoolers  dislike  “lovey-dovey”  comics.  Those  appeal  at  age  16. 

(3)  Children  want  CONTINUED  plots!  (That’s  why  Comic  Books  sell  in  millions). 

(4)  Children  prefer  brief  “balloons”.  SANDY  restores  comics  to  CHILDREN ! 
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A  FAIRCHILD  EXCLUSIVE- 


64  Keys  on  Every  TTS  Multiface  Perforator! 


And  64  keys  is  what  you  need  for  the 
full  utilization  of  all  the  code  combina¬ 
tions  available  in  6-channel  tape. 

MORE  PRODUCTION  -  Control  is  from 
the  keyboard!  In  addition  to  providing 
all  the  characters  in  the  alphabet,  the 
figures,  points  and  spaces— the  Teletype- 
setter*'  Multiface  Perforator  also  codes 
thirteen  separate  functions  into  the 
tape,  all  from  the  touch  system  key¬ 
board  layout,  with  no  stop  in  keyboard¬ 
ing  rhythm.  And  the  TTS'^  operator 
can  accurately  correct  his  own  errors 
with  the  “rubout.” 


Keyboard-coded  tape  will  automati¬ 
cally  program  linecasting  machines  to: 

•  assemble  •  mix 

•  elevate  •  stop 

•  quad  •  recast 

•  rail  •  open  the  knife  block 

•  insert  cut-off  rules  •  place  guide  lines 

Tape  produced  by  Fairchild  Perfora¬ 
tors  can  also  be  used  for  transmission 
to  other  points,  for  producing  hard  copy 
from  a  page  printer,  and,  through  the 
TTS  Selective  AHotter,  for  the  auto¬ 


matic  selection  of  a  matching  linecast¬ 
ing  machine  setup.  Add  it  up  and  you’ll 
see  why  the  Fairchild  TTS  Multiface 
Perforator  is  the  fastest,  most  versatile 
yet  designed  for  preparing  tape  for  the 
automatic  operation  of  linecasting  ma¬ 
chines.  It’s  just  one  of  the  matched 
components  in  the  TTS  System  for  pro¬ 
ducing  more  type  in  less  time. 

If  you  don’t  have  TTS,  you  are  not 
getting  the  most  out  of  your  composing 
room  operation.  To  find  out  how  to 
lower  costs  and  increase  your  produc¬ 
tion,  mail  the  coupon  today! 


GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES;  EASTCHESTER,  N.Y,  •  LOS  ANGELES  •  ATLANTA  •  CHICAGO  • 
OVERSEAS;  FAIRCHILD  CAMERA  EN  INSTRUMENTEN  MU.,  N.  V.  AMSTERDAM 


Fairchild  Graphic  Equipment,  Dept.  TTS-19 
221  Fairchild  Avenue,  Plainview.  L.  I.,  N.Y. 

□  Please  send  me  complete  information  on  TTS 

□  Please  have  a  TTS  Production  Engineer  call 

Name _ 

Company _ 

Street _ 

City _ Zone _ 
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SYMMCATES 


United 

FEATURE 

SYNDICATE  JNC. 


FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILUAM  S.  WHITE 


COMMENTARY  COLUMNS 


INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 


SPECIALTY  COLUMNS 


BY  GEORGE 
Humorous  Advice 
WILUAM  A.  DOYLE 
Daily  investor 
MOUY  MAYFIELD 
Personal  Problems 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modem  Manners 
JOEWILUAMS 
Sports 


VARIETY  FEATURES 


LITTU  PEOPLE'S  PUZZLE  D 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

"THE  PEOPLE  SPEAK” 
MUTUAL  FUNDS- 

INVESTMENT  COMPANIES 
SPOTUTE  SERIES 
CROSSWORDS,  DAILY  &  SUNDAY 


COMIC  STRIPS 


ABBIE  AN*  SLATS  D/S 
BLAST  BLAIR  D 
DAVY  JONES  D 
FERO*NAND  D/S 
GORDO  D/S 
U'L  ABNER  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZIRITZ  S 
CAPTAIN  AND  THE  KIDS  S 


PANELS 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 

HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S  * 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS- 
ANTIQUESFAIR  S 
TICKER  TOONS  O 


UNITED  FEATURE  SYNDICATE.  INC., 
22D  East42iMl  St..NewYork17.N.Y. 
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Dr.  Walker 
Does  Series 
For  Lent 

A  special  series  of  inspira¬ 
tional  articles  by  Dr.  Harold 
Blake  Walker,  eminent  clerfjy- 
man  and  author,  is  beinp  made 
available  for  newspapers  for  the 
40  days  of  Lent  by  the  Chicago 
Tribune-New  York  News  Syndi¬ 
cate. 

Dr.  Walker’s  regular  daily 
column,  “Living  Faith,”  and  his 
Sunday  column,  “Looking  Up  At 
Life,”  have  been  distributed  for 
many  years  by  the  Chicago 
Tribune-New  York  News  Syndi¬ 
cate. 

The  new  series  starts  Feb.  12, 
Ash  Wednesday,  and  will  con¬ 
sider  some  of  the  creative  con¬ 
tradictions  of  the  Christian 
faith  that  bear  upon  contem¬ 
porary  life  and  history. 

Mural  Inspiration 

Experience  as  a  clergyman, 
educator,  author  and  student  of 
life  are  the  qualifications  Dr. 
Walker  brings  to  his  syndicated 
column  of  practical  moral  in¬ 
spiration.  He  has  a  warmhearted 
literary  style  and  makes  use  of 
the  combined  forces  of  modem 
psycholog>’,  applied  theology  and 
ordinary  common  sense  in  point¬ 
ing  the  way  to  a  happy  and 
successful  life  in  the  turbulent 
world  of  the  1960’s. 

Bom  in  Denver,  Colo.,  May  7, 

:  1904,  Dr.  Walker  earned  his 
A.B.  degree  from  the  Univer- 
[  sity  of  Denver  in  1925  and  went 
on  to  Boston  University,  where 
he  received  his  A.M.  degree  in 
1927.  In  1932,  he  won  his  B.D. 
from  McCormick  Theological 
Seminary  in  Chicago.  He  is  also 
recipient  of  the  D.D.  degree  from 
Emporia  College  (Kansas),  and 
the  University  of  Denver,  and 
of  the  degree  of  Doctor  of 
j  Letters  of  Humanity  from  Lake 
Forrest  College  (Illinois). 

As  a  member  of  the  active 
pastorate.  Dr.  Walker  has  min- 
1  istered  to  congregations  in  Illi¬ 
nois,  New  York  and  Oklahoma, 
and  is  currently  with  the  First 
Presbyterian  Church,  Evanston, 
Ill.  He  is  president  of  the  board 
of  directors  of  McCormick  Theo¬ 
logical  Seminary  in  Chicago  and 
lecturer  in  homiletics  at  the 
,  same  institution.  He  ser\'es  or 
I  has  served  on  the  Board  of  For¬ 
eign  Missions,  Presbyterian 
;  Church,  U.S.A.,  the  National 
I  Commission  on  Evangelism,  the 
1  Commission  on  Ecumenical  Mis- 
i  sion  and  Relations  and  the  Com- 
I  mission  on  Consolidations.  He  is 


Dr.  Harold  Blake  Walker 


a  member  of  the  American  Theo¬ 
logical  Society,  Blue  Lodge 
(Masonic),  Scottish  Rite, 
Shrine,  Chicago  Cleric,  Pi  Kap¬ 
pa  Alpha  Fraternity,  DeMolay 
Legion  of  Honor,  Chicago  Uni¬ 
versity  Club  and  the  Evanston 
University  Club. 

From  1927  to  1930,  Dr. 
Walker  was  editor  and  writer 
for  the  Associated  Press  in 
Kansas  City.  As  author  of  such 
books  as  “Going  God’s  Way” 
(1946),  “Ladder  of  Light” 
(1951),  “Upper  Room  on  Main 
Street”  (1954),  “Power  to  Man¬ 
age  Yourself”  (1956),  and  co¬ 
author  of  “Venture  of  Faith” 
(1959),  Dr.  Walker  has  achieved 
stature  in  the  literary  field.  He 
is  also  a  contributor  to  the 
Pulpit  Digest  and  the  Christian 
Century  Pulpit. 

In  1950,  and  again  in  1956, 
Dr.  Walker  won  the  Freedoms 
Foundation  Sermon  Prize,  and 
in  1958  he  received  the  Dis¬ 
tinguished  Citizenship  Award, 
Denver,  Colo. 

Dr.  Walker  married  Mary 
Alice  Corder  in  1930.  They  have 
three  sons  and  reside  in  Evans¬ 
ton,  III. 

*  * 

High  Official 
Delivers  Copy 

Vice  President  Emmanuel 
Pelaez  of  the  Philippines  fiew 
into  San  Francisco  with  some 
copy  from  San  Francisco  Chron¬ 
icle  Features  Syndicate  column¬ 
ist  Stanton  Delaplane  and 
turned  it  over  to  the  columnist’s 
secretary.  Novella  O’Hara,  who 
was  waiting  at  the  airport  to 
greet  him  with  Mayor  George 
Christopher  and  other  digni¬ 
taries.  Miss  O’Hara,  in  turn 
gave  him  a  copy  of  Mr.  Dela- 
plane’s  new  book,  “Pacific  Path¬ 
ways.”  “I’m  probably  the  high¬ 
est-salaried  copy  boy  in  the 
world,”  remarked  Mr.  Palaez  as 
he  delivered  the  column  copy. 


syndicate 
^  entences 

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIH^^  Hill 

Gene  Barry  plans  a  60-minute 
tv  series  called  “Apartment  3G,” 
based  on  a  comic  strip  by  Nick 
Dallis  with  filming  to  begin 
early  in  January. 

Tommy  Armour,  who  writes 
the  Chicago  Tribune-New  York 
News  Syndicate’s  “Play  Better 
Golf”  column,  was  signed  to 
narrate  the  new  CBS  golf  clas¬ 
sic,  “Match  Play  Event,”  which 
will  be  televised  weekends  for 
16  weeks. 

Henry  J.  Taylor,  United  Fea¬ 
ture  Syndicate  columnist,  spoke 
at  a  Columbia  University  Alum¬ 
ni  Federation  luncheon  Dec.  30. 
Greeting  him  were  Bishop  Ful¬ 
ton  J.  Sheen,  who  writes  a  col¬ 
umn  for  the  George  Matthew 
Adams  Service,  and  Senator 
Kenneth  B.  Keating  (R.-N.Y.). 

Hedda  Hopper,  Hollywood  col¬ 
umnist  for  the  Chicago  Tribune- 
New  York  News  Syndicate,  was 
feted  at  a  luncheon  given  by  the 
women  of  Beverly  Hills  and  Bel- 
Air  and  presented  with  the 
Beverly  Hills  Community  Citi¬ 
zenship  Award.  The  Soroptimist 
Club  honors  Miss  Hopper  Jan. 
29  with  a  luncheon  to  pay  trib¬ 
ute  to  her  for  her  accomplish¬ 
ments  in  business  as  well  as 
leadership  and  service  to  the 
community. 

“Old  Snort,”  ornery  wild  boar 
of  the  King  Features  Syndicate 
“Snuffy  Smith”  strip  by  Fred 
Lasswell,  recently  was  elected 
official  mascot  of  the  Chilhowee 
Rod  and  Gun  Club  of  McMinn 
County,  Tennessee.  He  should 
feel  right  at  home  there;  the 
club  is  located  very  close  to  the 
Tellico  Wildlife  Management 
Area  of  Eastern  Tennessee,  the 
original  home  of  the  European 
Wild  Boar  in  this  country. 
Among  big  game  hunters  the 
wild  boar  is  considei*ed  one  of 
the  most  ferocious  when  cor¬ 
nered  and  the  Chilhowee  Club, 
through  its  secretary.  Bill 
Baskett,  verifies  this  in  a  note 
to  Lasswell,  “Many  of  our 
members  say  they  have  indeed 
met  ‘Old  Snort’  and  have  found 
him  to  be  as  tough  and  mean  as 
you  so  colorfully  create  him  in 
your  comic  strip.  He  is  our 
favorite  and  we  would  like  to 
see  more  of  his  adventures.”  A 
large  original  rendering  of  “Old 
Snort”  in  action,  a  personal  gift 
of  Fred  Lasswell,  now  holds  a 
place  of  honor  in  the  Club’s 
rooms  in  Athens,  Tenn. 


EDITOR  ac  PUBLISHER  for  January  4,  1964 


fi 


I 


1 


announcing. . . 

THE  AMERICAN 
MEDICAL 
ASSOCIATION'S 

liilmedical 
jouma  ism 
#  awards  J 

. ,  .to  recognize  journalism  that  contributes  to  a  better  public 
understanding  of  medicine  and  health  in  the  United  States. 


CATEGORIES  OF  COMPETITION 

1 —  NEWSPAPERS:  For  a  distinguished  example 
of  a  news  or  feature  story  or  series  in  a  United 
States  newspaper  of  general  circulation  pub¬ 
lished  daily,  Sunday  or  at  least  once  a  week. 

2 —  MAGAZINES:  For  a  distinguished  example  of 
an  article  or  series  in  a  United  States  magazine 
of  general  circulation  published  weekly,  monthly, 
quarterly  or  at  other  regular  intervals. 

3 —  EDITORIAL:  For  a  distinguished  example  of 
editorial  writing  in  a  United  States  newspaper 
of  general  circulation  published  daily,  Sunday 
or  at  least  once  a  week. 

4 —  RADIO:  For  a  distinguished  example  of  report¬ 
ing  on  medicine  or  health  on  a  United  States 
radio  station  or  network. 

5 —  TELEVISION:  For  a  distinguished  example  of 
reporting  on  medicine  or  health  on  a  United 
States  television  station  or  network. 

The  awards  will  not  be  given  for  work,  however 
excellent,  that  involves  primarily  the  relaying  of 
medical  knowledge  to  the  medical  profession  and 
to  allied  professions.  Members  of  the  medical 
profession,  medical  associations  and  their  em¬ 
ployees  are  not  eligible. 

AWARDS  AND  PRESENTATION 

The  award  in  each  of  the  five  categories  will 
consist  of  $1,000  and  an  appropriately  inscribed 
plaque.The  awards  will  be  presented  at  a  time  and 
place  to  be  selected  by  the  Awards  Committee. 


GENERAL  RULES 

1—  Deadline  for  receipt  of  all  entries  is  February  1, 1965,  although 
entries  may  be  submitted  at  any  time  prior  to  that  date. 

2—  Entries  must  have  been  published  or  broadcast  during  the 
calendar  year  of  1964. 

3—  Entries  for  newspaper  and  magazine  articles  must  be  sub¬ 
mitted  in  triplicate,  at  least  one  copy  of  which  must  be  a  tear 
sheet,  validating  the  date  of  publication  and  showing  the  mate¬ 
rial  as  it  appeared  when  presented  to  the  public. 

4—  Entries  for  radio  or  television  must  consist  of  three  copies  of 
the  complete  script  and  a  200-word  summary  of  the  script.  Tele¬ 
vision  entries  must  be  accompanied  by  a  16mm  film  with  sound 
recording  or  a  kinescope.  Radio  entries  must  be  accompanied 
by  a  transcription  or  an  audio  tape  of  the  show. 

5—  All  entries  should  be  submitted  in  simple,  legible  form. 
Elaborateness  of  presentation  will  not  be  a  factor  in  the  judging. 

6—  Awards  will  be  announced  April  15,  1%5. 

7—  An  entrant  may  make  as  many  entries  as  he  wishes. 

8 —  An  entrant  may  receive  more  than  one  award  or  the  same 
award  in  subsequent  years. 

9—  Radio  and  television  films,  tapes  or  kinescopes  will  be  re¬ 
turned  if  requested.  Other  entries  will  not  be  returned. 

10—  All  entries  must  be  accompanied  by  the  following  informa¬ 
tion:  Title  of  entry,  writer  or  producer,  publication  in  which  arti¬ 
cle  appeared  or  station  or  network  over  which  program  was 
broadcast,  date  entry  was  published  or  broadcast,  category  for 
which  entry  is  submitted,  name,  address,  and  title  of  person 
submitting  entry. 

JUDGING  OF  ENTRIES 

Entries  will  be  judged  on  a  basis  of  accuracy,  significance, 
quality,  public  interest,  and  impact.  The  1964  Medical  Journalism 
Awards  Committee  will  include  outstanding  members  of  the 
publishing  industry,  radio  and  television  industry  and  the  medi¬ 
cal  profession. 

All  entries  must  be  sent  to  the  1964  Medical  Journalism 
Awards  Committee.  American  Medical  Association,  535 
North  Dearborn  St..  Chicago.  Illinois  60610.  Awards 
subject  to  state,  federal  and  other  applicable  laws. 
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Linage 


1963 


AKRON.  OHIO 

Beacon  Journal-e . 2,S32,523 

IBeacon  Journal-S  .  913,475 


2,533,479 

893,484 


Grand  Total 

3,445.998 

3,426,965 

ALBANY, 

N.  Y. 

‘Knickerbocker- 

News-e 

1,218.154 

1,362,137 

Times  Union-m 

1,300,924 

1,329,352 

§Timas  Union-S  . 

695.043 

636.425 

Grand  Total  . 

3,214.121 

3,327,914 

ALBUQUERQUE,  N.  M 

Journal-m  . 

1,850,963 

1.801.242 

|Journal-S 

495,337 

458,635 

iribuntwe  . 

1,732,866 

1,825,804 

Grand  Total  . 

4,079,166 

4,085,681 

ATLANTA,  GA. 

Constitution-M 

1,910,670 

1,997,132 

Journal-e  . 

2,615,204 

2,718,349 

Journal  & 

Constitution-S . 

1,171,918 

1,058,138 

Grand  Total 

5,697,792 

5,773,619 

ATLANTIC  CITY.  N.  J 

Press-m 

971,122 

975,540 

‘Press-S 

198,108 

231,699 

Grand  Total 

1,169,230 

1,207,239 

BALTIMORE.  MD. 

§American-S 

668,041 

558,585 

News-Post-e 

1,644,703 

1,722,175 

Sun-m  . 

1.460.665 

1,502,519 

Sun-e 

2,439,894 

2.641.725 

(Sun-S  . 

1,525,402 

1,578,414 

Grand  Total  . 

7,738,705 

8,003,418 

BANGOR 

ME. 

News-m 

869,029 

940,700 

BINGHAMTON,  N.  Y. 

Press-e 

1,624,853 

1,760,550 

|Press-S 

411.358 

464,244 

Sun-Bulletin-m 

612,085 

692,804 

Grand  Total 

2,648,296 

2,917.598 

BIRMINGHAM.  ALA. 

Post-Herala-m 

943,575 

1,115,332 

1,724.034 

2.072.620 

(News-S 

806,296 

804,949 

Grand  Total 

3,473,905 

3,992,901 

NOTE:  Part  run  adv 

includes 

1963—1,724.034  (  40,820). 
241). 

1962—2,072,620  (48,- 

BOISE.  IDAHO 

Statesman-m 

1,047,890 

1,073  278 

*Statesmdn-S 

287,549 

266’07l 

Grand  Total 

1.335.439 

1.339  349 

NOTE:  Statesman  Morn,  and  Eve  sold 

only  in  combination.  Linage  of  one  edition 

(Morn.}  only  is  shown. 

BOSTON, 

MASS. 

Record  American-d 

817.513 

827,813 

Advertiser-$ 

280,436 

309,045 

Globe-e . 

Globe-m 

1,606,324 

1,786,347 

1,655,242 

1.683.463 

^Globe-S 

1,137,762 

1,252,534 

Herald-m 

1.607.423 

1,557,815 

(Herald-S 

1,176,836 

1,065,475 

Traveler-e 

1,522,041 

1,545,529 

Grand  Total  .  9,884,682  9,896,916 

IMPORTANT  NOTICE 

The  linage  tabulations  shown  here  have 
been  compiled  by  Media  Records  Inc.  for 
exclusive  publication  by  Editor  &  Publisher. 
They  may  not  be  printed  or  Published  in 
any  form  without  explicit  permission  from 
Media  Records.  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records,  November  1963  Linages: 
‘Includes  30,918  lines  FAMILY  WEEKLY 
tincludes  41,716  lines  THIS  WEEK 
§lncludes  33,138  lines  PARADE 
(Includes  106.352  lines  WEEKEND  MAGA¬ 
ZINE. 

NOTE:  American  Weekly  discontinued 
publishing  after  the  September  I,  1963 
issue. 


1963  1962 

BUFFALO,  N.  Y. 

Courier  Express-m  .  1,371,322  1,422,632 

^Courier  Express-S  1,001,979  970,874 

(Evening  News-e  .  2,456,443  2,474,820 

Grand  Total .  4,829,744  4,868,326 

NOTE:  Part  run  adv.  includes:  Evening 
News-e  1963—2,456,443  (19,712). 

CAMDEN,  N.  J. 

Courier-Post-e  1,862,662  1,835,651 

CHARLESTON.  W.  VA. 

Mail-e  1,124,579  1,160,160 

Gaiette-m  .  1,158,222  1,168,279 

§Gdiette-Mail-S  .  309,577  433,191 


1963 


1962 


Grand  Total 


Grand  Total  . 11.583.246  11.587,573 

NOTE:  Part  run  adv.  includes:  Tribune-m 
1963—3,751,319  (453,062).  1962—3,600,644 

(547,723).  Tribune-S  1963—1,743,240  (454,- 
828).  1962-1,855.167  (459,655).  Sun-Times-S 
1963—813,048  (155,261).  1962—839.370  (121,- 
609). 

CINCINNATI,  OHIO 


Enquirer-m . 

.  2,217,167 

2,321,091 

(Enquirer-S  . 

1,399,725 

1,297,730 

Post  &  Times-Star-e 

2,273,569 

2,330,159 

Grand  Totai  . 

.  5,890,461 

5,948,980 

CLEVELAND,  OHIO 

1763 

1962 

Plain  Dealer-m  . 

.  2,682,909 

2.688.448 

(Plain  Dealer-S  . 

,  1,550,939 

1,727,038 

Press  and  News-e  . 

2,861,373 

3,081,656 

Grand  Total  . 

7,095,221 

7,497,142 

NOTE:  Part  run  adv. 

includes: 

Press  and 

News-e  1963-2,861,373 
081,656  (246,427). 

(234,933). 

1962-3,- 

(‘1  Plain-Dealer  and 

Press  and 

News  on 

strike  November  30,  1962. 

COLUMBUS,  OHIO 

Dispatch-e  . 

2,601,391 

2,585,734 

Dispatch-S  . 

1,300,328 

1,187,836 

Citizen-Journal-m  . 

1.048,367 

1,080,456 

Star-w  . 

56,823 

43,686 

G.'and  Total  . 

5,006,909 

4,897,712 

DALLAS, 

TEX. 

News-m  . 

2,286,442 

2,532,000 

(News-S  . 

674,306 

769,102 

Times-Herald-e  . 

2,528,772 

2.578.889 

§Times  Herald-S  . 

682,019 

815,891 

Grand  Total  . 

6,171,539 

6,695,882 

NOTE:  Part  run  adv.  includes:  Times 

Herald-e  1963—2,528,772  (40,077). 
578,889  (  67,459). 

1962-2,- 

DAYTON, 

OHIO 

Journal-Herald-m  .... 

.  2,011,703 

2,032,545 

News-e 

.  2,149,856 

2,333,597 

§News-S 

670,199 

690,391 

Grand  Total  . 

.  4,831,758 

5,056,533 

,  DENVER. 

COLO. 

Rocky  Mt.  News-m  .  . 

2,269,289 

2,038,135 

§Rocky  Mt.  News-S  . . 

434,510 

478,982 

Fost-e  . 

2,544.905 

2,564,124 

(Post-S 

965,859 

1,028,019 

Grand  Total  . 

6,214,563 

6,109,260 

NOTE:  Part  run  adv. 

includes: 

Post-e  2,- 

544,905  (213,288).  1962- 

-2,564,124 

(143,765). 

DES  MOINES,  IOWA 

Register-m  . 

619,786 

689,651 

Tribune-e  . 

.  1.094.840 

1,032,550 

(Register-S  . . 

489,375 

484, 142 

Giand  Total  . 

2,204,001 

2,206,343 

DETROIT, 

MICH. 

Free  Press-m  . 

1,748.068 

1,722,942 

§Free  Press-S  . 

535,894 

817,864 

News-e 

.  2,871,381 

2,822,152 

fNews-S  . 

.  1,283,478 

1,201,990 

NOTE:  Part  run  adv.  includes:  Free 
Press-m  1963—1,748,068  (  204.321).  1962— 

1,722,942  (  278,638).  Free  Press-S  1963  — 
535,894  (47,188).  1962—817,864  (  356,260). 

News-e  1963  —  2,871,381  (219,423).  1962  — 

2,822.152  (170,938).  News-S  1963—1,283.478 
(134,749).  1962—1,201,990  (  98,682). 


ELMIRA,  N.  Y. 

Advertiser-m  . 

Star  Gaictte-e  .  . 

Star  Gai.  &  Adv.-d  . .  949,630 

•Telegram-S  .  254,801 

Star  Gaiette  & 

Advertiser-Sat  . 


2,592,378  2,761,630 


CHARLOTTE.  N.  C. 

News-e  1. 188.192  1,254.333 

Observer-m  .  1,912,199  1,932,352 

fObserver-S  .  609,971  612,631 

Grand  Total  .  3,710,362  3,799,316 

CHICAGO,  ILL. 

Tribune-m  .  3,751,319  3,600,644 

Tribune-S  .  1,743,240 

(Daily  News-e  .  2,029,292 

American-e  .  883,023 

American-S  564,662 

Sun-Times-m  .  1,798,662 

§Sun-Times-S  .  813,048 


520,894 

868,751 


325, 5SC 
94,499 


Grand  Total  .  1,204.431  1,809,724 

NOTE:  Advertiser  Morning  &  Star  Ga¬ 

zette  Evening  merged  to  a  Daily  edition 
effective  February  I,  1963. 

EL  PASO,  TEX. 

Times-m  .  1,470,398  i,5IO,234 

§Times-S  .  367,400  425.006 

Herald-Post-e  .  1,373,463  1,509,519 


1,855,167 
2,184,577 
1,002,591 
317,624 
i. 787,600 
839,370 


Grand  Total  .  3,211,261  3,444,759 

ERIE.  PA. 

Times-o  .  1,412,600  1,445,909 

|Times-News-S  .  411,225  481,696 

Grand  Total  1,823,825  1,927,605 

NOTE:  The  News,  Morning,  and  the 
Times,  Evening,  are  sold  in  optional  com¬ 
bination.  The  linage  of  one  edition,  the 
Times,  Evening  is  shown. 

EUGENE.  ORE. 

Register  Guard-e  .  1,340,172  I.365.i96 

‘Register  Guard-S  .  321,537  309,170 


Grand  Total  .  1.661,709  1,674,366 

Herald-e 


EVERETT,  WASH. 

.  1,120,682 


FALL  RIVER.  MASS. 


Herald 

News-e  . 

..  1,149,957 

1,082,817 

FORT  WAYNE.  IND. 

Journal  Gazette-m 
§Journal  Gazette-S 
News  Sentinel-e  . 

.  1,401,146 
541,288 
.  2,001,354 

1,320,591 

537,379 

1,903,374 

Grand 

Total  . 

. .  3,943,788 

3,761,344 

FORT  LAUDERDALE,  FLA. 

•News-e  .  2,171,664  . 

News-S  .  723,149  . 

News-Sat  .  376,793  . 


Grand  Total  .  3,271,606  . 

NOTE:  (‘)  Published  5  days  a  week  only. 


FORT  WORTH.  TEX. 


Star-Telegram-m 

998,459 

979,782 

Star-Telegram-e  . 

.  1,917,438 

2,136,509 

6Star-Telegram-S  . 

709,951 

804,699 

Press-e  . 

544,993 

464,822 

Press-S  . 

161,578 

128,842 

Grand  Total  . 

4,322,419 

4,514.654 

NOTE:  Press  Evening  published 
week  only. 

5  days  a 

FRESNO, 

CALIF. 

Bee-e  . 

.  1,547,549 

1,538,895 

§Bee-S  . 

.  581,225 

587,581 

Grand  Total  . 

2,128,774 

2,126,476 

GARY, 

IND. 

Post-Tribune-e  . 

. .  1,617,632 

1,616,917 

•Post-Tribune-S  . 

.  548,202 

446,617 

Grand  Total  . 

.  2,165,834 

2,063,534 

GLENS  FALLS,  N.  Y. 

Post-Star  (See  Note) 

.  747,709 

852,246 

NOTE:  Post-Star  Morning  sold  in  com¬ 
bination  with  Times  Evening.  Linage  of 
one  edition,  Post-Star  Morning,  only  is 
given. 

GRAND  RAPIDS,  MICH. 

Press-e  .  2,234,989  2,320,950 

(Pre$s-S  .  519,341  537,805 


Grand  Total  .  2,754,330  2,858.755 

HACKENSACK.  N.  J. 

Record-e  .  2,328,436  2,349,273 

NOTE:  Part  run  adv.  includes:  Record-e 

1963  —  2,328,436  (95,774).  1962  —  2,349,273 

(48,507). 

HAMMOND,  IND. 

Times-e  .  1,518,542  1,509,403 

Times-S  .  479,648  465,195 


Grand  Total  .  1,998,190  1,974,598 

-  -  NOTE:  Times  Evening  published  five  days 

6,438,821  6,564,948  a  week  only. 

EDITOR  8^  PUB 


1963 

HARRISBURG,  PA. 

Patroit-m  .  1,498,836  1,633  097 

IPatriot  News-S  .  471,513  503,783 

Grand  Total  .  1,970,349  2,136.680 

HARTFORD,  CONN. 

Courant-m  . 1,253,286  1,269  138 

§Courant-S  753,169  861,121 

(Times-e  .  2,153,639  2,361,879 

Grand  Total  .  4,160,094  4,492,138 

HAVERHILL,  MASS. 

Journal-e  .  261,269  303,198 

HONOLULU,  HAWAII 

Advertiser-m  .  1,352,337  1,266,492 

Star-Bulletin-e  .  1,685,181  l,907.69| 

‘Star-Bulletin  & 

Advertiser-S  .  495,726  536,485 

Grand  Total  .  3,533,244  3,710,668 

HOUSTON,  TEX. 

Chronicle-e  .  2,878,160  3,020,102 

§Chronicle-S  .  1,142,500  1,115,649 

Fost-m  .  2,432,186  2,559,818 

tPost-S  .  739,464  669,979 

Prass-e  .  544,041  686,501 

Grand  Total  .  7,736,351  8,052,049 

NOTE:  Part  run  adv.  includes:  Chroni¬ 
cle-e  1963—2,878,160  (114,599).  1962—3,020,. 
102  (171,106).  Chronicle-S  1963-1,142,500 
(16,635).  1962—1,115,649  (29,849).  Post-m 

1963—2,432,186  (80,675).  1962—2,559,818  (12,- 
443). 

INDIANAPOLIS,  IND. 

News-e  .  1,880,883  1,845,653 

Star-m  .  1,980,092  1,864,648 

tStar-S  .  1,123,498  1,209,648 

Times-e  .  856,757  922,466 

§Times-S  .  258,185  282,134 

Grand  Total  .  6,099,415  6,124,549 

JACKSON.  MISS. 

Clarion  Ledger-m  .  1,093,516  1,151,999 

kClarion  Ledger  S 

News-S  .  354,046  380,190 

Daily  News-e  .  1,070,207  1,129,811 

Grand  Total  .  2,517,769  2,662,000 

JACKSONVILLE,  FLA. 

Times-Union-m  .  2,377,021  2,538,972 

(Times-Union-S  .  662,125  628,587 

Journal-e  .  1,016,964  1,131,769 

Grand  Total  .  4,056,110  4,299,328 

JERSEY  CITY,  N.  J. 

Jersey  Journal-e  .  1,330,300  1,239,238 

NOTE:  Part  run  adv.  includes:  Jersey 
Journal-e  1963-1,330.000  (80,453).  1962— 

1,239,238  (92,948). 

KANSAS  CITY.  MO. 

Times-m  .  2,187,145  2,108,389 

star-e  .  1,539,201  1,617,383 

(Star-S  .  775,069  826,523 

Grand  Total  .  4,501,415  4,552,295 

KNOXVILLE,  TENN. 

Journal-m  .  861,159  694,491 

News-Senttnel-e  .  1,324,667  1,200,263 

§News-Sentinel-S  .  355,783  316,265 

Grand  Total  .  2,541,609  2,211,019 

LAWRENCE.  MASS. 

Eagle-Tribune-d  .  1,100,778  1,178,953 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  ...  1,233,438  1,271,513 

§Arkansas  Gazette-S  . . .  386,056  394,728 

Grand  Tot^l  .  1,619,494  1,666,241 

LONG  BEACH,  CALIF. 

Independent-m  .  2,172,586  2,167,326 

§lndependent  Press- 

Telegram-S  .  645,542  654,585 

Press-lelegram-e  .  2,225,227  2,203,743 

Grand  Total  .  5,043,355  5,025,654 

NOTE:  Part  run  adv.  includes:  Indepand- 
ent-m  1963—2,172,586  (161,017).  1962-2,- 

167,326  (278,947).  Pre$s-Telegram-e  1963— 
2,225,227  (161,017).  1962-2,203,743  (278,- 

947). 

LONG  ISLAND,  N.  Y. 

Newsday  Suffolk-e  .  2,433,813  2,587,852 

Newsday  Nassau-e  ....  2,677,818  2,834,655 

Grand  Total .  5,111,631  5,422,507 

LOS  ANGELES,  CALIF. 

Times-m  .  4,909,383  4,662,489 

L  I  S  H  E  R  for  January  4,  1964 
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1943  1942 

fTimes-S  .  3,051,547  2,954,523 

Htrald  Examinar-e  ....  2,108,729  2,054,587 
Harald  Examinar-S  _  771,732  758,747 


Grand  Total  . 10,841,39110,434,344 

*  NOTE:  Part  run  adv.  includas:  Timax-m 
I9i3  _  4,909,383  (432,034).  1942  —  4,442,489 
(493,050).  Timas-S  1943—3,051,547  (  894,923). 
1942-2,954.523  (909,744). 

LOUISVILLE.  KY. 

Courier  Journal-m  .  1,407,934  1,584,454 

Courier  Journal-S  .  885,244  913,223 

Times-e  .  1,488,782  1,459,277 


Grand  Total  .  4,181,944  4,158,954 

LOWELL,  HASS. 

Sun-e  .  828,054  841,354 

•Sun-S  .  304,801  224,494 

Grand  Total  .  1,134,855  1,047,857 

LYNN,  MASS. 

Itam-e  .  814,375  839,205 

I  MANCHESTER,  N.  H. 

Union  Leadar-d  .  914,272  944,923 

•Naws  S  .  244,947  277,104 

Grand  Total  .  1,179,239  1,242,027 

NOTE;  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  the  following  Mon¬ 
day  Union  Leader. 

MEMPHIS,  TENN. 

Commercial  Appaal-m  2,035,058  2,100,402 

(Commercial  Appaal-S  737,783  744,701 

Pras$-Scimitar-a  .  1,349,747  1,379,424 


Grand  Total  .  4.122.588  4.244,927 


MERIDEN.  CONN. 

Record  Journal 

(See  Note)  .  947,783  994,037 

NOTE;  Record  Morning  and  Journal  Eve¬ 
ning  are  sold  only  in  combination.  Linage 
of  one  edition.  Record  Morning  only  is 
shown. 


MIAMI,  FLA. 

Herald-m  .  3,921,802  3,744,452 

§Herald-S  .  1,402,943  1,335,847 

Naws-e  1,244,120  1,140,044 

(News-S  .  332,704  353,005 
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i.454  I 
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'43-  , 

278,- 


7,852 
1,455 

2,507 
2,489 

964 


Grand  Total  .  4,923,591  4,593,370 

NOTE:  Part  run  ad».  includes:  Herald-m 
1943  -  3,921.802  (  205,323).  1942  -  3,744,452 
(59,417).  Herald-S  1943—1,402,943  (83,741)4 
1942—1,335,847  (117,459). 

MILWAUKEE,  WIS. 


5entinel-m  .  935,178  883,541 

Journal-e  .  3,323,298  3,440,13/ 

(Journal-S  .  1,490,782  1,489,059 


Grand  Total  .  5,749,258  5,832,737 

MINNEAPOLIS,  MINN. 

Tribune-m  . 1,544,447  1,411,540 

Star-e  .  2,413,181  2,435,991 

(Tribune-S  .  1,271,077  1,245,504 


Grand  Total  .  5,448,705  5,493,037 

NOTE:  Part  run  adv.  includes:  Star-e 


1943  —  2,413.181  (287,224).  1942  -  2,435,991 
(213.742). 

MODESTO.  CALIF. 

Bee-e  897,482  875,934 

IBee-S  .  212,240  220,085 


Grand  Total  .  1,109,742  1,094,021 

NOTE:  Bee  Evening  published  5  days  a 

week  only. 

MONTREAL.  CANADA 

(•Star-e  . 2,839,704  2,859,489 

Gaiette-m  .  1,430,583  1,422,249 

La  Presse-e  .  3,031,295  3,123,392 

La  Patrie-S  .  123,129  145,010 


Grand  Total .  7.424.711  7,750.190 

NOTE;  (•)  Includes  WEEKEND  MAGA¬ 
ZINE  linage. 


MUNCIE, 

IND. 

Press-e  . 

1,028,293 

994,255 

5lar-m . 

1,065,224 

1,000,394 

•Star-S  . 

257,135 

261,295 

Grand  Total  . 

2,350,652 

2,257,944 

NASHVILLE, 

TENN. 

Banner-A . 

1,618,344 

1,704,724 

Tennessean'm  . 

1,674,498 

1,733,698 

Tennessedn*S  . 

617,987 

439,144 

Grand  Total  . 

3,910,829 

4,077,544 

NEW  BEDFORD.  MASS. 

Sf*ndard-Times-e  . 

1,034,920 

1,010,384 

$Standard-Times-S  . 

258,965 

279,450 

Srand  Total  .  1,293,885  1,289,834 

editor  ac  PUBLISHER 


1943 

1942 

NEW  HAVEN 

.  CONN. 

Journal  Couriar-m . 

854,491 

811,824 

Ragistar-e  . 

1,420,484 

1,479,105 

•Registar-S  . 

772,741 

782,877 

Register  t 

Journal-Courier-Sat  . . 

109,008 

78,943 

Grand  Total  . 

3,159,144 

3,152,771 

NEW  LONDON.  CONN. 

Day-e  . 

1,019,435 

1,038,459 

NEW  ORLEANS.  LA. 

Times-Picayune-m  . 

3,145,284 

3,114,448 

fTimes-Picayune-S  . 

1,001,258 

994,535 

States  &  Item-e . 

1,402,479 

1,298,128 

Grand  Total  . 

5,549,023 

5,409,311 

NEW  YORK, 

,  N.  Y. 

TImes-m  . 

2,855,224 

2,744,437 

Times-S  . 

2,971,822 

3,282,000 

Herald  Trtbune<ni  . 

922,553 

1,022,913 

(Herald  Tribuna-S  . 

740,479 

867,354 

Mirror-m  . 

1,127,484 

Mirror-S  . 

648,500 

News-m  . 

2,074,323 

1,544,780 

Naws-S  . 

1,809,215 

1 ,247,494 

JournaUAmerican-e  ... 

1,091,952 

998,733 

Journal-American-S  ... 

394,998 

370,203 

Post-e  . 

1,034,597 

1,197,447 

Post-S  . 

97,220 

104,014 

World  Telegram  &  Sun-e 

1,329,205 

1,411,794 

Grand  Total  . 15,345,588  14,411,547 

NOTE;  Post  Evening  published  5  days  a 
week  only.  Part  run  adv.  includes:  Mirror-m 

1942- 1,127,484  (251,890).  Mirror-S  1942— 

448,500  (241,431).  News-m  1943—2,074,323 
(1,089,354).  1942  —  1,544.780  (745,415). 

News-S  1943—1,809,215  (1,248,441).  1942— 

1,247,494  (809,322).  Journal  American-e 

1943  —1,091,952  (154,039).  1942  —  998,733 

(128,201).  Journal  American-S  1943 — 394,- 
998  (  43.414).  1942-370,203  (  84.125).  World 
Tel.  &  Sun-e  1943—1,329,205  (141,481).  1942 
—  1,411,794  (271,713).  Herald  Tribune-S 

1943— 760,479  (  45,574).  1942—847,354  (  90,- 

301).  Split  run  adv.  includes:  News-m 
259,809.  News-S  90,114. 

NEW  YORK  (9UEENSI.  N.  Y. 

Long  Island  Press-e  ..  1,527,487  1,428,704 
§Long  Island  Press-S  ..  444,975  781,344 


Grand  Total  .  2.174.442  2,410,048 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 
N.  Y. 

El  Diar!o-La  Prensa-m  .  324,192  . 

El  Diario-La  Prensa-S  . .  44,942  . 


Grand  Total .  391,154  . 

NEWBURGH.  N.  Y. 

News-e  .  893,170  . 

NOTE:  Part  run  adv.  includes:  News-e 
1943—893,170  (40,148). 

NEWPORT  NEWS.  VA. 

Press-m  .  1,590,293  1,580,041 

§Press-S  .  395,773  403,054 

Times-Herald-e  .  1,302,151  1,399,493 


Grand  Total  .  3,288,217  3,382,790 

NIAGARA  FALLS.  N.  Y. 

Gaiette-e  .  1,048,555  1,043,249 

•Gaiette-S  .  210,825  189,707 


Grand  Total  .  1,259,380  1,232,974 

NORFOLK,  VA. 

Ledger-Star-e  .  1,859,591  1,934,984 

Virginian-Pilot-m  .  2,470,112  2,472,574 

(Virginian-Pilot  &  Star-S  823,832  708,043 


Grand  Total  .  5,153,535  5,115,423 

NOTE:  Part  run  adv.  includes;  Ledger- 
Star-e  1943  —1,859,591  (485,445).  1942  — 

1,934,984  (  444,803).  Virginian-Pilot-m  1943— 
2,470,112  (455,973).  1942  —  2,472,574  (444,- 
052).  Virginian-Pilot  ft  Star-S  1943—823,832 
(154,999).  1942—708,043  (125,702). 

OAKLAND.  CALIF. 

Tribune-e  .  2,281,787  2,073,104 

§Tribune-S  .  843,380  829,«47 


Grand  Total  .  3,125,147  2,902,353 

NOTE;  Part  run  adv.  includes;  Tribune-e 

1943—3,125,147.  1942—2,073,104. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  1,401,474  1,418,550 

Oklahoman-S  .  514,053  497,440 

Times-e  .  1,403,190  1,584,015 


Grand  Total  .  3,320,719  3,502,225 

NOTE;  Part  run  adv.  includes:  Okla¬ 
homan-m  1943—1,401,474  (  52.959).  1942— 

1,418,550  (  55,522).  Times-e  1943—1,403,190 
(158,977).  1942-1,584,015  (221,474). 

for  January  4,  1964 


1943  1942 

OMAHA,  NEBR. 

World-Herald 

(Sea  Note)  .  1,541,494  1,438,079 

fWorld-Harald-S  .  749,439  849,424 


Grand  Total  .  2.311,333  2,487,503 

NOTE:  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of  only 
one  edition,  EVENING,  is  shown. 

ORLANDO,  FLA. 

Star-e  .  2,944,314  2,909,245 

Sentinel-m  .  2,944,314  2,909,245 

Sentinel-S  .  954,034  788,714 


Grand  Total  .  4,848,444  4,407,244 

NOTE:  Part  run  adv.  includes:  1943 — 
1.218,087.  !942— 1,055,434. 

PASADENA.  CALIF. 

Star-News-e  .  1,255,215  1,147,998 

§lndependent- 

Star  News-S  .  385,820  440,842 

Independant-m  .  1,234,942  1,153,032 


Grand  Total  .  2,877,997  2,741,872 

PAWTUCKET.  R.  I. 

Times-e  .  919,401  945,051 

PENSACOLA,  FLA. 

News-e  .  778,829  771,344 

Journal-m  .  1,248,472  1,382,787 

News-Journal-S  .  364,397  383,057 


Grand  Total  .  2,413,898  2,537,210 

PEORIA.  ILL. 

Journal  Star  (See  Note)  1,447,287  1,547,759 

§Journal  Star-S  402,985  470.911 

Grand  Total  1,870,272  2,038,470 

NOTE;  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
— is  shown. 


PHILADELPHIA.  PA. 

Bulletin-e  .  2,500,535 


Inquirar-m . 

1,940.819 

1,985.133 

Inquirer-S  . 

1,514,201 

1,708,968 

News-e  . 

899,872 

1,016,665 

Grand  Total  . 

7.595,977 

7,851,199 

NOTE:  Part  run  adv. 

includes: 

Bulletin-e 

1943  —  2,500  535  (179,410).  1962  - 

-  2,408,937 

(125,434).  Bulletin-S  1963—738.550  (130,174). 

1962—731,444  (70,483). 

Inquirer-i 

m  1963— 

1.940,819  (24.372).  1942- 

-1,985,133 

(18,910). 

Inquirar-S  1943-1,514,201  (55,013). 

PHOENIX. 

ARIZ. 

Republic.m  . 

3,044,248 

2.681.963 

fRepublic-S  . 

908,324 

904,250 

Gazette-e  . 

2,994,241 

2,683,435 

Grand  Total  ...  . 

6.970.815 

6,269,648 

PITTSBURGH.  PA. 

Post-Gaz.  S  Sun-Tel.-m 

1,412,844 

1,443,387 

Press-e  . 

2,111,725 

2,182,340 

t Press-S  . 

988,126 

1,039,104 

Grand  Total  . 

4,512,695 

4,644,831 

PORTLAND 

.  ORE. 

Oragonian-m  . 

2,291,684 

2,222.475 

6tOregonian-S  . 

839,273 

905,112 

Oregon  Journal-e  . 

757,528 

827,123 

Grand  Total  . 

3,938,485 

3,954,910 

NOTE:  Part  run  adv. 

includes: 

Oregon 

Journal-e  1943—757,528  (  20,274). 

PROVIDENCE,  R.  1. 

Bulietin-e  . 

1,596,605 

1,498,575 

Journal-m  . 

2,012,727 

2,065,968 

fJournal-S  . 

847,690 

874,541 

Grand  Total  . 

4,457,022 

4,639,084 

READING, 

,  PA. 

Eagle  (See  Note)  . 

1,221,603 

1,324,038 

§Eagle-S . 

448,613 

418,920 

Grand  Total . 

1,670,216 

1 ,742,958 

NOTE;  Eagle  Evening  and  Times  Morning 

sold  in  combination.  Linage  of 

one  edi- 

tion  (Eagle  Evening)  is  shown. 

RICHMOND.  VA. 

News  Leader-a  . 

2,012,600 

1,951,385 

Times  Dispatch-m  . 

1,888.576 

1,823,589 

(Times  Dispatch-S  . 

1,003,160 

971,195 

Grand  Total  . 

4,904,334 

4,744,149 

RIVERSIDE. 

CALIF. 

Press-Enterprise 

(See  Note)  . 

1,505,759 

1,554,479 

§Press-Entarprise-S  _ 

383,213 

344,054 

Grand  Total  . 

1,888,972 

1,902,533 

1943  1942 


NOTE;  Enterprise  Morning  and  Press 
Eve.  sold  in  combination.  Linage  of  one 
Edition,  Enterprise  Morning  is  shown.  Part 
run  adv.  includas;  Press-Enterprise  1943 — 
1,505,759  (  29,581).  1942-1,554,479  (  24,305). 

ROANOKE,  VA. 


Times-m  . 

1,174,324 

1,128,994 

§Times-S  . 

314,432 

342,253 

World-News-e  . 

1,155,318 

1,152,847 

Grand  Total  . 

2,444,274 

2,424,114 

ROCHESTER, 

,  N.  Y. 

Democrat  & 

Chronicle-m  . 

2,148,977 

2,098,949 

fDemocrat  A 

Chronicle-S  . 

892,924 

940,288 

Times-Union-e  . 

2,081,997 

2,105,414 

Grand  Total  . 

5,123,898 

5,144,873 

ROCKFORD 

.  ILL. 

Star  (See  Note)  . 

1,283,445 

1,333,417 

Star-S  . 

474,724 

513,544 

Grand  Total  . 

1,758,171 

1,847,183 

NOTE;  Star  Morning  and  Register-Repub¬ 
lic  Evening  sold  in  combination.  Linage 
of  only  one  edition  —  Star  Morning  —  is 
shown.  Star  Morning  published  five  weak 
days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,449,884  2,229,303 

§Bee-S  .  745,149  574,947 

Union-m  .  1,090,182  853,115 

•Union-S  .  334,402  277,151 


Grand  Total  .  4,821,437  3,934,514 

ST.  LOUIS.  MO. 

Globa-Democrat-m  _  1,413,2).  1,511,520 

(Globe-Democrat-we  ..  654,411  580,457 

Post-Dispatch-e  .  2,301,443  2,371,854 

§Post-Dispatch.S  .  1,294,474  1,190,548 


Grand  Total  .  5,844,001  5,454,599 

NOTE:  Part  run  adv.  includas;  Globe- 
Oemocrat-m  1943—1,413,271  (339,424).  1942 
—  1,511,520  (  241,400).  Globa-Oemocrat-we 
1943—454.411  (17,144).  Pcst-Dispatch-e  1943 
—2.301.443  (144,735).  1942-2,371.854  (144,- 
853).  Globe-Democrat — Morning  published 

5  week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,174,448  1,181,285 

IPionear  Press-S  .  854,582  884,943 

Dispatch-e  .  2,008,048  2,123,444 


Grand  Total  .  4,039,098  4,191,714 

NOTE:  Part  run  adv.  includes:  Dispatch-e 
1943  -  2,008.048  (175,978).  1942  -  2,123,444 
(179,344). 

ST.  PETERSBURG.  FLA. 

Independent-e  .  1,120,240  1,037,457 

Times-m  .  2,347,593  2,474,172 

§Times-S  . 498,134  444,837 


Grand  Total  4,145,949  4,174,444 

NOTE;  Part  run  adv.  includas;  Times-m 
1943  —  2,347,593  (  82,784).  1942  —  2.474,172 

(52,544).  Timas-S  1943  —  498,134  (  28.049). 
1962—444,837  (24,837). 

SALEM.  ORE. 

Oregon  Statesman-m  ..  1,009,081  930,729 

•Oregon  Statesman-S  ..  240,104  224,349 

Capital  Journal-e  .  1,107,513  999,703 


Grand  Total  .  2,354,498  2,154,801 

SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,255,484  2,222,207 

Tribune-S  .  701,511  700,453 

Deseret  News 

Telegram-e  .  2,175,451  2,225,928 


Grand  Total  .  5,132,448  5,148,788 

SAN  ANTONIO.  TEX. 

Express-m  .  1,444,902  1,413,414 

(Express-News-S  .  489,458  444,473 

Express-News-Sat  .  373,500  314,327 

News-c  .  1,582,179  1,721,312 

Light-e  .  1,844,730  2,014,350 

§Light-S  .  707,401  412,244 

Light-Sat  .  183,270  . 


Grand  Total  .  4,849,840  4,742,327 

NOTE;  Express  Morning,  News  Evening 
and  Light  Evening  published  5  days  a  weak 
only. 


SAN  BERNARDINO.  CALIF. 

Sun-m  . 1,902,055  1,878,414 

ISun-Telegram-S  .  502,480  440,432 

Grand  Total  .  2,404,535  2,338,848 

NOTE:  Part  run  adv.  includas;  Sun-m  1943 
—1,902,055  (42,473).  1942-1,878,414  (81,- 

302).  Sun  Morning,  and  Telegram  Evening, 
are  sold  in  optional  combination.  Linage 
of  one  edition.  Sun  Morning  is  shown. 
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SAN  DIEGO.  CALIF. 

Union-m  1,831.037  1,883, 2S3 

«Union-S  887,905  1,012,217 

fribune-e  2,498.589  2,815,745 

Grand  Total  .  5,217,511  5,511,215 

SAN  FRANCISCO,  CALIF. 

Chronicle-tn  .  2,320,382  2,001,733 

tChroniela-S .  912,850  894,274 

Examinar-m  .  2,500,385  2.253.408 

E«aminer-S  1,091,345  988,354 

News-Call-Bullatin-e  ...  1,297,889  1,128,480 

Grand  Total  8,122,811  7,282,229 

NOTE:  Part  run  adv.  includes;  Chronl- 
cle-m  1983—2,320,382  (133,180).  1982-2,- 

001,733  (48,284).  Examiner-m  1983—2,500,385 
(78,180).  1982-2,253,408. 

SAN  JOSE.  CALIF. 

Mercury-m  .  3.041,554  2,581,168 

News-c  2,998,218  2,548,273 

§Mercurv-News-S  784,989  883,988 

Grand  Total  8,824,759  5,793.447 

NOTE:  Part  run  adv.  Includes;  Mercury-m 
1983  -  3,041,554  (104,122).  1982  —  2,581,188 
(29,110).  News-e  1983—2,998.218  (104,122). 
1982—2.548.273  (  29,110). 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e  1,383,715  1,317,373 

SCHENECTADV,  N.  Y. 

Gdiette-m  1,375,487  1,343.870 

Union  Star-e  1,008,555  1,009,509 

Grand  Total  2,384.042  2,353,179 

SCRANTON.  FA. 

Times-e  1,213,212  1,251,472 

SEATTLE.  WASH. 

Post-Intelligencer-m  1.394,485  1,418,041 

§Post-lntelligencer-S  392,125  442,728 

Times-e  2,229,248  2,247,980 

Times-S  789,342  782.448 

Grand  Total  4,785,180  4,889,195 

SHREVEPORT.  LA. 

Journal-e  1,087,447  1,070,988 

Times-m  1,378,857  1,372,222 

Times-S  518,815  471,342 

Grand  Total  2,983,119  2,914,532 

SOUTH  8END.  INO. 

Tribune-e  1,492,380  1,524,123 

Tribune-S  818,788  814,811 

Grand  Total  2,111,148  2,138,934 

SPOKANE,  WASH. 

Spokesman-Review-m  800,788  832,214 

tSpokesman-Review-S  ..  381,408  378,528 

Chronicle-e  984,951  925,703 

Grand  Total  .  2,147,125  2,138,443 

STOCKTON.  CALIF. 

Record-e  .  1,824,138  1,840,374 

SYRACUSE,  N.  Y. 

Herald-Journal-e  1,914,935  1,970,078 

$Herald-American-S  495,529  582,388 

Post-Standard-m  .  1.102,178  1,124,873 

tPost-Standard-S  253,782  253,811 

Grand  Total  3,788,424  3.930.931 

TACOMA.  WASH. 

News-Tribune-e  .  1,535,807  1,524,298 

Nows-Tribune-S  .  435,822  449,992 

Grand  Total  .  1,971,429  1,974,286 

TAMPA,  FLA. 

Tribune-m  .  2,082,347  2,324,904 

(Tribune-S  .  789,174  742,811 

Times-e  .  1,340,419  1,529,788 


Grand  Total  . 


4,191,940  4,597,281 


1983  1982 

qram-e  1983—2,889,888  (  78,008).  1982-2,- 

529,873  (92.834). 

TRENTON,  N.  J. 

Evening  Times-e  1,248,804  1,299,830 

•Times  Advertiser-S  808,971  509,987 

Trentonian-m  982,299  978,897 

Grand  Total  2,818  074  2,788,494 

NOTE:  Times  Evening  published  5  days 
a  week  only. 

TROY.  N.  Y. 

Record  (See  Note)  1,180,813  1,237,900 
NOTE:  Record  Morning  and  Timet-Ree- 
ord  Evening  sold  in  combination.  Linage 
of  one  edition  (Record  Morning)  is  shown. 

TULSA,  OKLA. 

Tribune-e  1,735,785  1,783,219 

World-m  1,759,819  1,819,953 

World-S  501,371  589,350 

Grand  Total  3,998,955  4,152,522 

UNION  CITY.  N.  J. 

Hudson  Oispatch-m  .  935,401  929,898 

UTICA.  N.  Y. 

Observer  Dispatch-e  1,097,588  1,048,801 
•Observer  Dispatch-S  389,857  302,282 

Press-m  1,483,577  1,340,071 

Grand  Total  2,930,802  2,891,154 

WASHINGTON,  D.  C. 

News-e  1,300,528  1,278,409 

Post-m  3,719,527  3,388,900 

§Post-S  1,533,014  1,437,854 

Star-e  .  2,749,893  2,718,083 

(Star-S  .  1,137,138  1,228,723 

Grand  Total  . 10,439,898  10,027,949 

WATERBURY,  CONN. 

American-e  1,257,034  1,448,879 

Republican-S  .  414,082  398,588 

Grand  Total  .  1.871.098  1,845,485 

NOTE:  American  Evening  and  Republi¬ 
can  Morning,  sold  only  in  combination. 
Linage  of  American  Evening  only  is 
shown. 


WEST  PALM  BEACH.  FLA. 

Post  (See  Note)  .  1,409,215  .. 

Post-Times-S  .  524,199 


ADVERTISING 
LINAGE  SERVICE 


BLUEFIELD.  W.  VA. 
Telegraph-m  539,420 

Telegraph-S  .  149,091 


CHILLICOTHE.  OHIO 
Gaxette-e  .  828,278  780,248 

1947 

CORPUS  CHRISTI.  TEX. 

Caller-m  .  1,537,718  1,879,892 

u|  474  Caller-e  .  1,479,338  1,838,098 

^’933  Caller-S  .  359.338  374,8^2 


Grand  Total  888,511  888,357 

Includes  FAMILY  WEEKLY  31,130  lines  COV 

(1983):  24,598  lines  (1982).  u-  *  ,i.  d  .  x 

NOTE:  telegraph-S  sold  in  combination  Kentucky  Post  a 
with  Sunset  News-e.  Time$-5tar-e 


.  359,338  374,8i2 

al  .  3,378,394  3,890.8i0 

COVINGTON,  KY. 


COLUMBIA.  S.  C. 

State-m  .  1,208,518  1,250,339 

State-S  .  484.080  421,228 

Record-m  820,279  893,398 


Times-Star-e  .  719,250  770,840 

DANBURY,  CONN. 

New$-Times-e  .  1,010,998  1,025,021 


Grand  Total  2,510,855  2,584,983 

Includes  FAMILY  WEEKLY  31,130  lines 
(1983);  24,598  lines  (1982). 

DULUTH.  MINN. 

Herald-e  .  737,989  828,288 

News-Tribune-m  .  717,490  803,823 

News-Tribune-S  435,101  510,415 


JM.OM  «l,22e  DAVENPORT,  IOWA 

Democrat-m  .  949,048  1,031,030 

2,510,855  2,584,983  l!*"**'!  ., .  ''MeSw  ' 

.cViv  91  i9n  I  eexae  Time$>D«mocrat<S  ..  387,476  357,126 


ime$>D«mocrat<S 
Grand  Total 


387.476  357,126 

2,663,576  2.763,726 


DAYTONA  BEACH.  FLA. 

^wsTr'ibunJT  .  4«  m  “m  5  News-e  828,042  855,28i 

ews-Tnbune-S  News-Journal-S  235,841  228,596 

Grand  Total  .  1,890,580  2,142,321  Journal-m 


MONROE.  LA. 

World-m  .  802,823  881,029 

World-S  .  282,705  228,881 

News-Star-e  .  751,588  834.08C 

Grand  Total  .  1,837,094  1.923,750 

NORWALK.  CONN. 


Grand  Total  2,041,725  2,029,178 

DECATUR.  ILL. 

Herald  &  Review-ma  ..  1,029,988  995,880 

Herald  «  Review-S  ....  318,052  285,798 

Grand  Total  .  1,348,018  1,281,478 


PATERSON.  N.  J. 

News-e  .  1,319,188  1,221,303 

QUINCY,  MASS. 

Patriot  Ledger-e  .  829,888  848,824 


SCRANTON.  PA. 

Tribune-m  .  538,934 

Scrantcnian-S  .  397,272 

Grand  Total  .  934,208 


EAST  ST.  LOUIS.  ILL. 

1,015,343  1,007,430  .  ^j,  ggg 

U  J  Journal-S  .  198,252  180,124 


Grand  Total  708,888  712,018 

Does  not  include  FAMILY  WEEKLY. 


GAINESVILLE.  FLA. 

Sun-eS  .  812,159 


378,073  Herald-eS 


GRAND  FORKS.  N.  D. 


Includes  PARADE  27,725  lines  (1983);  press-Gaiette-e 


GREEN  BAY,  WIS. 


42,482  lines  (1982). 

WILKES-BARRE.  PA. 

Record-m  .  830,038  874,738 

Times-Lcader-e  .  1,210,848  1,385,358 


Press-Gaiette-e  .  1,103,748  1,280,980 

Press-GaieHe-S  258,158  278,892 

Grand  Total  .  1,359,904  1,537,872 


Times-Lcader-e  .  1,210,848  1,385,358  HAVERHILL,  MASS. 

Independent-S .  589,384  579,872  Ga„tte-e  .  817,948 


Grand  Total  .  1,933,414  . 

NOTE;  Post  Morning  and  Times  Evening 
sold  in  combination.  Linage  of  one  edi¬ 
tion  (Post  Morning)  is  shown. 

Part  run  adv.  includes;  Post  (see  note) 
1983—1,409,215  (19,284).  Post  Times-S  1983 
-524,199  (23,203). 

MACY  WESTCHESTER-ROCKLAND 
GROUP,  N.  Y.  (10  CITIES) 

Mamaroneck  Times-e  ..  930,043  898,231 

Mount  Vernon  Argus-e  1,073,812  1,028,558 

New  Rochelle 

Standard-Star-e  ....  1,123,338  1,094,004 

Ossining  Citiien- 

Register-e  .  944.902  888,811 

Peekskili  Star-e .  888.793  897,354 

Port  Chester  Item-e  1,120,855  1,085,983 

Tarrytown  News-e  .  944,040  887,249 

Yonkers  Herald 

Statesman-e  .  1,284,273  1,249,403 

White  Plains 

Reporter  Dispatch-e  .  1,271,179  1,280,139 
Rockland  Journal 

News-e  924,214  948,987 

Grand  Total  .  10,485,449  10.258.717 


Grand  Total  .  2,430,048  2,819,988 

Includes  FAMILY  WEEKLY  31,130  lines 
(1983);  24,598  lines  (1982). 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


TOLEDO.  OHIO 

•Times-m  488,538  751,701 

Blade-e  .  1.580,048  2,102,500 

Blade-S .  541,522  918,397 

Grand  Total  .  2,588,104  3,772.598 

NOTE:  (•)  Published  5  days  a  week  only. 
(••)  On  strike  November  17' through  23. 

TORONTO.  CANADA 

Globe  &  Mail-m .  1,873,808  1,892,532 

(•Telegiam-e  .  2,889,888  2,529,873 

Siar-e  .  2,857,402  2,708,100 

Grand  Total  .  7,200.878  8,930,505 

NOTE;  (•)  Includes  WEEKEND  MAGA¬ 
ZINE  Iniage.  Part  run  adv.  includes:  Tele- 

40 


WICHITA.  KANS. 

Eagle-m  .  1,545,507  1,8 

Beacon-e  .  1,152,257  1,2 

(Eagle  &  Beacon-S  428.940  4 


WINSTON  SALEM.  N.  C. 

Journal-m  .  .  1,305,702  I, 

Sentinel-e  1,240,878  I, 

Journal  &  Sentinel-S  .  394,310 


WORCESTER.  MASS. 

Telegram-S  428,778  508,183 

Telegram-m .  1,031,103  I.02C.054 

GaieHe-e  .  1,187,840  1,180,958 

Grand  Total  .  2,847,521  2,707,173 

YOUNGSTOWN,  OHIO 

Vindicator-e  .  1,734,189  1,822,472 

§Vindicator-S  701,955  840,391 

Grand  Total  2,438,144  2,482,883 


ABERDEEN, 

S.  D. 

American-News-e  . 

383,748 

389,774 

American-News-S  . 

138,010 

183,804 

Grand  Total  . 

499,758 

553,376 

ALTOONA 

,  PA. 

Mirror*e  . 

1,181,307 

1,112,223 

APPtETON<imiAH4IBlASHA 

WIS. 

Post-Crescent-e  . 

1,143,212 

1,207,358 

Post-Crescent-S  . 

278,080 

248,828 

Grand  Total  . 

1,419,292 

1,458,081 

BATTLE  CREEK.  MICH. 

Enquirer  &  News>e  .... 

979,485 

1,040,112 

Enquirer  &  News*S  .... 

279,979 

278,148 

Grand  Total  . 

1,259,484 

1,318,258 

BURLINGTON,  VT. 

Free  Press-m  . 

824,097 

885,910 

CANTON, 

OHIO 

Repository-e  . 

1,945,524 

1,925,058 

Repository-S  . 

505,182 

844,888 

Grand  Total  . 

2,450,888 

2,589,742 

CARBONDALE-HERRI N-MU  RPH  YSBORO, 

ILL. 

Southern  lllinoisan-e  .. 

400,988 

389,348 

Southern  Illinoisan-S  .. 

132,328 

112,238 

Grand  Total  . 

533,318 

481,588 

HUNTINGTON,  W.  VA. 

Advertiser-e  998,498  1,098,188 

Herald-Dispatch-m  .1,027,244  1,087,884 

Herald-Advertiser-S  300.875  287,298 

Grand  Total  .  2,324,815  2,451,348 

HUNTSVILLE.  ALA. 

Times-e  988,742  1,021,272 

Times-S  .  448,348  273,888 

Grand  Total .  1,413,090  1,294,958 

Does  not  include  FAMILY  WEEKLY. 

HYANNIS.  MASS. 

Cape  Cod 

Standard-Times-e  ....  555,338  534,898 

JOHNSTOWN.  PA. 

Tribune-Democrat — 

All  Day  .  1,092,893  1,101,772 

KENNEWICK-PASCO-RICHLAND. 

WASH. 

Tri-City  Herald-e  .  702,100  752,059 

Tri-City  Herald-S  .  183,401  148,414 

Grand  Total  .  885,501  900,473 

Does  not  include  FAMILY  WEEKLY. 

KENOSHA.  WIS. 


Does  not  include  FAMILY  WEEKLY. 


CHAMPAIGN-URBANA.  lU. 

Courier-e  .  784,598  779,8/0 

Courier-S  .  307,328  330,948 


KINGSTON,  N.  Y. 

Freeman-e  .  1,039,822  998,888 

LINCOLN,  NEBR. 

Star-m  .  1,189,482  1,181,378 

Journal-e  1,100,750  1,112,328 

Journal  &  Star-S  .  308,922  298,998 

Grand  Total .  2,577,134  2,590,700 

Includes  PARADE  29,821  lines  (1983);  43,- 
882  lines  (1982). 

LOCKPORT,  N.  Y. 

Union-Sun 

&  Journal-e  .  824,120  588,504 


ioiMl  sw.wi  madison.  wis. 

-  -  Capital  Times-e  .  1,359,533  1,521,233 

.  1,071,924  1,110,818  State  Journal-m  .  1,403,402  1,557,227 
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Slate  vOurnal-S  .  385,721  498,491  PROMOTION 


Grand  Total  3,148,658  3,576,951 

16  Incluoat  PARADE  27,615  lines  (1963);  43,- 

862  Li  es  (1962). 

’2  m  MIDDLETOWN.  N.  Y. 

Times  Herald-Record-m  917,490  884,044 

NORRISTOWN.  PA. 

Times  Herald-e  .  969,769  959,725 

^  NORTH  PLATTE.  NEBR. 

^  Telegraph-Bulletin-e  ...  556,052  568,316 

24  OGDEN,  UTAH 

Standard-Examiner-e  ..  1,113,328  1,181,658 

Slandard-Examiner-S  ..  352,616  343,916 

30  -  — : — 

70  Grand  Total  .  1,465,944  1,525,574 

26  Includes  FAMILY  WEEKLY  32,438  lines 

—  (1963),  25,284  lines  (1962). 

OIL  CITY-FRANKLIN,  PA. 

g.  Derrlck-m  566,826  586,489 

96  ^  News  Herald-e  .  461,753  463,608 

^  Grand  Total  .  1,028,579  1,050,097 

ONEONTA,  N.  Y. 

Star-m  .  579,922  524,328 

80 

96  PADUCAH.  KY. 

~  Sun-Oemocrat-e  .  840,686  737,954 

5un-Democrat-S  .  206,164  228,732 

Grand  Total  .  1,046,850  966,686 

188 

PASSAIC-CLIFTON,  N.  J. 

118  Herald-News-e  .  1,273,526  1,286,400 

PINE  BLUFF,  ARK. 

Commercial-e  .  684,054  741,676 

>42  Commercial-S  .  213,416  195,944 

Grand  Total  .  897,470  937,622 

leg  Does  not  include  31,622  lines  FAMILY 

WEEKLY. 

>80  PLATTSBURGH.  N.  Y. 

192  Press-Republican-m  ...  587,398  696,206 

172  PORT  JERVIS,  N.  Y. 

Union-Saiette-e  .  257.152  238,826 

)I6  *  PORTLAND,  ME. 

Press  Herald-m  .  1,019,467  1,028,073 

Express-e  .  865,511  873,454 

188  Telegram-S  .  306,322  291,253 

J84  _  _ 

296  Grand  Total  .  2,191,300  2,192,780 

148  POTTSTOWN,  PA. 

Mercury-m  .  1,104,810  1,157.912 

272  POUGHKEEPSIE.  N.  Y. 

Journal-e  .  1.131,392  1,103,151 

—  Journal-S  .  477,802  383,344 

Grand  Total  .  1,609,194  1,486,495 

Includes  FAMILY  WEEKLY  31,830  lines 
(1963):  24.547  lines  (1962). 

898  QUINCY,  ILL. 

Herald-Whiq-e  .  717,822  708,834 

Herald-Whig-S  .  231,532  218,820 

772  Grand  Total  .  949,354  927,654 

RAPID  CITY,  S.  D. 

Journal-e  .  733,698  721,042 

059  Journal-S  213,444  211,268 

414  _  _ 

-  J.  Grand  Total  .  947,142  932,330 

473  N 

RENO,  NEV. 

Journal-m  .  781,676  717,612 

Journal-S  .  310,912  269,559 

,850  Gaiette-e  1,140,440  1,033,998 

Grand  Total  .  2,233,028  2.021,166 

,688  Does  not  include  FAMILY  WEEKLY. 

SALISBURY,  N.  C. 

374  Post-e  .  640,248  678,510 

328  '^ost-S  .  175,182  163,786 

!996  „  -  - 

_  Grand  Total  .  815,430  842,296 

,700 

43.-  SIOUX  FALLS,  S.  D. 

Argus-Leader-e  .  810,754  802,494 

Argus-Leader-S  .  232,148  229,558 

Grand  Total  .  1,042,902  1,032,052 


STROUDSBURG,  PA. 

Rocord-m  .  526,232  513,982 


Data  Book  on  Philly; 
It’s  ReaUy  a  ‘DiUy’ 
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SUPERIOR,  WIS. 

.  524,174 


.  524,174  551,432 

6i  PUBLISHER 


By  George  Will 

If  it’s  at  all  possible  for  a 
market  to  lie  placed  between  the 
covers  of  a  Ixiok,  that  feat  has 
Iteen  accomplished  by  the  Phila¬ 
delphia  Inquirer.  “The  Dela¬ 
ware  Valley  Market”  is  a  re¬ 
markable  172-paKe  collation  of 
Census  information  on  the  56 
sections  of  the  Philadelphia  Re¬ 
tail  Trading  Area. 

Except  for  typesetting  and 
printing,  the  Ixtok  was  prepared 
in  its  entirety  in  the  Inquirer’s 
promotion  department. 

Pertinent  information  for 
each  of  the  14  counties  includes 
a  descriptive  introduction,  a  de¬ 
tailed  map,  photographs,  popu¬ 
lation  table,  education,  income, 
employment  status  and  occupa- 

TOPEKA,  KANS. 

Capital-m  .  1,117,564  1,112,174 

State  Journal-e  .  1,000,044  985,362 

Capital-Journal-S  .  254,229  284,018 

Grand  Total  .  2,371,837  2,381,554 

TUCSON,  ARIZ. 

Star-m  .  1,884,236  1,996,043 

Star-S  .  393,757  393,586 

Citiien-e  .  2,101,557  2,255,641 

Grand  Total  .  4,379,550  4,645,270 

WAUKEGAN,  ILL. 

News-Sun-e  .  1,266,020  1,341,802 

WILMINGTON.  DEL. 
New$-Journal-me  .  2,083,063  2.051,313 

WOONSOCKET,  R.  I. 

Call-e  802,499  897,956 


CALGARY,  ALTA. 

Herald-e  .  1.925,856  2,051,963 

EDMONTON,  ALTA. 

Journal-e  .  1.944,897  1,798,741 

HAMILTON.  ONT. 

Spectator-e  .  2,373,173  2,433,089 

KITCHENER-WATERLOO.  ONT. 

Record-e  .  1,659,284  1,482,567 

LETHBRIDGE.  ALTA. 

Herald-e  .  681,856  662,659 

LONDON,  ONT. 

Free  Pre$s-me  .  2,102,325  2,008,543 

NORTH  BAY,  ONT. 

Nugget-e  .  666,551  645,390 

OTTAWA,  ONT. 

Citiien-e  .  2,035,799  2,044,339 

LeDroit-e  .  1,076,640  1,167.702 

REGINA.  SASK. 

Leader-Po$t-e  1,293,382  l,26r.90l 

SASKATOON.  SASK. 

Star-Phoanix-e  .  1,059,947  1,073,700 

SYDNEY,  N.  S. 

Cape  Breton  Post-e _  1,011,082  991,581 

VANCOUVER,  B.  C. 

Sun-e  .  2,522,945  2.404,150 

Province-m  .  1,387,929  1,246,245 

Includes  WEEKEND  MAGAZINE  113,246 
lines  (1963);  95,459  lines  (1962). 

WINNIPEG,  MAN. 

Tribune-e . 1,543,558  1,579,062 

for  January  4,  1964 


tion  of  inhabitants,  retail  trade 
data,  and  other  business  statis¬ 
tics. 

The  book  offers  marketing 
and  research  executives  of  ad¬ 
vertisers  and  agencies  essential 
data  for  appraisal  of  .'>6  com¬ 
munity  business  areas,  patterned 
on  groupings  established  by  the 
U.  S.  Bureau  of  the  Census. 
Philadelphia  embraces  20  of 
these  sections;  the  others  are 
located  in  13  neighboring  coun¬ 
ties  of  the  tri-state  market. 

Area  Economic  Indexes 

An  important  innovation  of 
the  book  is  a  graph  for  each 
business  area,  showing  its  ratio 
of  population  density,  white 
population,  high-level  occupa¬ 
tions,  incomes  of  $10,000  or 
more,  college-educated  residents, 
population  under  18  years  old, 
owner-occupied  housing  units, 
higher-cost  dwellings,  structur- 
ally-sound  residences,  newer 
housing,  and  homes  occupied 
after  1953. 

Specially  prepared  maps,  pre¬ 
pared  to  the  Inquirer’s  specifica¬ 
tions,  are  included  for  all  56 
census  tracts,  as  well  as  the 
entire  market.  The  maps  show 
civil  divisions,  major  traffic  ar¬ 
teries,  the  more  important  un¬ 
incorporated  areas,  geographic 
features  and  institutional  sites. 

Data  was  compiled  from  the 
1960  Census  of  Population,  and 
the  1958  and  1948  Census  of 
Business.  Community  business 
area  figures  were  compiled  by 
the  Inquirer’s  research  depart¬ 
ment,  under  the  direction  of 
research  manager  Harry  Han- 
num. 

Design  and  gra))hic  arts  for 
the  handsome,  two-color  book 
were  under  the  supervision  of 
art  director  Don  Donovan. 

An  unusual  innovation  of  the 
book  is  a  two-page  table  show¬ 
ing  the  “Foreign  Stock  and 
Country  of  Origin”  for  the  re¬ 
tail  trading  area,  city  of  Phila¬ 
delphia,  and  all  56  sections  of 
the  market.  Columns  show  total 
foreign  stock,  number  of  foreign 
bom,  native,  foreign  or  mixed 
parentage,  and  breakdowns  for 
13  foreign  countries,  for  each 
area. 

“Initial  distribution,”  said 
Leonard  Bach,  general  promo¬ 
tion  manager,  “is  to  marketing 
and  research  executives  at  agen¬ 
cies  and  accounts.” 

“The  Delaware  Valley  Mar¬ 


ket,”  priced  at  $5.00,  may  be 
ordered  from  the  Inquirer’s  Re¬ 
search  Department. 

Shop  Talk 

(Continued  from  page  48) 


and  West  Germany  whose  aver¬ 
age  daily  size  is  alleged  to  be 
in  the  vicinity  of  20  pages  or 
less  and  says:  “It  is  obvious 
that  those  nations,  rich,  well- 
developed  and  with  high  cul¬ 
tural  level,  adopt  a  wise  prac¬ 
tice  with  regard  to  their  daily 
press.” 

He  does  not  mention  that 
there  is  no  longer  any  govern¬ 
ment  control  of  newsprint  in 
those  countries  and  that  new.s- 
papers  can  be  any  size,  in  num¬ 
ber  of  pages,  that  they  want 
depending  only  on  reader  and 
advertiser  support  to  justify  it. 

Already  the  Brazilian  gov¬ 
ernment  has  taken  steps  to 
nationalize  the  comics,  cartoons, 
etc.,  published  in  newspajiers 
by  ordering  that  a  certain  per¬ 
centage  must  be  locally  de¬ 
veloped  as  of  a  certain  date 
(E&P,  Oct.  12,  page  6).  We 
hope  it  doesn’t  go  further  and 
restrict  the  use  of  newsprint 
on  the  pretense  that  it  is  “for 
the  improvement  of  the  tech¬ 
nical  level  of  our  newspapers,” 
as  the  legislation  states. 

• 

Adds  Lo«‘al  Magazine 

New  Haven,  Conn. 

The  New  Haven  Register  has 
developed  its  own  Sunday  pic¬ 
torial  colorgravure  magazine  to 
replace  the  syndicated  supple¬ 
ment,  Family  Weekly.  Richard 
S.  Jackson,  editor,  said  arrange¬ 
ments  have  been  made  to  print 
the  magazine  at  the  New  Provi¬ 
dence  Gravure  Co.  plant. 

• 

TIME  FOR  AWARDS— The 
president  of  St.  Louis  Univer¬ 
sity,  the  Very  Rev.  Paul  C. 
Reinert,  S.  J.,  has  been  named 
the  St.  Louis  Globe-Democrat's 
Man  of  the  Year  for  1963.  The 
paper  also  selected  10  women  of 
achievement  for  1963. 

Father  Reinert  was  the  ninth 
person  to  receive  the  award 
since  it  was  begun  by  Richard 
H.  Amberg,  publisher  of  the 
Newhouse  newspaper,  in  1955. 
Mr.  Amberg  will  award  Women 
of  Achievement  plaques  at  a 
luncheon  Jan.  20  to  be  attended 
by  more  than  1,000  civic  leaders. 

Another  award  presented  an¬ 
nually  by  the  Globe-Democrat, 
the  Humanities  Award,  was  pre¬ 
sented  on  Christmas  Day  to 
Philip  Hickey,  superintendent  of 
instruction  for  the  St.  Louis 
Public  School  system.  The  Globe- 
Democrat  is  trustee  for  an 
anonymous  donor  who  gives  the 
winner  of  the  Humanities  award 
$1,000. 
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The  Weekly  Editor 

EXTRA! 


By  Rirk  Fric^dman 

A  number  of  weekly  news¬ 
papers  published  extras  follow¬ 
ing  the  assassination  of  Presi¬ 
dent  Kennedy. 

Whenever  weeklies  produce 
extras  they  usually  follow  it  up 
by  noting  the  rarity  of  such 
editions. 

Weekly  newspaper  extras  are 
infrequent  but  not  as  rare  as 
one  would  imagine.  Over  the 
course  of  a  year,  a  dozen  or  so 
come  to  the  attention  of  this 
column  and  are  duly  noted  in 
our  “Thursdata”  column.  And 
there  must  l)e  many  others. 

Reasons  for  a  weekly  news¬ 
paper  producing  an  extra  are 
varied  but  the  major  impetus  is 
generally  a  big  storj’  breaking 
between  publishing  dates, 
usually  from  Thursday  through 
Monday.  In  the  case  of  Presi¬ 
dent  Kennedy’s  assassination,  it 
was  on  a  Friday. 

Monday  News  Break 

Dave  Summers,  editor /pub¬ 
lisher  of  the  Vandalia  (Ohio) 
Crossroads  Chronicle  put  it  this 
way  to  us:  “What  can  a  sub¬ 
urban  weekly,  under  the  nose  of 
a  big  daily  a.m.-p.m.  combina¬ 
tion  and  two  television  stations, 
do  when  it  knows  big  news  will 
break  on  a  Monday  night  and 
the  weekly  doesn’t  publish  until 
the  following  Thursday?’’ 

He  was  of  course  referring  to 
his  own  Thursday  4,743  ABC 
paper  and  Dave  added:  “This 
problem  has  long  plagued  week¬ 
lies  proud  enough  to  want  to  get 
the  big  local  news  first.” 

Dave  Summers  claimed  he 
was  confronted  with  the  above 
problem  for  the  “umpteenth 
time”  in  mid-September  and  on 
this  particular  occasion  the 
news  so  big  he  was  determined 
not  to  let  the  dailies  scoop  him. 

Dave  Summers  knew  weeks 
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before  it  was  to  break  that 
Robert  Kipp,  Vandalia  city 
manager,  was  resigning  Mon¬ 
day,  Sept.  16,  to  take  a  similar 
post  at  Fairborn,  a  larger  city 
15  miles  away  and  under  the 
gun  of  the  big  Dayton  dailies 
and  television  stations. 

But  Dave  Summers  was 
honor-bound  not  to  break  the 
story  until  after  the  Fairborn 
City  Council  meeting  of  Mon¬ 
day  night.  Sept.  16.  He  had 
asked  permission  to  run  it  the 
previous  Thursday  and  attrib¬ 
ute  it  to  “an  authoritative 
source”  but  Mr.  Kipp  pleaded 
with  him  not  to  do  it.  The  city 
manager  said  an  advance  story 
would  point  the  finger  right  at 
himself. 

The  Vandalia  weekly  editor, 
a  former  reporter  with  Associ¬ 
ated  Press,  the  Oakland  (Calif.) 
Tribune  and  other  dailies,  de¬ 
cided  on  an  extra  with  a  Tues¬ 
day  dateline.  But  he  had  to  take 
in  a  number  of  factors. 

Carriers  would  have  to  be 
paid  to  deliver  the  extra  to 
Chronicle  subscribers  but  the 
Chronicle  would  receive  no  addi¬ 
tional  circulation  income  be¬ 
cause  the  weekly  is  on  a  35- 
cents-a-month  schedule,  regard¬ 
less  of  number  of  deliveries. 

The  Chronicle  is  job-printed 
and  there  would  be  an  additional 
make-up  charge  for  a  new  front 
page.  The  weekly  publishes 
three  all-different  front  pages 
and  makes  over  three  inside 
pages  in  its  regular  edition. 

Ciheating  Readers? 

He  decided  that  the  only  prac¬ 
tical  solution  would  be  to  sell 
the  extra  on  the  14  newsstands 
in  the  7,500  population  Vandalia 
community.  The  Thursday 
Chronicle  ordinarily  .sold  an 
average  of  300  newsstand  copies 
a  week.  Once  Dave  made  this 
decision,  he  had  to  solve  the 
following  two  problems: 

•  The  possibility  of  readers 
feeling  cheated  if  they  bought  an 
extra  for  10  cents  only  to  find 
that  the  front  page  was  the  only 
thing  new  in  a  paper  otherwise 
the  same  as  the  one  they  re¬ 
ceived  the  previous  Thursday. 

•  How  to  alert  readers  of  a 
home-delivered  weekly  that 
there  would  be  an  extra  on  the 
newsstands  the  following  Tues¬ 
day  morning. 

The  first  was  never  satisfac¬ 
torily  solved;  the  second  was 
solv^  by  Dave’s  wife.  Over 
lunch  one  day  she  suggested: 
“Why  not  put  a  story  on  Page  1 
the  preceding  Thursday  and 


alert  the  readers  that  the  extra 
was  coming  out  the  following 
Tue.sday  morning?” 

She  also  suggested  that  Dave 
run  the  location  of  the  14  Van¬ 
dalia  newsstands  so  readers 
could  find  them  easily. 

Dave  went  ahead  with  both  of 
her  suggestions  and  he  com¬ 
ments:  “They  were  something 
only  a  non-newspaper  person 
would  make.  Who  ever  heard  of 
announcing  that  a  news  extra 
would  be  published  five  days 
later?” 

A  front  page  box  in  the  Sept. 
12  edition  of  the  Chronicle  in¬ 
formed  readers  of  the  coming 
“extra”  and  according  to  Dave 
it  had  a  tremendous  reaction  on 
the  Vandalia  community.  “The 
whole  town  was  buzzing  with 
excited  speculation  all  week¬ 
end,”  he  claims.  “Everyone  was 
wondering  what  the  big  news 
would  be.” 

One  of  the  town’s  prominent 
citizens  cornered  the  editor/ 
publisher  and  asked  if  the  news 
involved  an  industrial  property 
this  man  owned  and  which  he 
was  close  to  selling  to  a  sizable 
firm. 

This  man  was  amazed  to  learn 
that  Dave  Summers  had  been 
sitting  on  this  information  for 
more  than  a  month  waiting  for 
transaction  to  be  completed. 

Other  guesses  ranged  from  a 
new  housing  development  in  a 
proposed  annexation  to  Dave 
Summers’  departure  from  Van¬ 
dalia. 


With  Regular  Run 

Dave  wrote  the  “extra”  story 
and  on  Sept.  11  the  extra  front 
page  was  made  up  along  with 
the  regular  Thursday  edition. 
Some  400  copies  of  the  extra 
were  run  off  the  same  night 
after  the  regular  run  was  com¬ 
pleted. 

Dave  took  the  “extra”  papers 
back  to  his  office  with  the 
understanding  that  they  could 
be  put  on  the  newsstand  at  9 
p.m.,  Monday,  with  a  Tuesday 
dateline,  following  the  Fairborn 
Council  announcement  of  Mr. 
Kipp’s  resignation. 

“It  was  a  good  thing  we  ran 
the  papers  off  eai-ly,”  Dave  in¬ 
forms,  “because  things  began  to 
pop  on  Monday.” 

At  4:30  p.m.,  Monday,  City 
Manager  Kipp  called  to  tell 
Dave  Summers  to  say  that  a 
Dayton  television  station  had 
the  story  and  was  going  to  put 
it  on  the  6  p.m.  newscast.  Dave 
was  out  of  the  office  and  Cir¬ 
culation  Manager  Bob  Saxon 
took  the  call. 

As  soon  as  he  hung  up,  the 
circulation  manager  ordered  the 
extra  distributed  to  the  14  Van¬ 
dalia  newsstands.  All  of  them 
were  on  the  street  by  5:30  p.m. 
and  several  newsstands  were 
sold  out  the  same  night. 


“The  newscast  evidently  1 
helped  our  sales,”  Dave  says.  I 
“Listeners  apparently  tied  the  | 
television  announcement  to  the 
Chronicle  front  page  and  sought  ^ 
out  the  paper  for  more  details.” 

Would  he  put  out  an  extra 
again?  Dave  Summers  says  he 
would  but  adds  that  “stories 
such  as  the  city  manager  one 
don’t  come  up  every  year.” 

Before  he  put  out  another 
one,  though,  he’d  like  to  figure 
a  way  to  avoid  making  some 
subscribers  feel  they  were 
cheated  in  getting  a  made-over 
front  page  for  their  dime.  “Some 
readers  did  complain  that  there 
wasn’t  anything  new  in  the  . 
extra  except  the  lead  story,”  I 
Dave  says.  “But  most  people 
felt  they  got  their  dime’s 
worth.” 

But  if  he  ever  does  put  out 
another  extra,  Dave  Sunamers 
says  one  thing  will  lie  certain. 
“I’ll  be  damned  if  I’ll  deliver  it 
to  them  free.” 
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Recent  Transactions 
In  Wet^kly  Field 

The  Powell  (Wyo.)  Tribune, 
54-year-old  semi-weekly,  has 
been  sold  to  Roy  and  Robert 
Peck  of  Riverton  and  their  as¬ 
sociates,  Ron  Lytle  and  Dave 
Bonner,  by  Mr.  and  Mrs.  Curtis 
Whaley. 

The  Pecks  publish  the  River¬ 
ton  Ranger,  a  daily,  and  the 
weekly  Kemmerer  Gazette. 

Mr.  Lytle,  news  editor  for  the 
Powell  Tribune  for  1^.4  years, 
and  Mr.  Bonner,  news  editor  of 
the  Ranger,  will  take  over  active 
management  of  the  Tribune 
Jan.  1. 

*  *  * 
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Thomas  H.  Meadoweroft, 

owner  of  the  Argus,  Seattle 
weekly,  has  announced  sale  back 
to  its  former  publisher,  Philip 
W.  Bailey. 

«  *  « 

Herchal  Helm,  Denver  pub¬ 

lic  relations  man,  has  purchased 
the  interest  of  Merle  Swank  in 
the  Lafayette  (Colo.)  Leader 
Inc.,  publishers  of  the  Leader 
and  the  Broomfield  Star-Boulder,  j 
Mr.  Swank,  who  had  served  as  I 
advertising  manager  of  the  1 
Leader,  for  the  past  five  years  ' 
was  publisher  of  both  the  news-  | 
papers.  > 

♦  *  * 

Regan  Huffman  has  pur-  j 
chased  the  Oklahoma  City  ^ 
(Okla.)  North  Star,  weekly  . 
newspaper  from  John  Harrison, 
president  of  Britton  Printing  ; 
Company,  and  radio-television  ] 
personality.  The  paper’s  new  j 
name  will  be  the  Northside  | 
News.  I 

Mr.  Huffman  was  editor  of  1 
the  Broken  Arrow  Ledger  be-  4 
fore  joining  the  North  Star  in  I 
May,  1962,  as  news  editor.  I 
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CLASSIFIED  CUMC 

Home  Builders  Told 
How  to  Build  Ad  Copy 

lly  Warren  Perry 
(!AIVI,  Minneapolis  Star  and  Tribune 


Four  classified  advertisinjr 
manujrers  of  newspapers  spoke 
to  approximately  500  home 
builders  at  their  recent  annual 
convention  in  Chicago.  Gil  Pad- 
dock,  Chicago  Tribune,  moder¬ 
ated  the  two-hour  program,  in 
which  Warren  Heyse,  Milwau¬ 
kee  Journal  and  Sentinel,  Ed. 
Greener,  Houston  Chronicle,  and 
Paul  Schulz,  Indianapolis  Star 
and  News,  participated. 

Mr.  I’addock  compared  ex¬ 
amples  of  real  estate  want  ads 
wTitten  200  and  300  years  ago 
with  those  of  today  and  declared 
"the  fundamentals  of  painting 
better  word  pictures,  copy- 
writing  and  being  persuasive 
haven’t  changed  much  in  200 
years.” 

Commenting  on  the  beginning 
of  want  ads,  he  said,  “The  want 
ad  started  out  as  the  people’s 
marketplace  and  is  still  the 
people’s  marketplace.  But  there 
has  lieen  superimposed  on  this 
base  a  great  commercial  market¬ 
place  as  well.  This  thing  called 
classified  is  traditionally  a  vol¬ 
untary  marketplace.  People  who 
turn  to  classified  by  and  large 
are  in  the  market  to  buy  and  to 
buy  now.” 

Discussing  a  psychological 
study  of  home  purchasing  moti¬ 
vations  conducted  by  the  Chi¬ 
cago  Tribune  in  1962,  Mr.  Pad- 
dock  said  40%  of  the  people  in 
this  study  said  they  would  pre¬ 
fer  to  buy  a  home  from  a 
builder;  17%  from  a  real  estate 
agent  and  43%  from  a  private 
party. 

“Many  people,”  Mr.  Paddock 
continued,  “view  the  purchase 
of  a  home  from  a  builder  about 
the  same  as  buying  from  a  pri¬ 
vate  party.  They  regard  this  as 
a  direct  transaction  with  the 
principal.  There  are  some  very 
interesting  implications  here  for 
classified  and  for  you  people 
selling  homes.  The  private  party 
marketplace  is,  of  course,  the 
classified  section.” 

Beware  of  Surprises 

Speaking  on  “How  To  Put 
More  Sell  in  Advertising  Copy,” 
Mr.  Greener  said,  “Truth  is  your 
best  tool,  even  above  having  the 
best  buy,  because  if  no  doubt 
enters  the  buyer’s  mind  he  may 
not  be  aware  that  the  house  he 
wants  is  not  the  best  buy.  Your 
ads  should  truthfully  state  all 
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good  features  which  exist.  If 
you  omit  some,  folks  will  assume 
you  do  not  have  them.  Do  not 
omit  things  with  intention  of 
.surprising  the  prospect.  He  may 
never  show  up  to  l>e  surprised 
(which  may  surprise  you). 

“Specific  location  and  price 
inclusion  are  very  important,” 
he  said.  “They  are  sufficient  to 
separate  the  tourists  from  the 
buyers.  Failure  to  specify  price, 
especially,  will  fail  to  eliminate 
the  unqualified  imrsons  who  can, 
if  they  turn  out  in  large  enough 
numbers,  kill  an  opportunity  for 
salespeople  to  really  work  on 
the  qualified  buyer.” 

“Travel  time,”  he  advised, 
“should  l)e  stated  to  the  down¬ 
town  area,  not  the  city  limits. 
You  just  can’t  get  away  with 
this  on  even  unthinking  people. 
We  can  talk  about  room-count, 
no  down  payment  particularly 
when  it’s  available  to  everyone, 
closing  costs,  free  offers,  full 
price,  and  terms.” 

Elaborating  on  the  use  of 
“free”  offers,  Mr.  Greener  said, 
“If  you  were  giving  a  trip  to 
Paris  with  each  house,  .someone’s 
liable  to  want  the  house  without 
the  trip.  How  much  less  would 
it  be?  $750?  If  so,  the  trip  isn’t 
free,  is  it?  This  can  boomerang. 
I’ve  seen  it  happen.” 

Mr.  Heyse  discussed  the  value 
of  home  buyer  research  carried 
on  by  a  number  of  newspapers 
and  encouraged  builders  to  avail 
themseK'es  of  it.  A  graph  i>or- 
trayed  Milwaukee  home  sales 
starting  at  5%  of  the  year’s 
sales  in  January  and  building  to 
a  peak  in  May,  retarding  in 
June  and  July,  then  hitting  a 
high  of  12%  to  14%  in  August, 
and  declining  gradually  to  a  5% 
level  in  December. 

Said  Mr.  Heyse,  “This  is  the 
pattern  of  buying  in  our  market 
— in  yours  it  may  be  different, 
but  there  is  a  pattern  and  you 
should  find  out  what  it  is.” 


On  Roekefeller  Staff 

Jacob  B.  Underhill,  37,  has 
resigned  as  an  associate  editor 
of  Newsweek  magazine  to  be 
assistant  press  secretary  to  Gov¬ 
ernor  Nelson  Rockefeller  at  $20,- 
000  a  year.  Mr.  Underhill  began 
his  career  on  the  Potsdam  (N. 
Y.)  Courier  after  graduating 
from  Princeton  in  1950. 
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ANNOUNCEMENTS 

I  Newspaper  Brokers 

APPRAISALS  FOR  ESTATE.  TEX, 
j  Piirtnership,  loan  and  insurance  pur- 
chases.  Sensible  fees.  Brochure.  Marion 
I  U.  Krehbiel,  Box  88,  Norton,  Kans. 

i  S.ALES-^^NANCING-APPRAISALS  ! 
i  P.  T.  Hines.  Publishers  Service 
IIox  3132,  Greensboro,  N.C.  27102 


i  DIAL,  Kalamazoo,  Mich.  349-7422 
"America’s  No  1  Newspaper  Broker” 
I  Buyintf?  SellinK?  Turn  right  to  DIAL! 


VERNON  V.  PAINE 
Quality  Newspapers 
Upland  California 


CONFIDENTIAL  INFORMA’HON 
Daily  Newspaper  Properties 
VV.  H.  Glover  Co.,  Ventura,  Calif. 


DEAN  SELLERS  sells  Arizona  and 
Western  Newspapers.  623  E.  Main, 
Mesa,  Arizona.  Phone  964-2431. 


IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  i)er- 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  i)ersonni  contact 
selling. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan 


CONFIDENTIAL  NEGOTIA’nONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
'  W.  B.  GRIMES  &  CO. 

200  Florida  Avenue.  N.W. 

!  Washington  9,  D.C. 

I  DEcatur  2-2311 

I  - - - 

j  DFIMAND  FOR  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perhaps  you 
are  listed  with  others;  it  makes  no 
difference  —  list  with  us.  We  give 
quick  action  ;  we  have  a  number  of 
buyers.  Dixie  Newspapers.  Brokers, 
Box  679,  Gadsden.  Alabama. 


PACIFIC  NORTHWEST  Licensed 
Broker  of  Newspaper  Properties 
I  HARRIS  ELLSWORTH 

1  P.  O.  Box  509,  Roseburg,  Oregon 


SELECT  NEWSPAPERS  AVAILABLE 
in  South  and  Southeast.  Newspaiwr 
.Service  Company,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  F’la. 

Newspapers  For  Sale 

2  EXCLUSIVE  CALIF.  WEEKLIES  i 
1  serving  rich  rural  empire:  farm,  fac- 
i  tory  and  huge  construction  payroll.  Ex¬ 
cellent  plant — isolated — grossing  at  rate 
of  $150,000.  Price  $130,000  for  quick 
sale!  Only  $35,000  down!  J.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr..  Anaheim,  Calif. 


SOMEBODY  SHOULD  GRAB  THIS 
chance  to  buy  only  weekly  in  N.  Dak. 
i  county  with  $7,500  down,  which  can 
I  net  twice  that.  Wayne  Peterson,  214 
Natl.  Bldg.,  Moorhead,  Minn. 


NEW  ENGLAND  Suburban  Weekly, 
CPA  audited,  grossing  $40-M.  Excellent 
area  —  ideal  for  husband/  wife  team.  , 
fkxxl  financing  available  for  experi-  ! 
enced  journalists.  Box  941,  Editor  &  | 
Publisher. 


WESTERN  NEWSPAPERS 
Ariz.  Weekly  w/bldg.  $76M,  $10M  dn. 
Ariz.  3-paper  chn.  $200M,  low  dn. 
Ariz.  2-iiaper  chn.  $166M,  $10M  dn. 
Calif.  2-paper  chn.  $150M.  $43M  dn. 
N.  M..  go^  location  $26M.  $6M  dn. 
N.  M.  small  paper  $13M.  $6M  dn. 

N.  M.  money  maker  $75M,  half  dn. 
Texas  county  seat  $2SM,  $7M  dn. 

WESTERN  PRINTING  PLANTS 
Western  Litho  serv.  $40M,  $23M  dn, 
Phoenix  offset  $60M,  $15M  dn. 

Phoenix  offset  $23M,  half  down. 

DEAN  SELLERS,  Newspaper  Broker 
625  B.  Main  St.,  Mesa,  Ariz. 


ANNOUNCEMENTS 

Newspapers  For  Sale 

CLEAN,  SOUND,  SAFE  WEEKLIES 
—  Wis.  $S5M-$210M;  Ind.  $235M; 
Minn.  $78M:  New  Knf?.  $125M :  Ark. 
$115M:  Fla.  $320M  :  Others.  Marion  R. 
Krehbiel.  Box  88,  Norton,  Kansas. 


1*X>R  .SALK  —  The  Nome  NuKset, 
Alaska's  Oldest  newspaper,  member 
AR,  serving  all  of  NW  Alaska.  Write 
Box  66,  Nome,  Alaska. 


PUT  IT  IN  PRINT! 

Ix>w  investment,  top  opportunity,  Long- 
establishe<l  newspaper  business,  only 
one  in  Michigan  town.  Many  adver- 
I  tising  sources;  excellent  job  printing 
and  office  supply  iM>tential.  Press,  4 
job  presses,  linotype,  all  good  equip¬ 
ment;  real  estate.  Be  important  part 
of  times.  Own  newspaper  for  $40,000 : 
very  good  terms.  STROUT  REALTY, 
P.  O.  Box  127,  Mancelona,  Mich. 


1.  ROt:KY  MOUNTAIN.  County  seat 
.semi-weekly.  Priced  at  $155,000. 
Terms. 

2.  CALIFYVRNIA.  Paid  weekly  and 
shopper.  Gross  $80,000.  Priced  at 
$45,000.  Terms. 

JACK  L.  STOLL  AND  ASSOCIATES 
6381  Hollywixxl  Blvd. 
lx>s  Angeles  28,  California 


SEVERAL  EXCE-PTIONAL 
DAILIES  and  WEEKLIES 
now  available  in  South  and  Southeast. 
Write  or  call :  Bill  Matthew,  Broker, 
P.O.  Box  12,  Panama  City,  Florida. 
Phone  234-3743  day  or  night 


SM.4U.  DAILY  —  I./\Hr.E  POTfamAL: 

I  Near  Atiantic.  Badiy  run-down;  needs 
good  young  operator  with  $10M  to 
$20M  cash  down  payment,  depending 
U|x>n  ex|>erience.  Balance  long  terms. 
Marion  R.  Krehbiel,  Bo.x  88,  Norton, 
Kans. 


(O.MrLETE  I.K’TTEIU’IIESS  WEEKLY, 
j  publishing  and  job  shop  equipment,  for 
I  sale  in  North  Centrai  F'lorida.  Op¬ 
tional:  second-class  and  controlled  cir¬ 
culation  |>ermits  to  publish  locally.  Big 
opportunity  for  publishing  weekly  and 
job  work.  Phone  787-6277  or  P.  O.  Box 
527,  Leesburg,  Florida. 


Newspapers  IP'anted 

RESPONSIBLE  EDITOR-PUBLISHER, 
with  nde<iuate  iiersonal  finances,  de¬ 
sires  to  purchase  well  established  daily 
grossing  over  $200,000.  No  distress 
Iiroperty.  Only  principals  representing 
all  interests ;  brokers  respond  only  if 
property  is  named.  All  details  must  be 
in  first  letter.  Replies  will  be  held  in 
strict  confidence.  Box  942,  Fkiitor  & 
I*ubli8her. 


[INTERESTED  IN  ALL  OR  PART 
of  Midwest  morning  or  evening 
dailies,  particularly  Ohio,  with  cir¬ 
culation  from  10-M  to  100-M.  Box 
817,  Fklitor  &  Publisher. 

Business  Opportunities 

DOUBLE  YOUR  MONEY 
Young  city  editor  with  experience  in 
advertising,  circulation,  printing,  seeks 
publisher  who  wants  to  start  another 
newspaper  in  his  area.  You  supply 
capital  and  time  on  your  equipment. 
Salary  plus  stock  percentage  a  must. 
Confidential.  Box  918,  Editor  &  Pub¬ 
lisher. 


NEW.SFAI*ER  .SERVICES 
Fillers 

COPY  EDITORS  save  time  in  page 
makeup  with  HANDY  FILLERS, 
printed  copy,  tape.  Box  5451,  San 
F'rancisco. 
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NEWSPAPER  SERVICES 
Job  Printing 


PUBLISHING  FACILITIES  ' 

Publisher  has  6800  sq.  ft.  office  space  j 
mid-town  NYC;  will  divide.  Telewriter  ' 
connection  to  Washingrton,  D.C.,  Pitts.  ; 
Circulation  fulfillment,  direct  mail.  | 
Black  &  white  newspaper  compcwition  j 
and  press  facilities  available  on  job  or  j 
contract  basis.  Call  Mr.  Lawrence,  > 
Area  Code  212,  LO  3-6563,  or  write 
Box  982,  Ekiitor  &  Publisher. 

Press  Engineers  j 

Newspai>er  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Elxiiert  Sers’ice — World  Wide 
SKIDMORE  AND  MASON  INC. 

5.5-69  Fourth  Street 
Brooklyn  31,  New  York  i 

JAckson  2-6105 


Newsiwper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc., 

1100  Ross  Ave  -  1315  Ashland  St. 

Dallas  2,  Texas  RIverdale  1-6363 

ERECTING,  DISMANTLING 
TRLYTCING,  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


EQl  IPMENT  MART 
Composing  Room 


$10,000  TAKES  ALL!  , 

22  COMPLETE  FONTS  ' 
FOTOSETTER  MATRICES. 
Magazines,  Racks,  Etc.  j 

6-POINT 

1 —  Futura  Bold  i 

•1 — Futura  Medium  Condensed 

12-POINT 

•2 — Futura  Medium 
•2 — Futura  Bold 

2 —  Futura  Book 

1 — Futura  Medium  Italic  | 

1 — Futura  Bold  Italic 
•1 — Futura  Bold  Condensed  I 

1 — Futura  Ebctra  Bold  j 

•1 — Futura  Extra  Bold  Condensed 
1 — Cairo  Light 
•1 — Cairo  Bold 
•1 — Caslon 
1 — Caslon  Italic 
•1 — Caslon  Bold 
1 — Cheltenham  Bold 
1 — Cheltenham  Bold  Italic 
•I — Cheltenham  Bold  Condensed 
1 — Cheltenham  Bold  Condensed  Italic 


'Fonts  noted  include  18-point  Market 
Figures. 

12  Magazines,  2  Magazine  Racks,  12  & 
4:  Wash  Pan,  Stick  and  Lock.  Most 
Fonts  6/8-3/  8-1  /8-1/4-1/2-1/3-2/3-3/4. 
Also  Bullets.  Boxes,  Stars,  Check  Marks, 
Per  Cents,  Shillings. 

Brand  new  condition.  Original  cost  over 

$20,000. 


C.  S.  Whyte,  Production  Manager 
BOSTON  HERALD-TRAVELER 
300  Harrison  Ave.,  Boston,  Mass.  02106 


MERGER  MAKES  AVAILABLE  Model 
“C”  Intertype.  3  mags.,  mats;  Heidel-  | 
berg  10  X  16.  like  new;  Miehle  Cylinder 
press,  29  x  38"  bed  size:  30*4"  hand 
paper  cutter.  B,  &  B.  Publishing  Co., 
130  N.  Main  St..  Findlay,  Ohio.  | 


THE  NATION’S  NEWSPAPER  FORMS  I 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $84.50  to  $97.50.  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALES 
COMPANY.  111-113  W.  Market  St., 
Elkin,  North  Carolina.  Phone  835-1513. 


G-4-4  INTERTYPE  MIXE«  with 
quadder,  saw,  seven  magazines  and  | 
four  ^lits,  six  molds.  Mats  (Intertype  i 
Vogue)  from  9  pt.  to  60  i>t.  Serial  No.  I 
25537.  Factory  reconditioned  14  months 
ago.  Price  $16.9tio.  Watson  Publishing 
Co.,  Deming,  N.M.  I 
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Equipment  Mert 

BUY  OR  SBl  NEW  OR  USED  NEWSPAPBl  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Composing  Room  j 

INTERTYPES 

Model  F-4/4:  model  G-4:  model  G-4/2  i 
Moalel  H-3;  all  with  Quadders,  Saws,  ! 
Blowers,  electric  pots.  i 

LINOTYPES  1 

Model  5.  model  model  30  (Mixer)  | 

TTS  Transmitters  and  Reperforators.  ! 
100  Fonts  excellent  modem  Linotype- 
Intertyiie  Mats. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


Perforator  Tape 

PERFORATOR  TAPE-TTS  &  KRIDEN 
8"  or  14"  dia.  rolls.  Quality  &  Economy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12256.  St.  Petersburg,  Fla. 

PhoUtengraring  Equipment 

FIRST  $2,000  OFFER  gets  Scan-A- 
Graver  #F-371  Cadet,  66-line  screen. 
Used  16  months.  Perfect  condition. 
Can  be  moved  in  station  wagon.  The 
Trumbull  Times,  Trumbull,  Conn.  Area 
Code  203,  268-6234. 


Presses  &  Machinery 


8  GOSS  HSLC  UNITS 

Arch  Tyi>e  Units,  2  double  folders,  I 
22%"  cut-off,  2  reverse  cylinders,  3 
color  humps.  6  sets  of  angle  bars,  2-100 
HP.  AC,  C-W  drives.  Cline  reels,  Cline  | 
tensions.  2  C-H  conveyors,  .\vailable  | 
Now!  Lcx-ateil  Pasadena,  California.  ' 
Will  divide. 

LOYAL  S.  DIXON  CO. 

"XrrvsI'aper  Equipment  Dealers" 

11426  Penrose  St.,  Sun  Valley,  Calif. 


MODEL  “E"  DUPLEX  bought  new  in 
1948.  serial  1610;  one  of  the  last  built; 
has  been  under  Goss  service  contract 
almost  continuously  since;  is  in  first- 
class  condition ;  chases  were  milled  for 
9  column  printing  several  years  ago; 
189  saleable  inches  per  page — a  real  ' 
plus  factor  in  this  press;  21  chases,  36  i 
roller  cores — all  covered.  With  twice  i 
printing  speed  of  a  Cox-O-Type  and  9  | 
column  possibilities  plus  A-1  condition  | 
this  is  one  of  the  but  flat  beds  likely  | 
to  be  on  market  any  time  soon.  Avail¬ 
able  Mar.  1.  Herald,  Ahoskie,  N.  C. 


12-PAGE  DUPLEX  #598  Flatbed  Web. 
Runs  4-6-8-10  or  12-pages  in  one  sec¬ 
tion.  Excellent  condition.  Complete 
with  rollers  for  all  three  decks,  chases.  . 
Was  rebuilt  before  installation  at  Sioux  j 
City.  Available  now  for  sale  or  lease!  \ 
The  Morris  Plan  Leasing  Co.,  128  1st  | 
Avenue,  N.E.,  Cedar  Rapids,  Iowa. 


8-PAGB  POST-WAR  GOSS  COX-O- 
TYPE:  Excellent  condition,  24  single 
chases,  1  double,  extra  rollers.  Miehle  00 
and  Mentges  folder,  excellent  condition. 
Kenro  vertical  camera,  vacuum  printer 
and  acid  etcher.  All  available  now  I  ! 
Hemet  News,  Hemet,  Calif.  ! 


COLE  FOLDERS 

Quarter,  Eighth,  double  parallel  or  any 
combination.  Accurate  fold — high  speed 
for  Rotary  Presses.  Okla.  City  Machine 
Works,  Inc.,  1637  W.  Main,  Okla. 
City.  Okla.  Call  CB  6-8841. 


ONE  GOSS  COX-O-TYPE  PRESS  for 
sale.  Has  all  equipment  for  twinning 
to  your  press.  First-class  shape.  We  j 
have  outgrown  this  press.  Inspection  ; 
invited.  Kelley  &  Jamison,  505  N.  I 
Parkway,  Memphis.  Tenn.  ' 


16  pg.  GOSS  DUPLEX  TUBULAR 
Serial  T-85  1  to  1  model  >4  and  % 
folder  22%  cut  off.  Complete  Stereo 
equip.  Can  he  seen  running  until  April. 
$17,500.  Park  Region  Pub.  Co.,  Alex¬ 
andria.  Minnesota. 


FIRST  $1,000  OFFER  gets  Hoe  full- 
page  mat  roller — gone  offset.  The 
Trumbull  Times,  Trumbull,  Conn. 


Presses  &  Machinery 

Harris  LTC— 22x30  Offset 

Hoe  Double  Plato  Tail  Cutter  21*.^*. 

2  Ludlows — Gas  and  Electric  Pot 
1  Cabinet — Mats  (Send  for  Mat  List) 
Model  8  Linotype  Electric  Pot 
Nolan  1-ton  Electric  Melting  Pot 

Complete  Plants  Bought  and  Sold. 

WAXTED—All  Types  Of 
Composing  Room  Equipment 


APEX  PTG.  MACHY. 
210  ELIZABETH  ST. 
NEW  YORK  12.  N.Y. 
worth  6-0070 


3-UNIT  SCOTT  PRESS— 22%— Color 
Cylinder — Reels  and  Tensions 

8-UNIT  GOSS  PRESS— 23t»,— 2  Color 
Cylinders — (can  be  divid^  into  4- 
unit  presses). 

2-UNIT  DUPLEX  METROPOLITAN— 
22%  —  2  Color  Cylinders  —  (very 
reasonably  priced). 

16-PG  GOSS  DEK-A-TUBE— U  Folder 
—  color  comitensators.  (only  10  years 
old) 

16-PG  DUPLEX  STANDARD  TUBU¬ 
LAR  —  2/1  —  delivered  and  installe<l. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


BEST  OFFER 

HOE  22% "  5-unit  straight  pattern 
Itress.  double  folders  plus  Cole  *,4 
folder.  AC  100  HP  drive  complete  with 
C-H  controls.  Complement  of  extra 
roller  stocks  and  parts.  Can  be  seen 
and  test  run. 

SCOTT  PRESS  22%" 

2  Multi  units  super  and  sub  structure. 
Scott  3-arm  reels  and  Jones  automatic 
tensions.  Double  folder — DC  126  HP — 
2-motor  press  drive  with  control  panel. 

The  West  Clinton  Corporation 
15  W.  Clinton  Ave..  Tenafly,  N.  J. 
201  LO  7-8234 


48-PAGE  DUPLEX  Metropolitan  press 
No.  R  82.  3  double  width  16-page  units, 
double  folders  and  1  conveyor.  Two 
portable  fountains  for  spot  color.  Extra 
gears,  spare  parts,  and  rollers.  1-ton 
Harrington  electric  paper  hoist  with 
spare  parts.  1-60  H.P.  60  cycle  3 
phase  motor.  1-40  H.P.  inch  motor 
chain  drive.  May  l>e  seen  in  operation, 
running  daily  and  available  November 
15.  1964.  Price  reasonable  and  will  con¬ 
sider  terms.  The  Bradenton  Herald. 
Bradenton,  Florida.  W.  E.  Page,  Pub¬ 
lisher. 


24  pp.  S(X)TT  PRESS,  2  plates  wide, 
23'^"  cutoff,  double  color  deck  half 
and  quarter  folder,  ideal  for  news¬ 
paper  and  color  circulars,  good  con¬ 
dition.  _ 


40  pp.  GOSS  PRESS,  2  plates  wide, 
23A"  cutoff,  single  color  deck,  two 
folders  in  tandem,  one  with  quarter 
folder,  good  condition. 


Newspaper  Publishers,  Inc. 

21  N.  Main  St.  East  St.  Louis,  HI. 


6  GOSS  UNITS 

22%"  cut-off,  2  color  cylinders  for  4 
color  Pony  Autoplate  available. 

GOSS  4-Unit  press  21*/5"  cut-off. 

GEORGE  C.  OXFORD 

P.O.  Box  903  Boise,  Idaho 


48-PAOE  GOSS  Rotary  Stitughtline 
Press,  3  decks;  2  folders;  2156'  cut' 
off :  Pony  auto-plate ;  6.0(>0  lb.  metal 
pot;  26  turtles;  26  chases:  Scott  mat 
roller;  all  for  $18,000.  Other  hot  metal 
equipment  available.  Going  offset  in  '64. 
Contact  Fred  McFarlin,  The  Daily 
Times,  Melbourne.  Fla. 


FOR  SALE:  One  twin  hole  folder, 
standard  cut-off  22%,  can  be  seen  in 
operation ;  one  delivery  with  quarter 
fold  —  other  delivery  tabloid  fold.  Very 
reasonably  priced.  Long  Publishing  Go., 
1816  Cherry  St..  Philadelphia-7.  Pa. 

EDITOR  a:  PUI 


Presses  &  Machinery 

SACRIFICE  SALE! 

8  GOSS  PRESS  UNITS 
2  Double  Foliders 
$2500  Each 

Complete  &  Loaded  Aboard  Truck 

23A*  cutoff.  Arch  type,  low  construc¬ 
tion,  4  plate  wide  units.  Cline  reels, 
D.C.  drives,  spare  parts,  etc.  included 
at  no  extra  charge. 

Formerly  owned  by  Kansas  City  Star. 
Need  the  space.  Must  sell  immediately— 
All  or  piecemeal! 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City,  Mo. 


DUPLEX 

TUBULAR  PRESS 

16  Page  Capacity 
Manufactured  1947 

Model  2/1  with  standard  folder  ’6  Pnge 
delivery.  Cutler  Hammer  50  HP  AC 
motor  ilrive.  Vacuum  casting  box. 
heavy  duty  boring  machine,  tubular 
router  and  stereo  equipment. 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 


GOING  OFFSET  JANUARY— Sacrifice 
prices  on  equipment  bought  new  by 
owner.  Anglebar  Duplex  8-Page  Press 
No.  AB  654  Goss  Maintenance  Contract 
for  years.  Completely  reconditioned  all 
needed  parts  replac^  18  mos.  ago,  at 
cost  of  $3,500.  Good  print — running 
4,000  per  hour.  Clean.  Full  size-tabloid. 
54-56  told.  Extra  ink  adjustment 
screws  added,  $8,500 ;  Ben  Franklin 
Trim-O-Saw  BF  lOB,  good.  $275; 
Morrison  Slug  Striiwer,  new,  $375 : 
Hammond  G-4  Trim-O-Saw,  excellent, 
$500;  Nolan  Route  Type  RP-4,  good, 
$250.  As  is,  where  is.  Clinton  (Okla.) 
Daily  News,  Call  Engleman,  FA  3-3333. 

Stereotype  Equipment 

PONY  AUTOPLATE  23  A'  cut-off. 
TUBULAR  Plate  router. 

TUBULAR  Plate  finishing  machine. 
GOSS  enclosed  router  23^". 

George  Oxford,  Box  903,  Boise,  Idaho 


PTJLL-PAGE  Easykaster,  Nolan  Router, 
galley  cabinets,  V-60  Vertical,  2  saws, 
stereo  chases.  McKay  Ptg.,  7633  Jeffrey 
Blvd.,  Chicago,  HI. 


Wanted  to  Buy 

CURVER  PLATE  ROUTER  wanted 
immediately.  J.  H.  Lunney,  Sun-Star, 
Merced,  California. 


JUST-O  WRITER  —  Recorder.  Used. 
Good  condition.  Give  full  description  in 
reply.  Bok  932,  Editor  &  Publisher. 


REPUTABLE  MANUFACTURER  of 
newspaper  e<)uipment  seeks  compatible 
items  to  expand  its  line.  Will  manu¬ 
facture  or  will  sell  manufacturer's 
items.  Nation-wide  distribution  to  daily 
newspai>er8.  Write  in  strict  confidence 
to  Box  849,  Blitor  &  Publisher. 


Lintotypes — Intertypes-  -Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  (^urch  Street,  New  York  7,  N.  Y. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
.STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4596 


L  I  S  H  E  R  for  January  4,  1964 


I  Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Administrative 


UARG  .  80-YEAR-OLD  ABC  »emi- 
wtekly.  Zone  3.  seeks  experienced  news- 
pepen  >nn,  lata  20's  or  early  30‘s, 
capable  of  directing  advertising  sales 
now  and  becoming  key  man  in  overall 
management.  Community-minded  man 
who  will  fit  in  with  competent,  ron- 
gsnial  stair.  Newspaper  distinguished 
by  strong  news  coverage  and  forthright 
priie-winning  editorials.  County  seat. 
Imporuint  farming  area  growing  more 
urban  ivith  new  industry.  Near  major 
universities.  Write  (in  str.ct  confi- 
deacei  newspaper’s  representative,  P, 
T.  Hines,  Publishers'  Service,  P,  O. 
Box  3132,  Greensboro,  N.  C. 

OFFICE  MANAGBR-ACCX)UNTANT 
Expernnced  accountant  with  depart- 
menUil  management  capabilities  needed 
for  aggressive  daily.  Metroiiolitan  New 
York  rea  with  growing  70-M  publica¬ 
tion.  liiKxi  salary,  fringe  benefits.  Box 
462,  Piditor  &  Publisher. 

Administrative-Sales 


SALES  OPPORTUNITY 

Expanding  Ink  Company 

Organiiation  with  major  position  in 
news  and  web  offset  ink  wants  the  vary 
bast  man  available  for  sales  in  Mid¬ 
west  area. 

No  matter  how  high  your  present  posi¬ 
tion  is.  this  opening  is  an  opportunity 
for  real  growthi 

U.S.  PRINTING  INK  CORP. 

Little  Ferry,  New  Jersey 


Circulation 

CTRCULA’nON  MANAGER  —  Man  fa- 

»  miliar  with  ABC  and  Little  Merchant 
Plan.  Zone  2.  Box  916,  Editor  &  Pu^ 
Usher. 

CHALLENGING  OPPORTUNITY  in 
Hawaii  (current  temperature  82)  for 
promotionally-minded  energetic  man¬ 
ager  develop  Hawaii  and  Mainland 
circulation  for  pan  Pacific  slick  maga¬ 
zine.  Box  935,  Editor  &  Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER  for  7-M  class 
6-day  daily.  Rase  pay.  liberal  incentive. 
Jim  Boone,  Suffolk  (Va.)  News-Herald. 

Display  Advertising 

AD  MAN  for  16-20  page  consistent 
prize-winning  weekly  Arizona  Record 


Display  Advertising  { 


ADVERTISING  SALESMEN,  retail  and  | 
classified,  for  daily  newspapers  in  E&P 
Zones  6,  7  and  8.  Send  complete  tyiie- 
written  resume  and  references  to:  In¬ 
land  Daily  Press  Assn.,  7  S.  Dearborn, 
Chicago  3,  III. 

AD  MAN  for  7-M  6-day  daily.  Base 
pay,  liberal  incentive.  Jim  Boone,  Suf¬ 
folk  (Va.)  News-Herald. 

AIJVKnTISlXO  M.t.N.tCER  -  SAI.BSMAN. 
Good  opi)ortunity  for  right  man.  Many 
I>enetit8  in  growing  community.  Combi¬ 
nation  weeklies.  Apply  by  mail  or 
■jihone  for  personal  interview.  Bulletin- 
Sentinel  Pub.  Co..  203  Broadway, 
Monticello,  N.Y.  Tel:  185. 

AN  EXCEPTIONAL  OPPORTUNITY 
exists  now  on  a  leading  N.J.  daily 
newspaper  for  a  man  with  display  or 
classified-display  experience.  You  will 
be  part  of  an  enthusiastic,  live-wire 
stall  contacting  both  agencies  and  ad¬ 
vertisers.  Excellent  salary  plus  out¬ 
standing  lionus  program.  Prefer  N.J. 
resident.  Reply  in  confidence  to  Box 
950,  Etlitor  &  Publisher. 

DISPLAY  ADVERTISING  -Sales 
Trainee.  College  graduate;  jireferably 
major  in  advertising  and  journalism. 
Age  22  to  30.  A  top  metropolitan  morn¬ 
ing  daily.  Middle  West.  This  jiosition 
offers  a  unique  opportunity  for  chal¬ 
lenging  future.  Write  Box  955,  Editor 
&  Publisher, 

OPENING  IN  JANUARY  for  top¬ 
flight  retail  advertising  salesman  in 
Zone  3  newspaper.  Reply  with  details 
for  ’phone  interview.  Bo.x  940,  Editor  & 
Publisher. 

PROMOTION  OF  .STAFF  MAN 
HAS  CREATED  THIS  OPENING 
Kankakee,  Illinois  prize-winning  daily 
journal  needs  alert,  iiersonable  display 
salesman  who  loves  to  work  —  knows 
how  to  create,  ilevelop  and  sell  adver¬ 
tising.  Layout  ability  essential.  Excel¬ 
lent  starting  salary,  merit  raises,  best 
working  conditions,  congenial  staff, 
■security.  Write  giving  training,  experi¬ 
ence.  salary  desired,  references,  to: 
S.  M.  WTiite.  Advertising  Manager, 
Daily  Journal,  Kankakee,  111. 


ADVERTISING  SALESMAN  for  grow¬ 
ing  suburban  weekly  near  Boston.  Class 
market  and  publication.  Experience  and 
ambition  required.  Salary  open.  Box 
912,  Editor  &  Publisher. 


early  RETIREMENT  of  advertising 
manager  requires  we  employ  a  young, 
imaginative  assistant  manager  thor¬ 
oughly  experienced  in  display  and 
classified.  Prefer  manager  presently  on 
■wall  daily  with  outstanding  record 
who  is  seeking  advancement.  Would  ap- 
prseiate  photo.  Box  922,  Editor  &  Pub¬ 
lisher. 


Editorial 

EXECUTIVE  EDITOR.  Circulation  15- 
M  Class.  Mature,  college  graduate 
wanted.  Varied  experience  desired,  but 
not  one  who  has  changed  jobs  frequent¬ 
ly.  Must  know  composing  room  oper¬ 
ation.  Excelient  opportunity.  Area  6. 
Box  910,  Editor  &  Publisher. 

EXPERIENCED,  ABLE  REPORTER 
for  local  government  and  general  cover¬ 
age  for  a  medium-size  area  5  daily 
newspaper  offering  good  salary  sched¬ 
ule.  Broad  employee  company-paid  bene¬ 
fit  program.  Send  complete  resume  of 
educational  and  employment  back¬ 
ground.  All  replies  held  confidential. 
Box  924,  Editor  &  Publisher, 


GENERAL  REPORTER — Recent  grad¬ 
uate,  or  someone  with  year’s  experi¬ 
ence,  for  active  beat  with  many  fea¬ 
tures.  Zone  2  P.M,  daily.  Box  919,  Edi¬ 
tor  &  Publisher. 


NEWS  BaHTOR— REPORTER— REWRITE.  I 
By  appointment  ONLY.  Ocean  County  | 
Citizen,  Lakewood,  N.  J, 


REPORTER  for  Central  Penna.  after¬ 
noon  daily  with  one  to  three  years’  ex¬ 
perience  in  ^neral  reporting.  Good  liv¬ 
ing  community,  pay  and  benefits.  Our 
staff  knows  of  this  ad.  Write  Box  923, 
Editor  &  Publisher. 


REPORTER  for  Midwest  afternoon 
daily,  preferably  with  some  general  as¬ 
signment  experience.  Good  opportunity 
for  man  who  can  gather  and  write  news 
accurately.  Send  resume  and  salary  re¬ 
quirements  first  letter.  Box  915,  Editor 
&  Publisher. 

RBIPORTER — some  experience.  Prefer 
New  Englander,  Police/fire/courts/gen- 
eral  assignments;  photography  helpful. 
Write:  Frank  W.  Barndollar,  Evening 
Sentinel,  Keene,  N.  H. 


REPORTER-PHOTOGRAPHER  for 
daily  East  Oregonian.  Immed.  opening 
in  this  growing  area  for  an  exp.  news¬ 
man.  Perm,  position,  Bxc.  working 
conditions,  good  salary,  fringe  benefits. 
Send  comp,  resume  of  exp,,  past  emp, 
and  references  to  East  Oregonian,  Pen¬ 
dleton,  Ore. 

REPORTERS.  DESKMEN,  for  daily 
newspapers  in  E&P  Zones  6.  7  and  8. 
Experienced  or  qualified  beginners. 
Send  full  typewritten  resume,  refer¬ 
ences  to:  Inland  Daily  Press  Assn.,  7 
S.  Dearborn,  Chicago  3,  III. 

MANAGING  EDITOR  for  98-year-old. 
16  to  24-page  prize-winning  weekly  in 
county  seat  of  7,600.  Growing  com¬ 
munity.  Must  be  experienced  in  country 
newspaper  publishing.  Good  opportunity 
for  young  man,  but  age  is  no  barrier 
to  this  job.  Write:  The  Aberdeen  Ex¬ 
aminer,  Aberdeen,  Miss.,  Att:  W.  E. 
Jones. 

SPORTS  EDITOR  for  9,000  circulation 
daily.  Must  have  car  and  camera  ex¬ 
perience.  Send  background,  family 
status,  draft  status,  salary  require¬ 
ments,  samples  of  work,  picture  and 
references  to  Galen  McClain,  Man¬ 
aging  Editor,  Peru  Daily  ’Tribune, 
Peru,  Ind. 

WOMEN’S  EDITOR  for  Midwestern 
evening  daily,  25,000  circ.  Need  experi¬ 
enced,  aggressive,  mature  woman 
familiar  with  makeup,  layout.  Good  op¬ 
portunity  in  rapidly-growing,  progres¬ 
sive  city.  Will  head  staff  of  four.  En¬ 
close  photo,  references.  Box  862,  Editor 
&  Publisher, 

ARIZONA  WEEKLY  seeks  young 
woman  to  start  as  general  assignment 
reporter  and  work  into  woman’s  editor¬ 
ship.  Good  opi>ortunity  to  work  with 
young  award-winning  staff  in  pleasant 
variety  of  activity  including  photog¬ 
raphy,  features,  social  and  church 
news.  Submit  resume  noting  expected 
starting  salary,  marital  status  and  in¬ 
clude  clippings,  references  to  Box  898, 
Editor  &  Publisher. 

- - - 

CLOBBERED  BY  DRAFT,  expanding 
Chicago  area  newspaper  chain  has  two 
vacancin:  experienced  man  to  assume 
responsibility  for  news,  features, 
"depth”  coverage  in  growing  com¬ 
munity;  man  to  handle  pr^  sports 
and  general  feature  assignments. 
Young,  vigorous  staff  of  28.  Award¬ 
winning  papers  nationally-recognized 
for  unique  approach  to  suburban  jouiv 
nalism.  Company  benefits  include  paid 
vacations,  life  insurance,  disability  in¬ 
surance,  comprehensive  hospital  and 
surgical  coverage,  retirement  program, 
auto  allowance.  Send  full  resume, 
photo,  clips  to:  Charles  E.  Hayes,  Ebc- 
ecutive  Editor,  Paddock  Publications, 
Inc.,  Arlington  Heights,  Illinois. 


COPYREADER:  Detroit  (Mich.)  News: 
experienced  for  desk  work  only ;  top 
pay;  pension  and  other  benefits.  Ad¬ 
dress:  Bob  Sieger,  Executive  Sports 
Editor. 

GENERAL  REPORTER— Daily.  Popu¬ 
lation  10,000.  Midwestern  Newspaper 
group  presents  excellent  opportunities 
for  advancement.  Write  A.  V.  Lund, 
Shaw  Newspapers,  Dixon,  Illinois. 

REPORTER — Aggressive  60.000  sub¬ 
urban  daily  seeks  young  man  who  has 
had  two,  three  years’  experience  on 
smaller  daily  who  wants  to  move  up  to 
where  merit  is  recognized  by  better 
pay,  opportunity.  Box  894,  Editor  ti 
Publisher. 

TTRBD  OF  NEWSROOM  GRIND? 
Ready  for  the  calmer  pace  of  the 
library?  Perhaps  we  can  interest  you 
in  opening  in  a  morgue  with  a  chal¬ 
lenge.  Let's  hear  from  you  if  you 
like  to  organize  for  efficiency  and  can 
transfer  newsroom  insights  to  selective 
judgments.  Zone  2,  Box  906,  Editor  & 
Publisher. 

AWARD-WINNING  Metropolitan 
morning-Sunday  newspaper,  chart  area 
K,  has  o|>ening8  for  qualified  ropy 
readers.  Ideal  situations  for  young 
people  desiring  to  advance  from  the 
small  paper  category.  Please  give  full 
details  of  education  and  work  experi¬ 
ence  in  first  letter  to  Box  948,  Editor 
&  Publisher. 

EDITOR  for  Massachusetts  weekly. 
Under  40.  Complete  charge.  $100  week. 
Give  references  and  experience.  Box 
933,  Editor  &  Publisher, 

EDITOR — Bright,  young  writer-reporter 
wantetl  to  take  over  editorship  of  one 
of  New  Jersey’s  finest  weeklies.  Cover 
municipal  affairs,  write  features, 
editing  and  layout.  Growing  suburban 
group.  Box  953,  Editor  &  Publisher. 

GOOD.  .SOILD  NEWS  WRITER 
CHANCE  TO  STEP  UP— For  a  young 
man  with  at  least  two  tof  five  years 
newspaper  experience  (small  town 
background  would  be  fine)  who  would 
like  to  fill  a  news  writing  spot  with  a 
large  Ohio  company.  This  is  a  press 
relations  job  covering  a  wide  area  of 
Ohio,  requiring  ability  to  deal  with 
newspaper  people  at  their  own  level, 
and  accurate  writing.  Knowledge  of 
photography,  advertising,  radio  and 
television  would  be  helpful.  Resident  of 
Ohio  or  neighboring  state  preferred. 
Send  facts  about  yourself,  including 
educational  background  and  experience, 
present  salary  and  references,  to  Box 
954.  Fklitor  &  Publisher. 


FRESH  OUT  OF  SCHOOL? 

THE  PHILADELPHIA  INQUIRER  Is  in  the  process  of 
expanding  its  zoned  editions.  We're  looking  for 
five  or  six  young  journalism  graduates  to  man  a 
zone  copydesk. 

If  you  think  you  qualify  and  want  an  opportunity 
to  join  one  of  America's  most  respected  news¬ 
papers,  let  us  hear  from  you.  Starting  salary 
$115.00. 

Personnel  Department 
THE  PHILADELPHIA  INQUIRER 
400  N.  Broad  Street 
Philadelphia,  Penna.  19101 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 
Mechanical-Production 


HM^  W’ANTTD 
Public  Relation* 


GENEniAL  REPORTER  on  reffular 
staff  25,000  daily  —  city  38,000  —  in 
faat-KrowinK  area.  C'amera  preferred, 
not  essential.  Plenty  of  opportunity  to 
prove  your  worth.  Write  fully.  R.  W. 
Bliss,  Janesville  (Wis.)  Casette. 


REPORTER  for  solid  county-seat  daily  j 
in  one  of  most  attractive  areas  of  the 
nation.  Salary  open.  Will  consider  l)e- 
Rrinner  but  prefer  some  exi>erience. 
Fully  outline  exiierience  in  letter  to 
M.D.  Glover,  Skaicit  Valley  Herald,  i 
Mount  Vernon.  Wi«h.  i 


REPORTER-PHOTOGRAPHER  for  5,- 
000  daily.  F'eatures.  rural  news  general 
assignments,  pictures,  darkroom  work. 
Consider  lieginner.  Will  partially  train 
if  qualified  for  part  of  duties.  Write 
qualifications,  personal  data,  salary  re¬ 
quirement  to:  Paul  Harbaugh,  Call- 
Leader,  Elwood,  Ind. 


SPORTS  laJITOR’S  OPENING  on  one 
of  Minnesota's  best  newspapers  for 
alert,  aggressive  man  who  can  edit 
section  and  write  daily  column.  Con¬ 
tact:  Franklin  Rogers,  Free  Press, 
Mankato,  Minn. 


CLASSIFIED 


Advertising  Rates 

U>e  RoHt  EACH  CONSECUTIVE 
InsertiM 

SITUATIONS  WANTED  (Payi^lt  with 
ordir)  4  tiaei  0  80e  per  line  each 
insertiea;  3  tines  9  90e;  2  0  $1.00; 
1  tine  $1.10  per  line.  If  kcgreP,  add  50c 
far  box  senrice  and  count  ac  1  addi¬ 
tional  line  in  your  copy.  3  lines  nininun. 
Air-nail  service  on  blind  ads  $L00  nrtra. 
Do  not  send  irreplaceable  clippinps,  etc., 
in  response  to  Help  Wanted  ads  until 
direct  request  it  made  far  then.  EAP 
cannot  be  responsible  for  their  return. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
envelope  to  EMP  Classified  Department, 
by  sending  self-addressed  10c  stamped 

ALL  OTHER  CLASSIRCATIONS: 
4  tines  0  $1.25  per  line  each  insertion; 
3  tines  0  $1.35;  2  0  $1.45;  1  tine 
$1.55  per  lino.  If  keyed,  add  50c  for  bOK 
service  and  count  as  1  additional  line  in 
your  copy.  3  lines  mininun.  Air-sMil 
service  on  blind  ads  $1.00  extra. 

NEWSPAPERS  FOR  SALE 
(Payable  with  order) 

52-Tine  Contract  Rate 
85c  per  line 

MEASUREMENTS  AND  CHARGES: 
EAP  classified  advertising  is  set  in  6-point 
type.  Advertisements  set  completely  in 
6-paint  up  ta  a  maximum  of  20  lines, 
without  white  space,  displiv  heads,  etc., 
will  be  billed  at  the  specMed  rate  Uee 
rate  chart  of  various  numbers  of  inser¬ 
tions)  on  a  line  count  basis.  Far  eample. 
an  advertisement  of  ten  lines  will  be 
billed  at  10  tines  the  classilad  line 
rate,  etc. 

Advertisements  using  extra  white  space 
and/or  display  heads,  text  or  signature 
in  Vogue  Light  ^  10,  12,  or  14^at 
naxinun,  will  be  charged  by  igate  rule 
measurement — (14  lines  per  inch)  at 
the  prevailing  rate  far  the  number  of 
insertions. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts,  or  other  decorations 
changes  your  classMed  ad  to  “classiled 
display.”  The  rate  far  Classiled  Display 
is  $2.50  per  agate  line— $35  per  column 
inch  minimum  space. 

DEADLINE  FOR  CLASSIRED  AD¬ 
VERTISING,  Taosdoy,  5:00  P.M. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations.  Box  holders' 
identities  held  in  strict  conidence.  Re¬ 
plies  nailed  daily.  Editor  A  Publisher 
reserves  the  right  to  edit  all  copy. 


Editor  &  Publisher 

MO  TMrd  Ava.,  N.  Y.,  N.  Y.,  10022 
Pheao  PLoaa  2-7050 


STORT-S  EOITOR  for  8,200  circ. 
county-seat  daily.  Junior  (College  and  i 
six  high  schools  plus  Ashing,  hunting, 
skiing,  mountaineering,  boating,  camrs- 
ing,  golf,  etc.  Will  consider  laginner. 
Biographical  details  to  M.  1),  Glover, 
.Skagit  Valley  Herald,  Mount  Vernon,  i 
Wash.  I 


SirNHAY  EDITOR  for  growing  Zone 
S  daily.  Want  the  right  iierson  to  start 
work  soon  and  help  plan  a  new  Sun¬ 
day  edition.  Submit  resume,  references, 
salary  exi>ected.  Box  U45.  Editor  & 
Ihiblisher. 


'niR  SUNDAY  ROTO  MAGAZINE 
nee<ls  top  experienced  man  (or  woman* 

I  who  knows  and  can  handle  color  nn<l  1 
1  monotone  at  makeup,  layout  and 
!  editing.  Located  in  major  Eastern  sea- 
I  loard  city.  Box  957,  Editor  &  Pub-  | 
I  lisher. 


WRITER-PHOTOGRAPHER  for  pub- 
I  lications  staff  of  one  of  nation's  largest 
I  farm  supply  organizations  .  .  .  iissoci-  > 
1  ate  editor  of  prize-winning  magazine.  1 
'  Some  travel.  Liberal  fringe  lienefits.  ^ 
.Salary  oi>en.  Some  experience  rcquire<l. 
but  toivnotch  recent  college  graduate  1 
could  qualify.  Partly  in  Zones  2  and  3.  I 
Box  949.  Editor  &  Publisher.  j 


I  WRITER  —  WEEKLY  PUBLICATION 
!  serving  business  community  in  indus- 
I  trial  Midwest  city.  Experienced.  Submit 
I  complete  resume  and  references ;  state 
salary  requirements.  Box  938,  Editor 
I  &  Publisher. 


Free  Lance 

STRINGERS  WANTED  from  state 
capital  and  major  city  newspapers  to 
report  successful  bidders  on  state  and 
municipal  purchases.  Will  pay  retainer 
to  right  man  or  woman.  Replies  confi¬ 
dential.  Address  M.  Sweeny,  Box  902, 
Editor  St  Publisher. 


WRITERS— ARTISTSl—l’HOTOGRArHERS 
I  for  assignments.  Dept.  7,  Box  530-B. 
I  No.  Hollywood,  California. 

Mechanical-Production 


LINOTYPE  OPERATOR  fully  compe- 
i  tent  straight  matter  and  ad  guts.  Floor 
1  experience  desirable.  Progressive,  16- 
I  page  weekly  with  well-equipped,  con- 
:  genial  shop.  Banner-News,  Belding, 
I  Michigan. 


PHOTOENGRAVER.  Must  be  familiar 
with  Dow  Etch  Process.  Willing  to  re¬ 
locate  if  necessary.  Box  885,  Editor  & 
Publisher. 


CAyMPOSITDRS  j 

I  Want  to  live  in  a  beautiful  city  of 
;  100.000  people,  good  churches,  schools.  ! 
!  shopping  and  other  facilities  located  in 
the  heart  of  a  great  Minnesota  resort 
country?  Want  to  work  for  a  progres¬ 
sive  printing  plant  with  substantial 
commercial  and  publication  year  'round 
business?  We  need  two  machine  oper¬ 
ators  and  one  doorman,  permanent 
family  men  preferred.  Contact  person¬ 
nel  manager.  Davidson  Printing  (Com¬ 
pany.  120  North  2nd  Avenue  West. 
Duluth,  Minnesota.  Telephone  727-8721. 


SOUTHERN  Webfed  Offset  Plant  near  j 
coast  would  like  working  foreman  with 
investment  possible.  Prefer  offset  news¬ 
paperman.  Give  experience,  family 
status,  salary,  details,  in  confidence. 

I  Box  943,  Editor  &  Publisher. 


ERECTORS 

Nat'l.,  world-wide,  press  mfgr.  is 
expanding  customer  servicing.  Need 
I  men  (25-40)  not  averse  to  travel  for 
extended  periods.  Desire  qualified 
I  journeyman  machinists  with  3-5  yrs. 
I  exp.  in  assy.,  rebuilding  or  erection 
of  web-fed  equip.  Top  pay  and  bene- 
I  fits  and  a  future.  Write  giving  your 
I  qualifications  to 

The  Goss  Compaey 
5601  W.  31st  Street 
Cicero  50,  lllieois 


'rrs  puncher,  daily  newspaper,  heart 
(if  recreational  area  In  the  Rockies. 
References  and  line  count.  Box  934, 
Editor  &  l^blisher. 


Miscellaneous 

JOB  OPPORTUNITIES  on  Pennsyl- 
vania  newspapers.  Our  members  need 
weli>qualified  reporters,  editors,  adver- 
tisint;,  circulation  and  hack  shop  per¬ 
sonnel.  Write  PNPA,  2717  N.  FVont 
Street,  Harrisburg,  Pa.,  for  application 
form. 


Newspaper  Librarian 

NEWS  LIBRARIAN 

A.M.-P.M.  combination  needs  experi¬ 
enced  librarian  to  reorganize  and  direct 
morgue  with  small  staff.  Good  pay  and 
conditions.  Opening  at  first  of  year. 
Describe  your  background,  with  refer¬ 
ences,  please.  Zone  2.  Box  905,  Editor 
St  Publisher. 


Photography 

NEWS  PHOTOGRAPHER 
News  staff  opportunity  available  im¬ 
mediately.  Prefer  man  with  3  or  more 
years  experience  in  all  phases  of  news¬ 
paper  photography.  J-School  back¬ 
ground  desirable.  Unusual  opportunity 
to  join  expanding  newspapers  —  over 
100.000  circulation  —  in  (?hart  Area  2. 
Good  salary,  top  employee  benefits. 
Write  giving  formal  training  work  ex¬ 
perience  and  salary  requirements.  Box 
956.  Editor  St  Publisher. 


Public  Relations 

.SMALL  NEW  ENGLAND  COLLEGE 
looking  for  creative  young  writer-editor 
to  divide  his  time  l/etween  writing 
sports  and  academic  news  and  features 
for  news  bureau,  and  editing  alumni 
magazine.  Must  have  some  experience 
in  magazine  design,  layout  and  type 
sizes.  For  right  man  job  could  lead  to 
editorship  of  all  campus  publications. 
Write  fully  in  confidence,  including 
marital  and  draft  status,  details  on 
educational  and  professional  back¬ 
ground,  minimum  starting  salary, 
present  position  if  any,  availability 
date.  Enclose  photo  which  will  be  re¬ 
turned  if  you  request.  Box  944,  Editor 
St  Publisher. 


I  TOP  OPPORTUNITY  AND  PAY  for 
j  editor/public  relations  director  of  large 
j  dairy  bargaining  cooperative  in  up- 
I  state  New  York.  Must  do  writing,  lay¬ 
out.  photography,  enterprising,  all 
lihases  of  membership  magazine  among 
country's  best.  Also  must  know  adver¬ 
tising  and  promotion  and  lie  capable  of 
administering  sizeable  budget.  Should 
lie  good  speaker,  willing  to  travel 
I  regionally,  and  have  ixiise  to  deal  with 
;  agricultural  authorities.  This  is  a  fait 
1  league,  only  solidly-qualified  applicant, 
consideretl.  Knowledge  of  dairy  in- 
'  dustry  a  vital  asset.  Box  952,  Elditor  A 
;  Publisher. 


PUBLIC  RELATIONS 
WRITER 

Experienced  self-starter  for 
expanding  public  relations 
department  to  develop  con¬ 
tinuing  flow  of  newspaper 
and  magazine  articles  for 
major  corporation  in  build¬ 
ing  industry. 

New  York  press  contacts 
valuable.  Occasional  travel. 

If  you  have  five  years’  ex¬ 
perience  —  newspaper  or 
magazine  —  write,  giving 
.salary  requirements,  to: 

Vice  President — 
Public  Relations 

LEVITT  &  SONS,  INC. 

Route  130 

Levittown,  New  Jersey 


TRADE  SCHOOLS 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


E&P  Employment  Zone  Chart 


Use  zone  number  to  Indicate  location  without  specific  Identification 
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Situations  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Circulation 

ORCITLATION  HAMAGER  —  able  — 
»lert  —  alive  —  ambitious.  Desires 
change.  Box  863,  Editor  &  Publisher. 

'  TOUGH  SITUATION? 

Young,  result  getting  CM  seeks  chal¬ 
lenging  spot.  Experience  large  and 
small  dailies — M.E.&S.  Good  promoter; 

administrator ;  top  references. 
Prefer  /.ones  4-6-8.  Box  951,  Editor  & 
Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER  experienced 
all  phases.  Elxcellent  in  training,  or¬ 
ganizing,  promotion.  Proven  successful 
record  in  competitive  market.  Strong 
on  selling.  Neat,  aggressive.  Prefer 
zones  6,  4,  8,  9.  Top  references.  Box 
'  921,  Editor  &  Publisher. 

Display  Advertising 

AD  MANAGER’S  SPOT  on  small  or 
medium  daily  in  Zones  7,  8  or  9 
wanted  by  working  salesman  with  top 
record.  Want  out  of  metropolitan  rat- 
race  to  area  where  steady,  reliable  man 
of  38 — with  degree  and  experience- 
can  lead  department  to  greater  efforts 
with  sound  sales  techniques  and  ideas. 
Also  know  editorial  and  shop.  Box  887, 
Editor  &  Publisher. 


WELL-KNOWN  Westchester  County 
newspaiierman.  Combo  Ad  Manager- 
i  Columnist.  Nearly  6  years’  present  posi- 
J  tion.  Solid  achievement  record.  Single, 
■'  well-groomed,  i>ersonable.  Will  locate 
!  anywhere.  Box  947,  Editor  &  Publisher. 


DESK  MAN  for  13  years.  Wire,  rim, 
slot,  makeup;  also  sports  writing.  Pre¬ 
fer  areas  3,  4,  6.  Box  917,  Editor  & 
Publisher. 


EDITOR,  MANAGING  EDI’TOR— daily 
or  weekly.  Age  30.  Experienced  edi¬ 
tor,  reporter,  makeup  man.  PR-Com¬ 
munity  Relations  background.  Box  927, 
Editor  &  Publisher. 


EIGHT  YEARS’  AP  South.  NYC;  now 
tech  writer.  Seek  demanding,  take- 
charge  news  job.  M.A.,  34;  keen  mind, 
top  writer.  Family.  Prefer  South.  Least 
$160.  Box  930,  ^itor  &  Publisher. 


NEW  ORLEANS  AREA  SOUGHT  by 
young  woman  (27),  single,  on  news¬ 
paper.  trade  journal,  house  organ,  pub¬ 
lic  relations.  B.A.J.  Completing 
U.A.J.  at  Syracuse.  Newspaper  and 
small  magazine  experience.  Available 
February  I  Box  911,  Editor  &  Publish- 


1  SEASONED  NEWSMAN,  now  em- 
:  ployed,  plans  mid-winter  trip  to  South, 
Southwest,  far  West.  Seeks  interviews 
with  publisher  requiring  editor  or  as¬ 
sistant  with  heavy  experience  in  all 
phases  of  newsroom  work.  Best  refer¬ 
ences.  Reply  by  Jan.  20  to  Box  926, 
Editor  &  Publisher, 


BEXjINNER,  28,  wishes  to  make  home 
and  start  career  in  Southern  Calif. 
V  journal  and  daily  experience. 

1  Can  use  camera.  Degree.  Box  843,  Edi- 
j  tor  &  Publisher. 

i  - - 

I  NOW  NIGHT  MANAGING  EDITOR 
1  30,000  A.M.  in  2-paper  city;  was  city 

;  ^dor  25,000  P.M. :  nows  editor  6,000 
P.M.;  managing  editor,  weekly.  Young 
i  references.  Want  to  stay  in  West. 

•  Box  828,  Editor  &  Publisher. 

;  REPORTER — feature  writer,  columnist, 
idea  man:  over  20  years’  unique  ex¬ 
perience.  Go  anywhere.  Shapiro,  434 
Mdse.  Mart,  Honolulu,  Hawaii. 

(  - - 

j  roMPinroiT  NEWSMAN,  all  fields. 
_(  Award-winner,  38,  married,  B.A.,  seeks 

is?!:***  bureau  poet.  Box  857, 

Editor  &  Publisher. 

UBRARIAN  past  15  years,  one-time 
seeks  newspaper  library.  Box 
oM,  Editor  &  Publisher. 


NEWSMAN,  38,  on  NYC  daily  13 
years.  Copy  editor,  writer,  reiiorter. 
B.A.  Creative,  intelligent,  versatile. 
Seeks  position  with  newspaper,  maga¬ 
zine,  house  organ,  corporate  PR,  Box 
882,  Editor  &  Publisher, 

SPOR’TS  HJDITOR  —  19  years’  experi¬ 
ence,  award-winning  columnist.  Can  di¬ 
rect  staff  or  take  direction.  ’Thoroughly 
experienced,  desk  work,  makeup,  fea¬ 
tures,  column,  routine  reporting. 
Capable  of  writing  news  other  than 
sports.  Married,  have  family.  Want 
permanent  location.  Box  861,  Editor  & 
Publisher. 

AVAILABLE: 

TOP  NEWSPAPERMAN  .  .  . 

...  an  all-arounder:  prize-winning  re- 
porter-writer,  editor  and  departmental 
chief.  Proven  as  a  news,  feature,  pic¬ 
ture,  layout  or  financial  man  —  and  an 
administrator.  Has  excellent  executive 
job  on  metropolitan  daily  of  national 
rank,  but  hungers  for  new  challenges 
and  financial  recomition.  Has  just 
rounded  40  and  seeks  to  put  valuable 
exiierience  in  a  spot  that  needs  his 
next  26  years.  Write  Box  903,  Editor 
&  Publisher, 

COVERED  STA’TE  CAPITOL  15  years: 
also  experienced  county,  city  affairs. 
Box  904,  Editor  &  Publisher, 


science:  and  medical  writer. 

B.S.  in  Biology,  M.A.  in  Journalism, 
experienced,  seeks  position  with  news 
m^ia,  university,  or  research  organiza¬ 
tion.  Box  886,  Editor  &  Publisher. 

WEARY  OP  60-HOUR  WEEK.  Wire 
editor  wants  to  return  to  rim  under 
enlightened  management.  Fifteen  years’ 
solid  desk  exiierisnce.  Box  889,  Editor 
&  Publisher, 

WIDELY-VERSED  LOGOGRAPHER  I 
with  academic  and  communications 
media  background  would  like  regular 
speech  assignments  by  correspondence, 
^nd  me  your  specifications,  with  refer¬ 
ences,  for  “trial  run’’  talent  test.  Box 
896,  Editor  &  Publisher. 


ALL-AROUND  NEWSPAPERMAN.  48, 
prefers  Florida  or  South,  Can  step  in 
as  MB  but  will  work  on  rim.  Last  job 
sports  editor  two  defunct  Florida 
dailies.  F.  Madden.  2407  Florida  Blvd., 
Bradenton,  Florida. 

COMPETENT,  EXPBHIIENCED  NEWS¬ 
MAN  seeks  desk  or  reporting  job,  pre¬ 
ferably  New  England  area,  but  will 
travel.  Married,  30,  college  grad.  Box 
946,  Editor  &  Publisher. 


EDITOR  with  20  years’  experience  on 
small  dailies  seeks  key  news  position, 
preferably  editorship.  Can  train,  direct 
news  staff:  can  write  thought- 
provoking,  reasoned  editorials.  Have 
Bachelor’s.  Master’s  degrees.  Well-read, 
hard  worker:  willing  and  successfui 
community  worker.  Box  937,  Editor  & 
Publisher. 


EDITORIALS 
Experienced  editorial  page  editor  and 
columnist,  now  on  52,000  weekly — 
moderate  in  opinion,  vigorous  in  ex¬ 
pression  —  pro-fact  and  anti-adverb  — 
seeks  permanent,  responsible  spot  as 
editorial  page  editor  or  writer  on  daily. 
Yale  grad :  MA  in  American  history: 
broad  background  in  economics,  inter¬ 
national  relations,  politics,  literature; 
top  references.  Samples  on  request,  and 
please  enclose  samples  of  your  present 
page.  Leonard  Boasberg,  6012  Capitol 
Ave.,  Omaha,  Nebr. 

J  GRAD,  24,  with  degrees  from  SMU 
&  Northwestern  wants  job  with  house 
or  consumer  magazine  in  large  city. 
Summer  experience:  newspaper  &  'TV. 
Available  March  18.  William  R. 
Hunter,  CMR  Box  7007,  Carswell  AFB, 
Tex. 

WRl’TER- EDITOR  available  Jan.  1966, 
Will  travel  overseas  starting  June  1964. 
PR,  newspaper  experience.  Age  40, 
married.  Box  936,  ^itor  &  Publisher. 


Employment  Agencies 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
56  W.  45  St.,  New  York  OXford  7-6728 

Free  loanee 

MUSIC  CRITIC  on  established  national 
magazine  seeks  free-lance  spots  on 
newspapers,  to  provide  weekly  columns 
of  news  and  views  on  national  and 
international  music  scene;  ix>pular, 
jazz,  folk  and  classical.  May  consider 
full-time  spot  in  Zone  2.  All  inquiries 
will  !«  held  in  strict  confidence.  Box 
939,  Editor  &  Ihiblisher. 

Mechanical-Production 

OFFSET  PRESSMAN,  5  years’  experi¬ 
ence,  desires  steady  job.  Age  24. 
married.  Stanley  Cook,  8451  West  Cold- 
water  Itoad,  Flushing,  Michigan. 


Mechanical-Production 


OFFSET  CAMERAMAN 
Eleven  years’  exi)erience  in  commercial 
and  large  daily  offset  newspaper.  A-1 
man  with  vast  knowledge  of  offset  field. 
N.Y.C.  and  vicinity.  Box  913,  Editor  & 
Ihiblisher. 


PRODUOnON  MANAGER,  successful 
background.  Many  years  of  practical 
experience  and  specialized  study.  Age 
39.  Resume  on  request.  Box  814,  Editor 
St  Publisher. 


Public  Relations 


DIRECTOR  (29)  of  multi-prong^  PR 
program  desires  non-profit  position  r^ 
quiring  outstanding  conceptional  abil¬ 
ity,  Prefer  NYC  location.  Box  981,  Edi¬ 
tor  &  Publisher, 


WRl’TER  TRAINEE  position  seriously 
sought  by  young  man.  Inexperienced, 
but  wants  to  learn,  B.S.  Seeks  future — 
not  job.  References.  Zones  8,  7.  Box 
929,  Editor  &  Publisher. 


PRODUCTION  MANAGER  of  66-M  PUBLIC  RELATIONS  —  Special^ 
daily  circulation  wishes  to  relocate,  house  organ;  solid  PR  background; 
Familiar  with  cold-type,  TTS,  negotia-  polished  newsman.  Ago  30.  Box  958, 
tions,  etc.  Box  914,  Editor  &  Publisher.  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Newsprint  Control  and  Free  Press 


By  Roy  H.  Copperud 

Innocent  Merriment 


The  press  of  some  nations, 
beset  by  currency  exchange  re¬ 
strictions  affecting  its  purchase 
of  printing  equipment  and 
newsprint,  has  welcomed  the 
assistance  of  governments  in 
establishing  official  newsprint 
impoi-tation  organizations  to 
subsidize  the  purchase  of  pai>er, 
provide  credits,  control  distri¬ 
bution,  etc. 

Although  in  some  countries 
these  organizations  have  been 
managed  fairly  and  impartially 
for  the  benefit  of  the  press,  it 
is  still  a  fact  that  any  govern¬ 
mental  conti*ol  over  the  impor¬ 
tation  and  distribution  of  news¬ 
print  contains  a  “Sword  of 
Damocles”  threat  to  a  free 
press.  There  exists  an  open  in¬ 
vitation  to  members  of  a  gov¬ 
ernment  to  use  their  authority 
over  the  distribution  of  news¬ 
print  as  a  lever,  or  a  sledge 
hammer,  to  keep  the  press  in 
line. 

To  mention  tw’o  extremes: 
Mexico  has  a  press-government 
administrated  body,  PIPSA, 
which  imports  new’sprint  and 
has  extended  credits  to  newspa¬ 
pers  up  to  18  months  but  to  our 
knowledge  has  not  denied  paper 
to  any  except  for  non-payment 
of  bills;  Dictator  Juan  Peron  of 
Argentina  used  government 
control  of  newsprint  to  quash 
press  opposition. 

In  principle,  however,  news¬ 
print  is  the  one  item  that  should 
be  free  of  duty  and  import  i-e- 
strictions  if  there  is  to  be  a 
truly  free  press. 

*  *  * 

Brazil  is  a  country  currently 
having  difficulties  with  inflation 
and  foreign  exchange.  In  1962 
there  were  223,700  tons  of  news¬ 
print  imported  into  Brazil  at  a 
cost  of  8  billion  cruzeiros  which 
is  in  the  neighborhood  of  40 
million  dollars. 

That  is  a  tempting  item  to 
attack,  so  Senator  Jose  Ermirio 
de  Moraes  recently  introduced 
a  bill  in  the  Brazilian  Senate 
calling  for  regulation  of  the  use 
of  newsprint  and  limit  on  the 
number  of  pages  published  by 
newspapers. 

His  bill  says  that  no  daily 
newspaper  shall  have  more  than 
20  pages;  A  Sunday  edition,  or 
a  paper  printed  every  seven 
days,  may  use  up  to  50  pages; 
A  maximum  page  size  is  pre¬ 
scribed;  Papers  that  have  more 
than  one  edition  cannot  print  a 
total  of  more  than  20  per  day: 


“Violators  of  this  law  shall  l)e 
.subject,  successively,  to  suspen¬ 
sion,  cancellation  of  newsprint 
import  quota  and  closing  of 
publication.” 

The  reason  for  the  bill,  as  set 
forth  in  the  text,  “is  to  set  rules 
for  the  use  of  newsprint,  a 
product  that,  since  it  is  subsi¬ 
dized  by  the  government,  should 
not  be  wasted  because  of  the 
sole  decisions  of  the  newspaper 
companies  benefitted  by  said 
subsidy. 

“The  reduction  in  the  number 
of  pages,  according  to  this  bill, 
will  affect  only  a  few  publica¬ 
tions  in  this  country  which,  un¬ 
doubtedly,  are  the  more  impor¬ 
tant  and  claim  to  be  leaders  of 
public  opinion.  (Italics  ours — 
Ed.) 

“The  great  number  of  pages 
in  publications,  which  in  Brazil 
is  more  than  150  in  Sunday  edi¬ 
tions,  does  not  help  at  all  the 
press’  main  task,  that  of  in¬ 
forming  and  influencing.  .  .  . 

“In  fact,  Brazilians  have  to 
get  used  to  read  new’s  more  ob¬ 
jectively  than  it  is  now:  possible 
with  the  various  newspapers 
which  use  unnecessary  quan¬ 
tities  of  subsidized  newsprint. 
Very  often,  on  the  other  hand, 
large  photographs  are  published 
even  though  their  informative, 
historic,  documentary  or  artistic 
value  does  not  justify  the  ex- 
{)ense  for  a  product  that  Brazil 
imports  at  a  very  high  price. 
With  the  standards  set  forth  by 
this  bill,  the  press  .shall  be  able 
to  educate  and  to  inform  more 
appropriately  by  means  of  a 
brief  and  condensed  news  sec¬ 
tion  of  highly  valuable  content.” 
*  ♦  « 

In  our  opinion  this  is  a  thinly 
disguised  attempt  to  edit  the 
press  of  Brazil  through  the  me¬ 
dium  of  newsprint  control. 

The  author  of  the  legislation 
admits  that  “only  a  few  publi¬ 
cations”  will  be  affected:  “the 
more  important”  and  the  “lead¬ 
ers  of  public  opinion.”  These 
are  the  ones  that  have  developed 
a  readership  which  is  large  and 
important  enough  to  attract  ad¬ 
vertisers  so  that  an  edition  of 
150  pages  on  Sunday  can  be 
justified. 

The  legislation  w’ould  penalize 
such  success  and  would  level 
every  publication  off  at  the 
lowest  common  denominator. 

The  author  names  11  new'spa- 
pers  in  England,  France,  Italy 
{Continued  on  page  41) 


It  is  questionable  whether  unconscious  humor  should 
l)e  discouraged,  since  it  has  added  so  much  to  the  levity 
of  nations.  Nevertheless,  the  writer  who  does  not  want 
to  be  the  butt  of  laughter  does  well  to  scan  his  work 
critically  for  this  infirmity. 

“A  jury  of  eight  men  and  four  women  found  the 
doctor  innocent  of  being  a  lewd  and  dissolute  person 
in  his  relations  with  three  women  who  testified  he 
gave  them  aphrodisiacs  and  then  fondled  them  in  an 
unprofessional  manner.”  This  implies  there  is  such  a 
thing  as  a  doctor’s  fondling  patients  in  a  professional 
manner,  and  raises  the  question  whether  the  man  who 
did  it  would  still  be  open  to  accu.sation. 

“The  girls  stole  cosmetics,  tight  sweaters,  and  toreador 
pants  from  stores.”  A  sweater  is  not  tight  except  in 
relation  to  the  wearer;  but  if  these  girls  were  intent 
on  tight  sweaters,  why  not  also  tight  pants? 


Wayward  Words 


In  its  pristine  sense,  smog  was  a  mixture  of  .smoke 
and  fog.  The  term  originated  in  the  East.  What  plagues 
Los  Angeles  and  other  places  in  California  is  not  smog 
in  this  sense,  but  a  substance  generated  by  the  action 
of  pollutants,  mainly  automobile  exhaust,  in  the  atmo¬ 
sphere.  St.  Louis  and  Pittsburgh  had  smog,  in  the  true 
sense.  This  is  offered  only  as  curious  linguistic  lore,  for 
everyone  knows  only  too  well  what  smog  is,  and  if  Los 
Angeles  did  not  have  the  original  title  to  the  term,  it  has 
certainly  earned  one. 

*  *  * 

In  careful  writing,  thrifty  is  always  applied  (in  the 
sense  at  hand)  to  people:  a  thrifty  housewife.  Adese, 
however,  loosely  and  liberally  applies  it  to  products:  a 
thrifty  shortening,  a  thrifty  toothpaste,  a  usage  that  is 
distasteful  to  the  discriminating,  who  would  use  eco¬ 
nomical  in  such  contexts.  Whether  the  distinction  will 
be  done  in  by  the  brevity  and  breeziness  of  thrifty  vs. 
economical  remains  to  be  seen. 

Somewhat  similarly,  optimism  is  a  cheerful  or  hopeful 
frame  of  mind,  and  thus  optimistic  can  be  properly  said 
only  of  a  person.  It  is  miscast  for  favorable  or  encourag¬ 
ing  in  “he  cited  several  optimistic  factors.”  This  applies 
also  to  pessimistic:  “at  this  pessimistic  juncture  in  East- 
West  relations.”  discouraging. 

*  *  « 

Old  adage  is  redundant;  oldness  is  inherent  in  adage, 

*  *  * 

Such  sentences  as  “I  am  one  of  those  who  hope(s)  for 
a  peaceful  settlement”  agitate  those  who  cannot  decide 
w'hether  the  verb  should  be  hope,  to  agree  with  those, 
or  hopes,  to  agree  with  I  and  one.  $trictly,  the  correct 
form  is  hope,  since  its  subject  is  who,  which  refers  to 
those.  Nevertheless,  a  singular  verb  (/  am  one  of  those 
who  hopes)  is  often  found  in  constructions  of  this  kind, 
and  is  regarded  as  acceptable. 

*  * 

The  consensus  of  usage  is  that  what  occurs  is  acci¬ 
dental  and  unforeseen  C‘The  explosion  occurred  while 
the  shifts  were  changing”)  whereas  what  takes  place 
is  planned  or  arranged  (“The  coronation  will  take  place 
May  12”). 
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There’s  a  little  bit  of  Dixie  in  Des  Moines 


i  N 
1 1 


Electricity  from  Raleigh,  Atlanta  or 
New  Orleans  can  help  light  lamps  in 
Des  Moines. 

That’s  because  investor-owned  elec- 
i  trie  power  companies  across  most  of 

I  the  country  are  tied  together  by  their 

!  ;  power  lines. 


This  is  called  interconnecting.  If  one 
plant  is  shut  down,  others  far  away  can 
fill  in  automatically.  Interconnecting 
also  helps  customers  in  these  vast  areas 
share  in  the  benefits  of  the  most  mod¬ 
ern  and  efficient  generating  plants  any¬ 
where  in  the  system. 


Investor-owned  electric  light  and 
power  companies  are  continually  inter¬ 
connecting  more  and  more  electric  sys¬ 
tems  into  electric  power  grids.  It’s  an 
important  reason  why  they  can  supply 
all  the  additional  electricity  a  growing 
America  will  need. 


Investor-Owned  Electric  Light  and  Power  Comipanies... more  than  300  compames  across  the  nation 

Sponsors  namts  on  roqutst  throocn  this  magaiino 
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Dick  Mittman  with  Tony  Hinkle,  Butler  University's  athletic  director  and  veteran  coac 


Dick  Mittman  of  The  Indianapolis  Times 

—Young  enough  to  hit  an  occasional  hook  shot 


Dick  Mittman  at  31  is  young  enough  to  hit  an  occasional  hook 
shot— a  talent  worth  posseting  in  basketball-crazy  Indiana 
where  sports  editors  devote  considerable  space  and  time  to  what 
is  called  Hoosier  madness. 

Dick  is  a  native,  graduated  from  high  school  in  Indianapolis, 
then  moved  west.  This  accounts  for  his  attending  Montana  State 
College.  He  joined  the  afternoon  and  Sunday  Times  in  1950, 
became  sports  editor  last  year. 

While  Dick  keeps  a  finger  on  all  sports,  he  sticks  closest  to  the 
Indianapolis  Indians,  the  city’s  top-rated  minor  league  baseball 
team.  He  covered  Rocky  ColaWto  and  Herb  Score  on  their  way 
up,  and  Score,  more  recently  on  his  way  down— an  experience 
he  recalls  with  poignancy. 


Readers  are  always  asking  him  to  name  the  best  Indiana  hi 
school  basketball  team  he  ever  covered.  Answer:  The  unbeat 
1956  Crispus  Attucks  state  champions.  “They  could  have  ha 
died  many  college  teams,”  he  says. 

Dick’s  toughest  assignment  is  covering  the  Speedway,  act 
ally  a  year-round  job.  On  Memorial  Day  the  entire  Times’  st 
joins  him  in  providing  lap-by-lap  coverage  for  countless  replat 

Dick’s  approach  to  his  job  is  to  expand  area  coverage,  a 
organize  this  coverage  into  an  easy-to-find  pattern  so  wh 
fans  turn  to  his  pages  they  get  what  they  want  to  read  a 
don’t  waste  time  looking  for  it.  Also,  to  make  Times’  spo 
pages  the  voice  of  the  fans,  fighting  their  battles  for  the  b 
in  sports  in  Indiana. 
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